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In This Issue: Party Ideas for Clubs 
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How to take the guessing out of givi 1g 
When you give the true old-style Kentucky Bourbon, you give true old-s -yle 


Christmas cheer. You give a gift that’s sure to be warmly welcomed by ne rly 
every name on your list.(And don’t forget your own!) Early Times comes f r ay 


wrapped in the handsomest gift-package ever—in shining 
aluminum foil, topped by gold Mylar" ribbon, ready to give! FARLY TI 


KENTUCKY STRAIGHT BOURBON WHISKY + 86 PROOF + EARLY TIMES DISTILLERY COMPANY, LOUISVILLE, KY. 











YOUR FOOD SERVICE OPERATIONS 
with 


EQUIPMENT 
—you’ll find them all easy and profitable to pro- 


using famous STERNO Canned Heat Fuel vide with Sterno’s complete line of high-quality 


Glamorous at-the-table dining-room service .. . brass, copper and stainless-steel serving equipment. 
sophisticated cocktail-lounge service...smart and All these ‘‘Aids to Fine Service’’ burn safe, clean, 
efficient buffet service . . . simplified room service economical Sterno Canned Heat Fuel. 


STERNO 
Buffet Chafing 
Dish Set STERNO 


Hot Plate STERNO 


Mobile Wagon 


STERNO | wage STERNO 


3 Compartment 


Combination Stove 
Buffet Chafer 


(Rechaud Style) 


with Crepe Suzette Pan 
Roll Warmer 


heinnn For Catalog and Price List 


T is Lo N O, In A Subsidiary of Colg te:Pelmolive Company 
nc. 300 Park Aven e, New 24, 


ESTABLISHED 1887 
Makers of Safe, Dependable STERNO. CANNED HEAT. FUEL 


November, 1961 fANAGEMENT is published monthly by the Commerce Publishing 
c ~ a M08 Olive” St. St. Louis 2, Mo. Second class postage , paid at 
St. Louis, Mo., and at additional mailing offices. Subscription: $3 a year 
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a NEW product 
for fine deep frying... - 
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For chicken, meats, croquettes, doughnuts, turnove 
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Pleases your fry chef and your customers! 























Because of continuous shortening research, Kraft fry kettles full, and filtering shortening (hot 
can now bring you a true liquid shortening with or cold) is now no trouble at all. 
vastly improved deep-frying properties. Kraft’s Kraft Yellow Label combines the best qual- 
food technologists achieved this goal by specially ities of a fine liquid shortening with the sta- 
processing refined cottonseed oil with methyl sili- bility and heavy-duty properties of the solid 
con’.* The result is Kraft Yellow Label Liquid kind. Talk to your Kraftman soon about 
Shortening! Yellow Label for your friers. Kraft Foods, 
I:’s pourable, bland, odorless—like pure salad Division of National Dairy Products Corp., 
oil. same clear golden color. Foods fried in it are as Chicago 90. 


cris) and delicious as can be. But while Kraft 
Yellow Label fries foods delicately—“to a T,” it 
also exhibits exceptional frying stamina. You’ll be 
real'y pleased with the economy of its long, useful 
life in your fry kettles. 

A ‘ready, many food service operators are finding 
Krait Yellow Label an ideal frying medium. Tins 
holc a gallon. They’re easy to store, open, pour 
from; they’re especially convenient for women to 
handle, and to use in “‘up-front” frying. Keeping 

*KJust as tempering strengthens steel, this marvelous in- 


gredient makes Kraft Yellow Label remarkably resistant to 
foaming, smoking or gumming! 





Kraft — for good food and good food ideas 
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MORTON-HOUSE | 
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...and all glassware is Libbey 


Just head north from Chicago to the 
fashionable suburb of Morton Grove, 
and you'll find Dohl’s Morton House 
Restaurant—with its slogan “food for 
friends of good food.” It’s highly rated 
by fanciers of prime beef . . . and its 
famous seafood dishes also make a big 
hit with patrons. 


To go along with the fine food, mod- 


ern décor and friendly service, Dohl’s 
Morton House uses Libbey Safedge® 


LIBBEY SAFEDGE GLASSWARE 
‘ AN () PRODUCT 


Glassware exclusively. Every glass is 
decorated with Dohl’s Morton House’s 
crest . . . giving the table settings that 
extra touch of distinction. 


Look to Libbey for your glassware 
requirements. The wide variety of pat- 
terns in every size of Libbey Glassware 
—any of which can be decorated with 
your crest or motif—assures the “just 
right” glass for every food and bar serv- 
ice need. 


And the outstanding durability of 
Libbey Safedge Glassware assures 
economy of operation. Each glass is 
backed by the famous Libbey guaran- 
tee: “A new glass if the rim of a Libbey 
‘Safedge’ glass ever chips.” 


Specify Libbey the next time you 
order glassware. See your Libbey Sup- 
ply Dealer for full information or write 
to Libbey Glass, Division of Owens- 
Illinois, Toledo 1, Ohio. 


Owens-ILLInoIs 


GENERAL OFFICES +» TOLEDO 1, OHIO 
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THE WAY YOU BUY IT FOR YOUR HOME! 


Your club, like theatres, hotels, bowling alleys, restaurants and other public buildings, 
must have carpeting that can withstand rough use and heavy traffic. It also must look well 
in large areas and be able to hide stains, burns, etc. 

Where can you buy this carpeting? Best place is National Theatre Supply Company 
—one of the largest commercial carpeting contractors in the country. Here you'll find 
a tremendous variety of patterns, qualities and color in commercial carpeting loomed 
to exacting N.T.S. specifications by famed Alexander Smith. And here is where you'll find 
generous savings made possible by National’s volume buying. 

National also offers direct-to-you financing on terms to fit your specific requirements. 
And National can supply many other quality products such as furniture, restaurant equip- 
ment, appliances and fixtures all under simple money-saving package financing plans. 

There are 32 National branches from coast to coast. Write, wire or call to have a nearby 
National man show you samples, give you helpful suggestions and provide you with esti- 
mates at no cost or obligation. 


NATIONAL THEATRE SUPPLY COMPANY CGD 


50 PROSPECT AVE., TARRYTOWN, N. Y. ¢ MEDFORD 1-6200 sussiviary OF GENERAL PRECISION EQUIPMENT CORPORATION 


In This Issue 

| The special editorial emphasis in thi 

| issue is, as the cover colorfully point 
out, on parties. And the articles haye 
been specially selected and edited 
give as much detail as possible +o tha 
vou will be able to put on similar evens 
in your own club. 

There are a number of diiferen 

types: Roman on page 22; Paris o 
page 24; Riviera on page 25; an entire 
winter schedule on page 26; Spa:e Age 
on page 28; Night in Munich 0: page 

| 30; a dancing party on page 34; an] 
a card party on page 38. 

| Don’t forget the departmen's. this 
month. Harry Fawcett writes about 

| Hawaiian food for Hawaiian par‘ ies on 

| page 44, and Henry Barbour te'ls the 
story of the red wines of Burgundy oy 
page 72, to name just two. 


ee 


Coming Attractions 


The future holds much in store fo 
the CM reader. During the coming 
months we will put the editorial spot. 
light on a host of “how-to” operations 
by top club managers throughout the 
country. 

Specifically, there will be features on 
how to build a top food business, how 
to use a photo album to increase spe- 
cial business, ideas for buffets, tips for 

| bartenders, special sandwich ideas, and 
gourmet menus you can use. 

In addition, special attention will be 
| focused on personnel problems, hiring 
| and firing, interviewing, employe re. 
| lations and control of labor costs. A 
| multi-page feature is being prepared 

on glassware—its purchase, display and 
handling. 


Drink Competition 


The American Society of Bar Mas- 
ters has announced that more thai 
100,000 official entry blanks, whic! 
describe prizes, contain rules and in- 
clude a self-mailing entry form, have 
been distributed in its 6th Annual 
Mixed Drink Competition. 

Original drink recipes are screened 
by a panel of 42 judges, and Grand 
Finalist recipes are publicly _ taste- 
tested at the Grand Finals Jucging. 
which will be held in New York Cit 
| in early December. The Early ‘‘imes 
| Distillery Co , Louisville, Ky., is 
| sor of the event. 








Conference Program 
For CMAA Meeting in 
Miami Beach 
Will Be Included in 
The December CM 
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ed t Here’s a beautiful and versatile floor. Properly Avoid costly mis-matching of floor and treatment. 
© that maintained, it takes punishment in stride. But-— Follow the specifications of the Asphalt and 
events 
far more hazardous than scuffing feet or tracked- Vinyl Asbestos Tile Institute choose the special- 
ferent in grime, are improper and inferior floor treat- ized treatments that fit the flooring. You'll hold 
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%¥ ‘Maintenance of Vinyl 
% SCRUB “with a good, mild neutral cleaner... no oils, organic solvents or other injurious a Ld and ~4 
materials.” Hillyard Super Shine-All® is the famous neutral chemical cleaner Shed - the institute, 
~ Mow with 6-fold cleansing action, formulated safe for all flooring. UL listed “as to N. Y. 17, N. Y. 
Ma : : 
tha slip resistance”. 
ofa * FINISH “with an approved water emulsion wax... containing no gasoline, naphtha, 
1 turpentine or mineral solvents...Use no varnish, lacquer or shellac finishes. 
nd in- Hillyard Super Hil-Brite® is the finest of water emulsion, self-polishing waxes, 
_ have made from 100% No. 1 imported Carnauba. Long-wearing—eliminates 2 
\ nnual re-waxings out of 3. UL listed “as to slip resistance”. 
% SWEEP “using recommended compound where necessary to keep down the dust... no 
reened oil or solvent base compounds.” Hillyard Super Hil-Sweep® dressing is formu- 
Cod lated safe for resilient flooring, contains no oils, effectively controls dust. Ncn- 
sade slip, safe on the floor. 
ae Let the Hillyard ‘“Maintaineer®"” recommend 
C ging ON ASPHALT TILE ¢ VINYL e treatments that meet manufacturer or associa- 
k Cit RUBBER e TERRAZZO #« WOOD tion specs. He’s 
“<a “ ” 
imes e CONCRETE OR GYMNASIUM On Your Staff, Not Youn Payroll 
spon: 


Sar Jose, Calif. 


You’ll fith Ahead with 


HILLYARD 


BRANCHES AND WAREHOUSES IN PRINCIPAL CITIES 


ST. JOSEPH, MISSOURI 


SINCE 1907 





HILLYARD, St. Joseph, Mo. Dept. B-! 


Name. .ececees 


Firm or Institutions «« 


Passaic, N.J. 
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[] Please send treatment recommendations for asphalt and asbestos vinyl. 
(1 Please have the Maintaineer get in touch with me. No obligation! 





TRUM PIN G 
THE CLO EBS 


Frank X. Cahill has been appointed 
general manager of the San Diego Ath- 
letic Club, succeeding William Myers. 


Frank Cahill 


Mr. Cahill, formerly the manager of 
La Jolla (Calif.) Country Club, reports 
that the San Diego A.C. is in the proc- 
ess of a remodeling program, to begin 
with the complete remodeling of the 
club’s Sans Souci grill, one of “many” 
planned for the coming year. 


Frank Perkis, charter member of the 
Ohio Valley Chapter of CMAA and 
manager of the Rocky Fork Hunt and 
Country Club for many years, died re- 
cently. Before going to Rocky Fork he 
had been manager of the Camarga 
Club, Cincinnati. He was a CMAA 
director in 1944, 1945 and 1946. He 
is survived by his wife Eileen. 


The Wichita Country Club, where 
Josef Auerbach is manager, is under- 
going remodeling and expansion in a 
program scheduled for completion in 
March, 1962. A new auto drive entry, 
a lobby and multi-purpose room seat- 
ing more than 200 will be added to 
the club, while the private dining rooms 
and main lounge will be renovated and 
the main dining room re-designed. 

The club also will feature a 40-seat 
men’s grill and women’s card room 
when work is completed. Cost of the 
project is estimated at $500,000. 


Don Nofs, manager of North Shore 
Country Club, Glenview, Ill, for the 
past nine years, has purchased the Beau 
Clair Motel at Deerfield Beach, Fla., 
and will take over management No- 
vember 1. 

Mr. Nofs reports that his motel was 
opened only two years ago and is on 
the route many delegates will take 
when going to Miami for the 1962 
CMAA conference in Miami Beach. 

Prior to his connection with North 
Shore, Mr. Nofs was manager of Audu- 
bon Country Club, Louisville, for six 
years. 


Victor Chigas has announced that he 
will succeed Don Nofs as manager of 
North Shore Country Club, Glenview, 
Ill., assuming his new duties November 
1. He has been manager of Rolling 
Green Country Club, Arlington Heighis, 
Hl., for the past four years. 


Manager and Mrs. John Brennan (center) are flanked by "Ralph Edwards,’ (holding the 
microphone) and other club members of the "This Is Your Life" skit cast who helped celebrate 
"John Brennan Night" at the Birmingham (Mich.) Country Club recently. 


N 
Ce 
} 
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M. D. Stauffer 


M. D. Stauffer, who recently cele. 
brated his 45th anniversary as man- 
ager of the Akron City Club, has an- 
nounced his retirement, effective 
December 31. He will be succeeded 
by long-time assistant manager, Sam 
Aloi. 

In a letter to the board of directors 
Mr. Stauffer stated that it was with 
“regret and great reluctance” that he 
expressed his desire to relinquish his 
duties. 

Club president, Fred C. Pockrandt, 
stated that: 

“There can be no doubt in the minds 
of our members concerning the out- 
standing job our revered manager has 
done for the Akron City Club, and | 
feel that I echo the feelings of all when 
I say that we are indeed grateful for 
having had him at the helm these past 
45 years. I know all of us are together 
in wishing him a happy future.” 


John T. Brennan, manager of the 
Birmingham (Mich.) Country Club and 
CMAA president, and his wife, Helen, 
were honored recently at a_ surprise 
dinner party given by the club’s mem- 
bers and board of directors. Officers 
of the Detroit Chapter and their wives 
were present as special guests. 

Following dinner, 250 menibers, 
guests and their wives gathered in the 
ballroom, set up as a theater with a 
stage, footlights and “all the trim 
mings,” to do a take off on the “This 
Is Your Life” program with Mr. 3ren-, 
nan as the subject. 

“Amid much fanfare,” the club s en- 
tertainment chairman, James Boy]», in- 
troduced “Ralph Edwards,” who took 
Mr. Brennan back through his past, in- 
troducing many surprise guests payed 
by other club members. 

Then, as things became more se: ious, 
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& VATRIPIER 


CARNIVAL on Walker's 

new Revere shape. Available for 
prompt shipment in these colors. 
Many other combinations of 
decorator colors can be 

supplied on special order. 


saga eee ay a 
Delightful EYEFUL 


Your most important product is food. 
Serve it most attractively on Walker 
vitrified china. 


Walker has earned an enviable 
reputation for high quality. Today, 
Walker china is seen and 
appreciated in many of the finest 
dining places throughout the 
United States. 


Walker vitrified china 
combines lasting beauty with 
maximum sanitation, easy cleaning, 
and the intrinsic ability to keep hot foods 
hot and cold foods cold. Unusual 
durability and resistance to wear make it 
one of your best values. 


See your Walker dealer, or send for 


his name and address .. . today. FLORAMA This new 


exciting panorama of pastel 
colors blends beautifully with 
almost any decor. 


INTERIOR DECORATORS 

Walker’s unique facilities can provide 

you with special combinations 

from Walker’s wide range of shapes 

and decorator colors. Hand engraved THE 
emblems and center decorations 


Se x Wale coy WALKER 


CHINA CoO. 


BEDFORD, OHIO 


ONE OF THE FINEST 
FOR OVER 35 YEARS 











| John T. Brennan, manager of the Firming. 


ham (Mich.) Country Club and presijent of 
CMAA, holds a sterling silver tray pr ‘sented 
to him by the members and board of d rector 
of the club at the recent “John [rennan 
Night" party. Looking on (left) is the club's 
president, Roland Nelson, who mace the 
presentation 


| telegrams were read from members 
| who could not be present wishing Man- 


A corner of the spacious dining room of the Empire State Club, New York City 





“EMPIRE STATE CLUB MEMBERS 
HAVE APPRECIATED THE 


DOW JONES 


eataut- Vow SERVICE 


FOR MORE THAN 16 YEARS.” 


John W. Cremers 
General Manager 


THE KIND 
OF “EXTRA” 
THAT DISTINGUISHES 
THE DISTINGUISHED 
CLUB! 





The gracious Empire State Luncheon Club oc- 
cupies an entire floor in the world’s tallest struc- 
ture, the Empire State Building in New York City. 
Founded over 31 years ago by Governor Alfred E. 
Smith, the Empire State Club now enjoys a member- 
ship of over 600. For 16 years the Dow Jones Instant 
News ticker has been a “valued member”’. . . provid- 
ing the membership and their guests with instant, 
accurate and complete business and financial news. 
The morning’s news from Dow Jones is conveniently 
posted on the bulletin board so that members stepping 
off the elevator for luncheon see it immediately, so 
great is their interest in the latest business and financial 
news. The Dow Jones broad tape news ticker (one type 
of which is shown at left) is a thoughtful and useful 
service in many other private clubs of distinction across 
the country. Modest in cost, it demonstrates the kind of 
“‘plus”’ that speaks well of your club to its present and 
prospective members and guests. Write for complete 
details: 


DOW-JONES Seadeect- Vow SERVICE 


711 W. Monroe St. 
Chicago 6 


1540 Market St. 
San Francisco 19 


44 Broad St. 
New York 4 


1325 Lakeside Ave. 
Cleveland 14 








ager Brennan congratulations. Raymond 
Maguire, club pro, gave Mr. Brennan 
a portable tv set from the club staff, 
and club president, Roland Nelson, 
presented Mr. Brennan with an in- 


| scribed sterling silver tray commemor- 
| ating the evening. Mrs. Brennan was 


then presented with a bouquet of long. 


| : 
stemmed American Beauty roses. 


Mr. Brennan expressed his sincere 
thanks to all the members on behalf 
of himself and Mrs. Brennan. The ball- 
room was then cleared and the rest of 
the evening was spent dancing and en- 
joying a party that will be “long re- 


| membered.” 





Larry Koen 


The Fort Rucker (Ala.) Officer's 
Open Mess, where Larry Koen is man- 
ager, recently won the Coffee Brewing 
Institute’s Golden Cup Award. Al 
though the award has been presented 
to about 600 food service establish- 
ments throughout the world, the Fort. 
Rucker Officer’s Open Mess is s:id to 
be the first military club to win a Gold 
Cup. Past recipients include two clubs 
in Florida formerly managed by <oen. 


William R. Reich, manager cof 
Beach Club in Greenwich, Conn 
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very time in... 


| oes, NEVADA 


- And here’s why.. . compact, efficient Vogt Package 
— Unit Tube-lce Machines operate automatically, 

ine ; (ee) kez Ne) XS) use less power per ton of ice and occupy less of 
ii your valuable space. Units are available in 

staff 1000, 2000 and 5000 pound capacities. All 

ie Tube-ice Machine serve with distinction in leading resorts, hotels, 
= ie ve . motels, restaurants, cafeterias and hospitals 

WP installations in Nevada: everywhere. Write for literature. 

| Was 


Address Dept. 24A-RTCM 
lng FLAS VEGAS 


Wilbur Clark’s Desert Inn 


we Dunes Hotel 


ehalf 


“ball: Flamingo Hotel 

cata Golden Nugget Casino 
i aa Hacienda Motel Vogt 
\o Te. Las Vegas Polar Ice 


Tube lee 


Nevada Club 
New Frontier Hotel 
Riviera Hotel 
Hotel Sahara 
Sands Hotel 
Silver Slipper 
Stardust Hotel 
Hotel Tropicana 


RENO 


Golden Hotel 
Harold’s Club 
Harrah’s Club 
Harrah’s State Line 
Country Club 


SPARKS 
fficer's The Nugget 
; mat- Trader Dick’s Casino 
rewing 


Al AUTOMATIC 


sented 


¢ blish- * 
a Tube-lce Machine 
said to 
' S O Ot The Finest Ice-Making Unit Ever Made 
<oen. 


HENRY VOGT MACHINE CO., P.O. BOX 1918, LOUISVILLE 1, KENTUCKY 


SALES OFFICES: Camden, N. J., Charleston, W. Va, Chicago, Cleveland, 
Dallas, Los Angeles, New Orleans, New York, San Franci-co, Sea.tle, St. Louis. 
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owner of the Huntington Apartment; 
in Delray Beach, has invited his fel]p, 
club managers to spend their vacation; 
before or after the conference in beay. 

tiful Delray Beach, 17 miles south Ene 
Palm Beach. For details write him y 
50 Gleason St., Delray Beach, Fla. 
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A. F. Denise 


A. F. Denise has been appointed gen- 
eral manager of the Pine Brook Cou 
try Club, Winston-Salem, N. C., and 
has supervised the final phases of a 
$200,000 improvement program which 
included a new ballroom and kitchen, 
locker rooms, pro shop and complete 
renovation of the older sections of the 
clubhouse. 

Mr. Denise reports that Mac Bridge 
has been appointed club professional, 
and Mr. and Mrs. Manual Ignacio, 
steward and_ assistant manager and 
hostess respectively. 


‘. ARDS, INC. 
20 E. 46th St., New York 17, N. Y. 


Producers and distributors of Gold Seal and Charles Fournier 
Champagnes, New York State's finest premium wines. 
Distributors in. the. United States for Maxim's of Paris ; wees 

European Wines and Buena Vista California Wines. Write | E. Staley Martin 
Dept. P at above address for Wine Recipe Booklets. 


E. Staley Martin has been appointel 
| manager of the Bahamas Country Clu) 
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Engineered Loveliness...the permanent 





Lf Stevens: N 
 Sinttex 


. Tablecloths // 


beauty of Stevens Simtex’ tablecloths X A 


Only today’s most-advanced weaving techniques, plus 
Stevens exclusive Basco* protective process, can 
produce such lasting luster, such life-long, lint-free 
gleaming beauty in a tablecloth. Our fabric engineers 
know how to weave stamina into fine combed-yarn 


JP. STEVENS & CO..INC. 


Write advertisers you saw it in CLUB MANAGEMENT: NOVEMBER, 196/ 15 


FINE FABRI 
STEVENS BLDG., BROADWAY AT 41st ST., NEW YORK 36, N. Y. 


tablecloths, then give them the only truly permanent 
finish— Basco, for unsurpassed durability and long- 
range economy. Choose your Stevens Simtex table- 
cloths in white or fashion colors. Ask your dealer to 
show you the new exquisite Parnell Camelia Pink. 
*Service Mark Licensed by J. B. & S. Co. 


es we 3 = dl 


CS MADE IN AMERICA SINCE 1813 








and Nassau Golf Club by the trustees 
of the Sir Harry Oaks Estate. Mr. Mar- 
tin reports that about 700 members 
from the U.S.A., Canada and Britain 
belong to the Bahamas Country Club 
in addition to a percentage of local resi- 
dents. 

The club has 60 furnished and air 
conditioned rooms, an 18-hole golf 
course, tennis courts and a_ bathing 
beach which extends for about 1000 
feet directly in front of the club. 

Mr. Martin was formerly manager 
of the Breakers Club in Palm Beach 
and has managed clubs in New York 
state and Connecticut. 


TURKEYS 


for uniformly 
high quality! 


1. A leading brand for more 
than 31 years. 
2. Every turkey plump 
and truly oven-ready. 
. All Grade A. 
. All federally 
inspected for 


> WwW 


wholesomeness. 


NORBEST 
TURKEY GROWERS 


ASSOCIATION = General Offices: 1224 First Security Building, Salt Lake City, Utah 
Sales Offices: New York; Los Angeles; San Francisco; Chicago; Portland, Ore.; and Marlin, 
Texas. Sales Representatives: Denver; Sacramento; Detroit; Minneapolis; Boston; Philadelphia; 
Atlanta; Kansas City; Honolulu, Hawaii; and Rotterdam, Holland. 
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Ara Daglian has been appointed gen- 
eral manager of the Cornell Club of 
New York, and Mrs. Marion O’Sullivan, 
acting manager, and Joseph O'Sullivan, 
office manager, have been appointed 
assistant general manager and comp- 
troller, respectively. 

Mr. Daglian is a 1957 graduate of 
the Cornell School of Hotel Administra- 
tion, and previously Columbia College. 
He has held positions with the National 
Arts Club and the Hotels Plaza and 
Statler, all in New York, and the West- 
wood Country Club, Cleveland. 

The Cornell Club, which is presently 
located in the Barclay Hotel, plans to 


. U.S.GRADE A 
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move to new quarters at 155 East 50th 
St. when they are ready for occupancy 
in December, 1962. 


W. C. Myers 


W. C. (Bill) Myers has resigned as 
general manager of the San Diego Ath- 
letic Club to become general manager 
of the Elks Barbara Worth Country 
Club and Elks Town Club, El Centro, 
Calif. 


A new clubhouse and improvements 
to the golf course are being completed 
by the club at an expenditure of more 
than $500,000. The new facilities will 
include a men’s grill and card room, a s 
main dining room overlooking the pool, 
a cocktail lounge, ball room to seat 700, 
private banquet rooms, men’s and wom- 
en’s locker rooms, pro shop and cart 
storage, steam rooms, bath and mas- 
sage, olympic sized swimming pool, 
children’s playground and new greens 
for the 18-hole golf course. 











Richard Means, former manager of 
the River Roads Country Club, Louis- 
ville, has accepted a position as man- 
ager of the Churchill Inn, Louisville. 
A member of the Ohio Valley Chapter 
of CMAA, he writes that, “though [ am 
in a different field now, I hope to re- 
tain my membership in CMAA and 
keep in touch with the many friends 
I’ve known through the Associatio.” 








C. Henry “Larry” James, manager of 
the Country Club of Birmin; ham 
(Ala.), informs us that his club has 
voted to undertake an improvemen. and 
expansion program at a cost of $300; 
000. 


The addition of a new wing ‘> it- 
clude a tap room, new dining fac |ities 
and a terrace is planned with the »res- 
ent tap room to be converted to a tee! 
age room. Other developments involve 
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Union League Club 
Chicago 














Madison Club 
Madison, Wisconsin 





Houston Club 
Houston, Texas 


City Midday Club 
New York 


So often, in America’s finest clubs, you find Shenango China 


For the distinctive touch which a custom pattern can bring to your china service, 
Shenango offers unexcelled facilities for duplicating your crest or insigne, or for creat- 
ing designs which express the individuality of your club. The Shenango dealer in your 
vicinity will be glad to give you complete information. If you wish, he can also present 
a wide variety of handsome stock patterns for your selection. 


Mal Ic (¢ 
0 SMC B 
NEW CASTLE, PENNSYLVANIA 
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OR ANY OTHER 
DESIRED 
ARRANGEMENT 
i a oe 


Airwalls installed to divide 
meeting and dining areas in 
the Drake Hotel, Chicago, IIl. 


— 


Airwall Pneumatic Partitions 
in the Dinnerhorn Restaurant, 
Covina, California. 


Airwall-Richards-Wil- 


CHANGE MEETING 
AND DINING AREAS 
FROM THIS... 





® 


PATENTED 


PNEUMATIC PARTITIONS 


AIRWALL Pneumatic Partitions 
offer restaurant owners and man- 
agers a new concept in the flexible 
division of space and sound. AIR- 
WALLS can be used anywhere... 
no ceiling or floor tracks are re- 
quired. AIRWALLS can be shifted 
at will — in a matter of minutes — 
without tools or special craftsmen. 
Individual panels are 36” wide, 
heights to 12’ .. . constructed with 
a tongue and groove design for ri- 
gidity and arrangement flexibility 
. .. panels may be faced in a wide 
variety of facing finishes. AIR- 
WALLS offer a combination of a 
tight fit at the ceiling and floor 
plus top quality construction to 
provide a sound retardance equal 
to that of a permanent 2 by 4 stud 
and plaster wall. Best of all AIR- 
WALLS are economical to pur- 
chase and require no installation 
or erection costs. 





cox Sales-Service Cen- 
ters are located in all 
principal cities. Write 
today for complete in- 
formation. 


Many sales territories 
still open... write for 
details. 


Abn Wall Inc. 


16/20 GARFIELD AVENUE, PARAMOUNT, CALIFORNIA 


A SUBSIDIARY OF 


THE RICHARDS-WILCOX MFG. CO. 


AURORA. ILLINOIS 





complete modernization of the living 
room, dining room, women’s lounge 
and men’s grill. P 

The men’s and“women’s locker rooms 
and a new pro-shop have just beep 
completed at a cost of $130,000 


Donald K. Jackson 


Donald K. Jackson has been ap- 
pointed general manager of the Eugene 


| Country Club, Eugene, Oregon. A 


member of CMAA and a 1957 graduate 


| of Washington State University’s 
| School of Hotel and Restaurant Man- 


agement, Mr. Jackson had been assist- 
ant manager of the club for the last 11 
months. 

The club recently has completed an 
extensive remodeling program. New fa- 
cilities include a dining area, “The Tee 
Room,” a cocktail lounge, “The Tee 
Cup,” a terrace overlooking the golf 
course, and a pool-side cafe. 


The Pfister Club, a new private club 
on the roof of the Pfister Hotel, Mil- 
waukee, has recently been opened. The 


_ 5000-square-foot club facilities include 
a cocktail lounge, terraced dining room 


on multi-levels, a steak room with open 


| hearth and two glass-walled card rooms. 


Outside the club is a 20,000-square- 


| foot patio enclosed by a 12-foot high 
| glass wall to keep out winds. A pri- 


vate elevator provides express service 
to the club rooms. Cost of the project 
is estimated at more than $100,000. 


Lamar Ham, Jr., manager, reports 
that “The Club,” Birmingham, Ala. 
recently held a week-long celebr ition 
marking its tenth anniversary. 

Mr. Ham writes that, “within ten 
brief years we have paid off all o: the 
old indebtedness ($400,000), retire: all 


| of the bonds ($200,000), spent $14( 000 


(Continued on page 78) 
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new ‘shine— 


still safer to walk on! 





When wax contains Du Pont anti-slip LUDOX” 
floors are safer...and they rebuff mirror-bright! 


Floor wax containing ‘“Ludox” colloidal silica is safer to 
walk on, and stays that way. When you rebuff this wax 
to give it a gloss as good as new, the anti-slip qualities 
remain. Tiny silica particles of “Ludox” provide millions 
of “grippers” that stay on the job, greatly lessening the 
tendency to slip. Other wax properties sacrificed? Not at 
all. You get the same lasting beauty and easy mainte- 
nance of agile fine waxes. 

““Ludox” is Du Pont’s registered trademark for its col- 


LUDOX' 


colloidal silica 
REG. U. s, PAT. OFE 


BETTER THINGS FOR BETTER LIVING. .. THROUGH CHEMISTRY 


loidal silica . . . an ingredient used by formulators of 
quality wax. Floor wax containing ““Ludox”’ is available 
everywhere. If you'll mail the coupon, we'll send more 
information and a list of suppliers. 


FE. I. du Pont de Nemours & Co. (Inc.) : 
Industrial & Biochemicals Dept., Rm. 2545CM 
Wilmington 98, Delaware 


Please send more information on floor waxes with ‘‘Ludox”’ 
and a list of suppliers. 


Name 
Firm 
Address 
City. 
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You can make news with 


new ¢éomato-fried chicken 


A rosy-brown surprise 
that tastes as good as it looks .. 
when it’s deep-fried in 
Heavy-Duty MFB 


BASIC TOMATO 
SAUCE BATTER 


Season chicken with salt and pepper. 
Steam about 20 minutes. Cool. Coat with 
batter and deep fry until rosy-brown in 
Heavy-Duty MFB at 350°. 


INGREDIENTS AMOUNT 
Eggs a 
Salt 1 tablespoon 
Pepper 1/2 teaspoon 
Sugar 1 tablespoon 
Hunt’s Tomato Sauce 1 quart 
Flour 3 cups 


Quklje from Wesson for Bigger Profits 


@ The secret of distinctive fried chicken is no 
further away than your storeroom shelf. 
Tomato sauce and a little deft seasoning 
give fried chicken rich new color, appetizing 
taste and natural customer appeal. 

Step up volume on low-cost chicken by 
promoting one or more new ways to fry 
chicken for flavor—in Heavy-Duty M¥B. 
All-vegetable Heavy-Duty MFB — the 
shortening with the high smoke point— 
stands up under heaviest frying conditions, 
won’t gum, insures no flavor transfer. 
Want a shortening that will bake too? 
Fully hydrogenated Heavy-Duty MFB ‘ias 
wide plastic range, makes tender recoils, 
flaky pies, delicious cakes of many kirds. 
For perfect French fries-to go with your 
perfect tomato-fried chicken—use Hea ’y- | 
Duty MFB. 


For California Special—add 1 tablespoon 
finely grated orange peel. Serve with 
avocado and lemon slices. 

For Devil-Fried—add 2 tablespoons Wor- 
cestershire sauce, 1 teaspoon dry mus- 
tard, 1 teaspoon liquid pepper seasoning. 


BASIC TOMATO SAUCE 
DIP FOR BREADING 


Steam seasoned chicken about 20 min- 
utes. Cool. Lightly flour, place in Tomato 
Sauce Dip, and coat with breading. 
(Tomato sauce takes the place of water, 
milk or egg wash.) Deep fry until rosy- 
brown in Heavy-Duty MFB at 350°. 


INGREDIENTS AMOUNT 
Hunt’s Tomato Sauce 1 quart 

Salt 1 tablespoon 
Pepper 1/4 teaspoon 
The Basic Tomato Sauce Dip alone is 
simple and delicious. Or you may decide 
that one of these lightly seasoned varia- 
tions will give extra eating pleasure. 
Piquant—Add 1 teaspoon crumbled basil, 
1 teaspoon dry mustard. 

Majorca—add 2 teaspoons crumbled 
tarragon. 

Sunburst—add 1 teaspoon celery seed, 1 
teaspoon onion powder. 

Calcutta—add 1 teaspoon curry powder. 


The Hunt-Wesson People 


P. O. Box 2387, Fullerton, Calif, 
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How We Staged 
A Roman Party 


By E. J. Ehmann, Manager 
Wakonda Club 


Des Moines 


he splendor of old Rome in the 

days of the Caesers was recaptured 
recently when, after months of plan- 
ning by both members and staff, the 
Wakonda Club staged a_ spectacular 
“Roman Holiday” party. 

In order to carry out the theme au- 
thentically, it was necessary to do a 
considerable amount of research. From 
books in the library we learned about 
feasts of the day, the clothing worn 
and the equipment and decorations 
used, 

From one of our local factories we 
purchased corrugated cardboard 20 feet 
long by seven feet wide. These were 
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rolled into cylinders then sprayed with 
a flat white paint and sprinkled with 
white sand. Large, square blocks were 
formed, painted and sprinkled with 
sand in the same way, and were hen 
used as the bases and tops of the 
columns formed by the cylinders. 


To support the cylinders we sed’ 


16 four by four wood timbers 20 feet 
long, which were sunk four feet ir the 
ground. The cardboard was wraj ped 
around these and stapled at the b ick. 
The result: Magnificent columns st: nd- 
ing across the pool, reminiscent of the 
ruins of the Colosseum in old Rome 
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Along the same side of the pool 
we placed Roman sand urns which we 
had rented for the evening. They were 
fled with multi-colored gladiola and 
chrysanthemums. And from our local 
ged house we got a considerable num- 
her of Fitzers to add shrubbery to the 
genery around the pool. We also il- 
luminated our white concrete pool 
benches by torches so that they looked 
like marble. 

One of our local manufacturers con- 
structed a white and gold chariot which 
we placed at one end of the row of 
columns. We had a horse hitched to 
this -eminding all of the chariot races, 
one of Rome’s favorite sports. 

Tie pool itself presented a beautiful 
picttre with the light of the torches 
refle:ting in the pool and lovely 
flow rs floating in the rippling water. 
At tae shallow end of the pool stood 
two ovely white peacocks flecked with 
gold. They seemed to be admiring their 
reflections which were enhanced by a 
brig.:t full moon. 

P.rched on top of the life guard 
stan'!, which was covered with white 
and purple cloth, was a golden eagle, 
symbol of the power of Rome. This 
was made by one of our employes, us- 
ing paper mache, gold spray and a 
keer: imagination. 

On the side of the pool nearest the 
dub building was a canopy which 
sheltered the desk of the pool super- 
intendent. This we covered with white 
organdy and trimmed with royal purple. 
Inside the canopy was a table skirted 
with white organdy. A gondola carved 
from ice was filled with gladiolas and 
made a spectacular background for the 
hot and cold canapes. The buffet table 
was also canopied and skirted in white 
organdy with purple trim. 

The menu was carried out in the 
tradition of the Caesers. The meats 
were roasted whole and carved at the 
table. They consisted of pig, lamb, 
goose, pheasant, duck and hen. A leg 
of roast ox was also added as well as 
a pyramid of fruit and a large selection 
of cheese and melons. 

To complete the effect the waiters 
wore authentic togas of white and royal 
purple trimmed in gold ric-rac and 
girded with a gold cord. They also 
wore a wreath of olive leaves and gold 
sandals. The captains wore a royal 
purple toga trimmed with gold ric-rac 
and girded with a white cord. In addi- 
tion they wore a crown of golden olive 
leaves and gold sandals. 

The table decorations were simple. 
Hurricane lamps were used, couched 
in gladiolas and fern. 

The members dined and danced until 
the closing hour of one o'clock which 
seened to come all too soon. As they 
left they assured us that this was a 
party not to be forgotten. & 


Mood or atmosphere is important in making a party effective. At the Wakonda 
Club, the poolside setting for the Roman Holiday Party was complete with col- 
umns, torches, horse and chariot and toga-clad attendants. Above, Second Chef 
William Mueller, Manager E. J. Ehmann and Assistant Manager Richard Warnes 
examine a part of the typically Roman feast served quests at the party. Below, 
one of the canopied tables at poolside, this one holding hot and cold canapes. 
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Our Paris Theme Party 


Captivated 
The Membership 


By William A. Buescher, Jr. 
General Manager 


Cloud Club 
Phoenix 


O" “Paris in the Spring” party, 
given last April, was the first 
“theme” party to be held by the Cloud 
Club since it opened its doors last De- 
cember. A French motif was used from 
the moment the members stepped out 
of the elevators at the top of the Guar- 
anty Bank Building in downtown 
Phoenix. 

Three attractive models, attired in 


Attractive models in costume greeted gue:'s 
and helped highlight the “left bank’ atmcsphere, 
Flowers were used extensively in decorating 

the club for the party. 


costume, greeted members upon ar- 
rival. A pink, wrought iron flower cart 
containing corsages and _ boutonnieres 
was attended by one of the models, 
while the other two gave out berets 
and changed the men’s appearance 
with theatrical crayon, giving them 
moustaches of various sizes and shapes. 
The women were given false eyelashes 
and ten-inch long cigarette holders. 

A champagne fountain and a hot 
and cold hors d’ oeuvres buffet was set 
up in the private dining room adjoin- 
ing the cocktail lounge. 

Distinguished Phoenix artists were 
honored at the party and each brought 
a number of his works which were set 
up in the lounge and halls to give a 
“left bank” effect. In addition one local 
artist, dressed in beret and smock, did 
caricatures of club members through- 
out the evening. 

In the dining room a full course 
gourmet dinner, complete with correct 
wines, was served to the accompani- 
ment of seven strolling violinists. Fol- 
lowing a dessert of Le Fluer de Lis 
Bombe, served by waiters attired for 
the evening in white tie, tails and white 
gloves, diners moved to the dance | oor. 

Flowers were used profusely thro igh- 
out the club and were selected in p nks 
and whites to enhance the decor of the 
club. 

The turnout for this party was tre- 
mendous, and while costs were h‘gh, 
the $20 per couple charge, plus the 
beverage income, netted us a_ siaall 
profit and the attendant publicity ind 
response to later parties justified our 
costs. @ & 
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We Used Our Pool As Setting 


For Formal Riviera Party 


A’ a result of our successful “Pool- 
side Steak-Outs” (CiuB MaAn- 
AGEMENT, July, 1961) the club's 
swimming pool again was chosen as 
the focal point for the first formal 
party of the summer. 

It was decided that the event should 
be a “Riviera Party,” and every at- 
tempt was made to key the party to the 
“Riviera” theme. Monsieur Andre, di- 
rector of the Majestic Hotel in Cannes, 
France, graciously provided the menus 
and from the office of Andre Tiers of 
the French National Railroads came 
large paper posters depicting many 
different areas of France and particu- 
larly the Riviera. 

In addition, the United States Lines 
were most cooperative ifi supplying us 


By Roy M. Niel, Jr. 
Manager 


Princess Anne Country Club 
Virginia Beach, Virginia 


with such items as similated life rings, 
models of the S.S. United States, center 
piece flags, coasters for cocktails, 
place cards, cocktail napkins, a com- 
plete set of signal flags, and 1500 


east-bound ticket jackets, which were 
printed with the date and time of em- 
barkation of the “S.S. Princess Anne,” 
and which were used to mail out in- 
vitations to members. 

Signal flags and posters were used 
to decorate the pool area and _ sur- 
rounding fence, while guests’ tables 
with appropriate flag center pieces sur- 
rounded the pool, itself. Assistant Man- 
ager Ed Reinhold, who acted as purser, 
met guests as they arrived and led them 
down the simulated gang plank to the 
edge of the pool. 

There to meet them was a 12- by 
8-foot pontoon float (borrowed) on 
which our decorating committee had 
fashioned a smoke stack and a S.S. 


(Continued on page 46) 
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We Plan Our Winter Schedule 


In The Spring 


have found that planning our club’s 
I winter social season far in advance, 
and being an “early bird,” means a 
lot in added revenue for the club and 
more enjoyment for its members and 
guests. 

And since our athletic club has 9200 


By James H. 









Parker, General Manager 


New York Athletic Club 
New York City, N. Y. 


of this size happy. Highlights of the 
season include: 

On September 30 we started our 
regular Saturday night dancing in the 
main dining room. This year we again 
engaged Francis Walther and his or- 
chestra who have been playing in the 


dinners between 6 and 8:30 p.m. Nat- 
urally, it would be impossible to ac- 
commodate this large group with an 
a la carte menu. We find an abbrevi- 
ated menu, with five or six entrees 
works out very well. The performance 
by the U. S. Naval Academy Glee Club 
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members with many individual tastes club for the past 11 years. This is al- is one of the most popular nights of gay 
to satisfy, it is necessary for me to ways a gay night at the club and we the season and is always appreciated § °° 
plan our winter social schedule while average approximately 500 to 550 din- by the club membership and_ their I 
most folks are enjoying themselves at ner reservations. Our dancing hours guests. pro 
the beach. As a matter of fact, im- are from 7:30 p.m. to 12:30 a.m. October 12 we featured a “Nigh: in J * § 
mediately after opening our summer On October 7 the club played host Venice”. The dining room was giily § 
club at Travers Island in the spring, to the U. S. Naval Academy Glee Club, decorated in a Venetian scheme with § ti! 
the social schedule for our main considered one of the finest glee clubs _ the waiters wearing Basque shirts and tro 
clubhouse in the city is formulated and in the country. The future admirals berets with “pom-poms.” On this oc- § '™ 
commitments for the entertainment pro- of the U. S. Navy presented their con- casion there was special entertainment. 
gram are made for the entire fall and cert at 8:30 p.m. in the club’s gym- and, of course, a special menu. clu 
winter season. nasium with about 1200 in attendance. On October 24 there was a lacies § Pa 

Although this may sound like a rela- After the Glee Club concert, the “Mid- luncheon, bridge and fashion show on §} me 
tively simple matter, it requires a ter- shipmen’s Hop” was held in the main the ninth floor of the club. On tis § thi 
rific amount of detail, planning and dining room for the Midshipmen and _ occasion, we took over the lounge and be 
correspondence to see that the many _ their dates. For this occasion we pre- the men’s card rooms and converied § E\ 
dates are filled with appropriate enter- pare a “special abbreviated menu” and them into a bridge show with rams, J an 


tainment to keep members of a club 
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we usually serve between 800 and 900 
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on, bridge and fashion show, with 
jshions by some of New York’s leading 
jesigners, is usually attended by ap- 
proximately 600 women. 

A gay and well-planned Hallowe'en 
party was held October 28 and the 
‘pooks rode the broom that night’. 
Dancing on this particular night was 
jom 8 p.m. to 1 am. with special 
putty favors and Hallowe'en decora- 
tions. 

On October 29 we start our popular 
Sunday concert music by the famous 
Ernest Schoen and his Trio in the main 
lining room, from 5 to 8 p.m., with the 
\YAC world-famous buffet. The buffet 
vill te served and the concert music 
conti ued every Sunday until spring. 

On November 4th in the main dining 
ym we hold the Gay Nineties Beef- 
teak Party. This is one of the mem- 
rsh p's favorite parties, with checkered 
tublecioths, candles in wine bottles on 
the t-bles, Gay Nineties’ hats, aprons, 
ll the tender beefsteak you can eat, 
ind «il the beer you can drink. We an- 
ticipate having 600 guests. 

O:1 November 15th, we will take 
wer the entire gymnasium, roll in a 
portavle kitchen and serve 1000 Filet 
Mignon dinners at our “All Sports 
Dimer.” This is an annual dinner at 
which the membership pays tribute to 
the athletes of the club who have won 
ndividual and national championships. 
We usually have from ten to fifteen 
ational champions on the dais with 
the officers of the club and prominent 
guest speakers. During the dinner, top- 
notch entertainment is presented and 
after the dinner there are exciting four 
round boxing bouts. This is the biggest 
Stag party of the year, and the best! 

On December 18 the Fordham Glee 
Club will present its concert in the 
gymnasium with 1000 to 1200 guests. 
This is a combination of spiritual and 
popular music and most appropriate 
for that time of the season. 

On December 19, in the club gym- 
nasium, there will be a special Christ- 
mas movie. This is followed usually by 
gay dinner parties in our main dining 
room. 

December 23 will see the college 
prom in the main dining room, which 
is gaily decorated with class pennants 
and insignia. This party is held par- 
ticularly for the boys and girls home 
from prep school and college, and a 
“rah rah” time is enjoyed by all. 

December 27 is the occasion of the 
club’s famous children’s Christmas 
Party. complete with Santa Claus, ani- 
ma! acts, clowns, movies, and all the 
things that go to make a child’s heart 
beat a little faster at Christmastime. 
Every child is given a gift by the club 
and the show begins at 2 p.m. and 


(Continued on page 33) 































































Activities are many and varied. On 
the facing page is a portion of the 
“All Sports Dinner." At top of this 
page, guests attending a “Wild West 
Beefsteak Party.’ The ladies are not 
forgotten in the winter schedule, as 
the photo at right shows. Last year's 
special luncheon, bridge and fashion 
show attracted about 600 women. At 
bottom, the West Point Glee Club, a 
feature of the club's winter schedule 
for many years. 
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Space-Age Dinner Dance 
Catches Members’ Enthustasm 


For Coming World’s Fair 


hen Seattle’s World’s Fair, the 

first space-age exposition, opens 
in Seattle on April 21, 1962, members 
of the Washington Athletic Club, where 
Kenneth Meisnest is manager, will be 
among the best-informed, proudest pro- 
moters, and strongest supporters of 
that event. 

Even though all Seattleites are get- 
ing the“ Fair” fever, WAC members can 
boast the first real party in honor of 
the occasion. A Space-Age Dinner 
Dance was held at the club—exactly 
one year before the opening date of 
the Century 21 World’s Fair. 

The dance required more than six 
weeks of correspondence, research, 
preparation and promotion. All the re- 
search and publicity for the dance also 
aided the cause of promoting Century 
21—a fact that cannot be overlooked 
in view of our club’s civic responsi- 
bilities. 

Official theme of the fair is “Man 
in the Space Age,” and more than 100 
nations were invited by the United 
States to participate. Century 21’s two 
“firsts’—the first high-speed commer- 
cial monorail built in the United States 
and the 550-foot revolving space-needle 
restaurant are expected to attract more 


By Margery Leonard 
Assistant Manager 


Washington Athletic Club 
Seattle, Washington 


than 10,000,000 tourists during the 


Fair’s six-month run. 

In helping us stage the dance, 
World’s Fair promotion and _ publicity 
sources were most cooperative; Seattle's 
major industry, Boeing Airplane Com- 
pany was persuaded to lend art work 
of outer space studies and even Disney- 
land was contacted. (Dance planners 
thought that Disney might be interested 
in including monorail models—for a 
price. ) 

Special mailing pieces promoting ‘the 
party were designed by one of the 
Northwest’s leading cartoonists and sent 


(Continued on page 37) 





Complete versatility as punch bowl and dining 
yom service for salad preparation. 


Number Diam. Depth Cap. 


\EGCC-30106A 19” 7%” 17 qt. 


Shov'n with 10 oz. capacity stainless steel cups 
and etachable holders. 


GLOBE URN 








FAMOUS COUNTRY CLUB CHAFING DISH 


“ 


Globe is removable from stand to 
facilitate cleaning. Detachable 
faucet. 








| * 
IN GLEAMING, HEAVY GAUGE STAINLESS STEEL 


Me you can install a beautiful buffet line which 
Legion has designed and crafted for attractive, yet rugged 
use. Each piece has Legion quality built in, affording a life- 
time of service and satisfaction under all conditions. 


PETITE MARMITE 





Number Diam. Depth Cap. veeco seal 1 | 
LEGCO 281 13%” 15%” 2 gal. a 7 
LEGCO 281A 16” 18%” 4% gal. 7 gal. 
Available in stainless steel, BI- With Brass Chrome Plated Fau- 
Metal (Copper exterior, stainless cet for use as a Coffee Urn. 
a steel interior) Legion silver, and LE 1 ; 
g the Available with hinged cover (illustrated) Legion gold. me poor aa . 
or lift off cover. This model will accommo- ; 
dance, § date one full size pan; two (% size pans) ; No breakage problems with these 
iblicity three (4% size pans). Special adapter metal liners. Liners available in 
eattie frame (illustrated) will accommodate stainless steel 4 ply or BI-Metal. 
: four (%4 size pans) or eight (% pans). Frame stainless steel. 
; Com- Specify. 
t work Number O.D. 1.D. Width 
Jisney- (¢-20251 21%" 20” 13%" THREE TIERED PASTRY 
wt —_ — AND COMPOTE TRAY 
RECHAUD LAMP 


-for a 


ng the 
of the 


id sent 


OVAL BUFFET CHAFING DISH 


Now being manufactured in durable stain- 
less steel. 

Number O.D. 1.D. Width Cap. 
$20012 2642” 7 7 gs 1634” 2% gal. 
Also available in BI-Metal, BI-20012. 





AND CREPE SUZETTE PAN 


Number Height 
Lamp $-13111 i 


Pan TP-20031 Diameter 13” 3 Ply S/S 
with heat conducting core. 





Height 
232” 


Tray Sizes 


183%”, 14”, 10” 


Number 


S-300TT 


Write for literature and further details: 
Gic 


ea: LEGION UTENSILS CO., INC. 


‘e ay 21-07 40TH AVENUE, LONG ISLAND CITY 1, NEW YORK 


*Legion manufactures the largest line of buffet 
service ware available in stainless steel, BI-Metal 
(copper exterior, stainless steel interior), silver- 
plated on stainless steel, Legion gold on stainless 
steel. 

Representatives: CALIFORNIA MIAMI BEACH CHARLOTTE,N.C. SEATTLE 

Visit our Booths #2161-2162, 4007-4011, National Hotel Exposition, November 6th through 9th, New York City Coliseum. 
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‘Night in Munich’ Party 


Launches 


Pacific Coast Club’s 
Bierstube Room 
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o introduce members and guests to 

the new die Bierstube room of the 
Pacific Coast Club, located on the ocean 
front at Long Beach, California, the 
club’s manager, John Nansen, held 
gay “Night in Munich” buffet cinne 
dance. 

For the party entrees from th. Ba. 
varian menu were served on two large 
buffet tables, and members enjoyed 
free beer with their dinner. Strolling 
musicians dressed in authentic ‘fyro. 
lean costume added atmosphere t» the 
party, with members dancing the »olka 
until early morning. 

The new die Bierstube addition to 
the club dining rooms is one of s¢ veral 
important changes which the clu!) has 
undergone during the past year under 
Manager Nansen’s direction in an ef. 
fort to give the club a more continental 
atmosphere and to offer the members 
a more diversified and _ taste-tempting 
menu. 

In the authentically decorated 1oom, 
containing scenic paintings of the 
Bavarian Alps, members may cnjoy 
steins of cold beer (imported or domes- 
tic) and dine on fine Bavarian food. 
German-speaking waitresses dressed in 
specially-designed costumes serve both 
luncheon and dinner. 

The menu for the room, which is 
pink, printed in red, is designed in 
the shape of a beer mug. Delicious 
soups, prepared entirely in the club 
kitchen, include Linsen Supe mit Wurst 
(lentil soup with sausage); Erbsen 
Suppe mit Schinken (split pea soup 
with ham); and Kartoffel Suppe mit 
Speck (potato soup with bacon. ) 

Specialties are Ejisbein mit Sauer- 
kohl und Erbsen Puree (pickled pig's 
knuckles with sauerkraut and _ peas 
puree); Sauerbraten mit Rotkohl! und 
Kartoffel Puffer oder Kartoffel Kloes- 
sen (sauerbraten with red cabbage and 
potato pancakes or potato dumpling); 
Kassler Ribchen mit Sauerkohl and 
Erbsen Puree (smoked pork loin with 
sauerkraut and peas puree); Schweine- 
braten mit Rotkohl und Salz Kartoffel 
(roast pork with red cabbage and boiled 
potatoes); Knackwurst mit Amerikani- 
schen Kartoffel Salat (knockwurst with 
American potato salad); Deutsche 
wurst mit Deutschen Kartoffel Salat 
(German sausage with German potato 
salad); and Hoppel Poppel (farmer 
style diced ham and eggs with German 
fried potatoes). 


The club also has food service in 


the main Sunrise and Sunset dining 
rooms, recently redecorated in gold 
and white; in the Fountain Court: and 
a new Chateau Court where diner: e- 
joy the outdoors in an old worl at- 
mosphere. Menus vary daily in al. the 
club dining rooms except in die ier 
stube. @ 
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New way to increase your banquet, wedding 
and private party business 


...with a little showmanship and specially-shaped __ 1. Riveted and welded, high-grade 


HOWE folding tables. 


To make your banquet, wedding and other 
private party facilities easier to sell, do this: 

Next time you talk to prospects, show 
them something exciting. Something they 
won’t see everywhere. Do this and your 
selling job is half done ! 

Exciting party facilities are easier to ar- 
range than you may think. All you need 
are: (1) A competent kitchen. (Surely you 
have that already). (2) Tables set-up to 
form unusual shapes and patterns. (This 
last is easily achieved with specially-shaped 
HOWE folding tables.) 

Arrange HOWE crescents in an open oval 
buffet. Set them up serpentine style. Combine 


HOWE CRESCENT 


HOWE quarter-rounds and your present 
oblong tables in an interesting U-shape. Or 
use HOWE half-rounds to form a closed oval. 


HOWE QUARTER-ROUND 


Covered with snow-white linen gleam- 
ing silver, a few decorations, and your 


carbon steel angle iron chassis. Unusu- 
ally strong, this chassis is built to withstand 
the strains of repeated folding, unfolding, 


} r twisting and similar hard usage. 
ij aotianielcil 2. Welded tubular steel legs 14%” 


square. These are individually locked and 
corner-braced. Brace ends are riveted to 
the table’s steel legs at one end, the steel 
chassis at the other. Legs are positioned for 
maximum table stability. Smooth glider 
leg caps protect carpeting and flooring. 


kitchen’s succulent output, any one of the 
dozen set-ups possible with specially-shaped 
HOWE folding tables forms a scene to open 
prospects’ eyes—and their pocket books, 
too. 

Despite their versatility, however, spe- 
cially-shaped HOWE folding tables are not 3. One-piece solid plywood tops of 5” 
one bit less sturdy than other HOWE fold- Douglas Fir prevent seam breakage. 
ing tables. Like HOWE oblongs with square Channel aluminum molding. (Weaker 
or pedestal legs, rounds, card-utility and frame tops are never used). 
small tables, specially-shaped HOWE units 
have the same “strength where it counts” 4. Strong, HOWE specially-shaped tables 
features. Here are just a few of them: support up to 2,000 lbs. 


FREE LITERATURE—CLIP COUPON NOW! --3- 3" 3"3"3"""1 


Howe Folding Furniture, Inc., Dept. CL-111 
1 Park Ave., New York 16, N. Y. 


Please send me literature showing specially-shaped HOWE folding table arrange- 
ments that can help increase my business. 


Name Title 








Institution 





Address. 
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Winter Planning 


(Continued from page 27) 


ends about 4:30 p.m. Usual attendance 
at this party is about 1000 children. 

On December 30 we “Ring Out the 
Old and Ring in the New’ with a gala 
New Years Eve Party in the main 
dining room. This party is strictly for- 
mal and there is continuous music for 
dancing, a filet mignon dinner, gay 
deccrations, souvenirs for the women, 
and a good time is had by all. This 
party usually attracts about 700. 

Jenuary 1 is “open house” for the 
mer bership and their male guests, and 
is ksown throughout the club as Col- 
laticn Day. It is on this occasion that 
we nave the NYAC buffet from 1 to 
5 p.n. and usually serve approximately 
1,509 members and their guests. 

A though a definite date has not been 
fina ized, the club will play host to 
the West Point Glee Club sometime 
in J:nuary. The West Point Glee Club 
has been a feature here at the club 
for many years. We should have from 
1200 to 1300 in attendance at the con- 
cert and this is followed by the “Cadet 
Hop” in the main dining room for the 
boys and their dates and the member- 
ship. We usually serve between 700 
and 800 dinners prior to the concert. 

Qn January 23 the club will have 


another ladies luncheon, bridge and 
fashion show on the ninth floor of the 
club. This will be the second one of 
the season and is well attended because 
there are enough days between the 
busy holiday season and January 23 
to generate a lot of interest in a fashion 
show. Some 600 women are expected. 

On January 27 a Wild West Beef- 
steak Party is planned, with the main 
dining room being decorated with 
checkered tablecloths, beer _ barrels, 
wagon wheels, guns on the walls, 
“Wanted” signs with names of mem- 
bers inserted as “convicts”, a list of 
their crimes, all the tender beefsteak 
and beer desired, and fun for all to 
the wee hours of morning. 

On February 10 in the main dining 
room we will hold a Valentine’s Day 
Party—“Sweethearts on Parade’’ for 
the members and their guests, with a 
specially prepared menu and appropri- 
ate entertainment. This party is always 
attended by at least 600 people. 

On March 10, St. Patrick’s Day, the 
NYAC celebrates one of the most sig- 
nificant parties to its membership, and 
one of the gayest of the year. With 
a specially prepared menu, gala decora- 
tions, 
this party starts early and runs to quite 
late in the morning. 700 is our usual 
attendance, and “come rain or shine,” 
a good time is had by all. @ & 


and wonderful entertainment, ° 
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Serve HOT Plated-Up Meals to 
Banauet Guests . . . with HOT-SERVE 


Ly) FOOD WARMING 
EQUIPMENT CO., INC. 


Dept. 2, P.O. Box 163, Arlington Heights, Illinois 





Conveying 
Cabinets 


One man can convey up to 
120 plated-up meals from 
kitchen to banquet hall in an 
easy-rolling stainless steel 
HOT SERVE cabinet; hold 
there until called for (an 
hour or more); then serve 
appetizing fresh and hot to 
your guests . .. with fewer 
waiters, too! Models avail- 
able with plate capacities 
from 48 to 160. 


Investigate HOT-SERVE cab- 
inets today by calling your 
dealer or writing for our 
catalog. 





THESE FAMOUS CLUBS USE 

OUR EQUIPMENT: 

Friars Club, New York, 
N 


® # 
Svithiod Singing Club, 
Chicago, Ill. 
Piedmont Driving Club, 
Atlanta, Ga. 
Overseas Press Club of 
America, Inc., New York, 
N 


» Ve 
Chevy Chase Country 
Club, Wheeling, Il. 
Saint Paul Athletic Club, 
St. Paul, Minn. 




















Before you buy any 
area dividers... 


° R-W Movable Walls in the Olympic 
Hotel, Seattle, Washington 


4 ag 
| Ee 
tm: 


e R-W Folding Partitions in the Barra- 
clough Restaurant, Los Angeles, 
California 


it will pay you to consider 


R-W FOLDING 
PARTITIONS! 


Room flexibility for your dining and 
meeting areas is a must . . . however, 
successful division of space alone is 
not enough. Sound interference be- 
tween areas must be controlled .. . 
this is best accomplished with top- 
quality R-W_ Folding Partitions or 
Movable Walls. Many installations 
of low-cost space dividers have been 
later replaced because of inadequate 
sound retarding qualities—it would 
have been more economical to buy the 
best first. A few more dollars invested 
initially in R-W Folding Partitions 
will not only assure a successful answer 
to your problem of dividing space and 
sound but will also save you hundreds 
of dollars in years to come through 
reduced maintenance, decorating and 
repair costs. Available in a type and 
size to meet your exact requirements. 


GET THE FACTS 
REQUEST CATALOG 





Richards-Wilcox 


MANUFACTURING COMPANY 
“FOLDING PARTITION DIVISION” 


513 W. THIRD STREET * AURORA, ILL. 
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We Used ‘Personal Selling’ 
To Ensure Success Of Party 


By Robert L. Brake 


Manager 


Country Club of Peoria 


lenty of pre-planning and a good 

deal of personal selling helped us to 
generate the enthusiasm that brought 
out 306 members during “vacation- 
time” to a club party. 

In mid-July of this year, a friend 
of mine who is a professional booking 
agent called from Chicago to say that 
the Ralph Marterie Orchestra would 
be in our area and available on Friday 
evening, August 25, and that if we 
were interested he felt sure we could 
secure their services for a very reason- 
able amount. 

The Country Club of Peoria had not 
had a large name band during the 
year, and, although name bands had 
been mentioned in connection with 
several parties, we had honestly made 
no effort to obtain one. I called my 
entertainment chairman, who was ta- 
vorably inclined, but pointed out that 
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older members of the club were not 
familiar with Marterie and that it 
might be difficult to draw a crowd. He 
dropped the situation in my lap with 
this admonition, “If you can break even 
on the dance, go ahead.” 

My assistant and I sat down to 
analyze the situation. Here, we felt 
were the pitfalls: 

a. The dance was on a Friday eve- 
ning. Could we get a large crowd 
to use the club on that particular 
night? 

d. The 25th of August in most 
clubs was vacation time. Would we 
have sufficient members in town to 
get the crowd out that evening? 

c. For additional appeal, we felt 
that the dance should be held on the 
terrace. Would we have nice weath- 
er? 

d. Did we have enough younger 
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members willing to help us promote 
the dance? 

In favor of the dance, we felt we 
had several things going our way: 

a. We had not had a good name 
band at the club. 

b. The dance held in 1960 had 
been poorly attended. 

c. Members had been asking ‘f we 
were going to have a “name” ‘yand 
during the summer months. 

d. Friday, August 25th, wa: the 
night of a full moon. 

e. We had almost five weels to 
publicize the event. 

All in all, the event was a gamble. 
and as the entertainment chairman 
had said, “All you have to do is break 
even.” 

We decided, then, to give it a try. 

I made several telephone calls to 
members, enlisting their aid in selling 
the dance. We all knew that we hid to 
have a successful party. On the {ront 
page of our club bulletin, which goes 
out about the 20th of each month. we 
ran a picture of Marterie with full 
details of the dance. 

We limited the affair to 200 couples 
(we did not feel we would get that 
many), set the price at $12 per couple 
and for the first time in years did not 
make the event a dinner dance. We 
did however set up a free cocktail 
hour and promised members plenty of 
hors d’oeuvres and canapes for a two- 
hour period. The hors d’oeuvres would 
be a type that would be both appetizing 
and filling. 

I then went to a local record shop, 
purchased several long-play Marterie 
records and began using them on our 
sound system during the dinner and 
cocktail hour. Posters were made and 
displayed along with the Marterie 
posters, at the pool, pro shop, tennis 
shop and in the clubhouse. 

For the next five weeks, we did 
nothing but personally sell the dance. 
When in conversation with a member, 
the question always came up, “Are you 
coming to the Marterie dance?” | 
think this personal sell alone actually 
did more to bring in the crowd than 
anything else did. Reservations began 
to arrive, slowly at first, but people 
were thinking of the dance. 

Two weeks prior the party, a special 
flyer was mailed to all the members, 
once again reminding them of the ey ent 
and refreshing their memory with full 
details of the dance itself. 

On Friday morning, August 25, we . 
had 316 people signed for the da’ ce. 
We knew we would lose a few, ut 
felt that we would also gain a few. If 
we could hold just 150 couples (300 
people) we were “home safely.” 

Here is the way the evening tal ied 
from a financial standpoint: 


































































































































































(Continued on page 75) 
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WORLDS MOST VERSATILE AND ELEGANT STACKING CHAIR! 


—costs much less than yowd think! 


Rarely —if ever —has such impressive contemporary 
design been combined with such durability, versatility 
—and economy. These chairs contribute a definite air 
of luxury and elegance to any setting—yet cost far less 
than similar chairs. Remarkably sturdy, they're made 
of electrically welded square tubular steel, ‘Bonderized” 

to resist rust. Furthermore, the rich Bronze baked 
enamel finish is chip- resistant and scratch- resistant. 
These fine Samsonite chairs are unusually comfortable, 


too, with generous deep foam cushioning. Seat and 
back are upholstered in smart, colorful, easy-to-clean 
Samsontex vinyl. New “Wall-Saver” feature keeps 
back of chair from marring wall surface. Order now! 
In Yearling Black, Yearling Tan and Yearling White. 
For church, school, club, other group seat- 
ing information, see your Yellow Pages or 
write: Shwayder Bros., Institutional Seat- 
ing Division, Dept. LC- 11-1, Detroit 29, 
Michigan. 


Find It Fast 
In The 


Yellow Pages 


Samsonite 


STACKING CHAIRS 
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Space Age Party 


(Continued from page 28) 


out several weeks before the dance. A 
hanner advertising the event (using 
pennants given to the club by the Fair's 
promotion department) ran the full 
width of the lobby. Elevator cards gave 
additional information and table tents, 
ysing mailing piece art work, went in- 
to the club’s dining rooms and cocktail 
lounge. A large Century 21 World’s 
Fair display was installed in the lobby 
abort ten days before the event, com- 
plet?> with colored slides of the Fair 
buil lings and tape recorded informa- 
tion 

S.attle’s two daily newspapers gave 
the WAC party further coverage, in- 
ducing two- and three-column_pic- 
tures of committee members working 
on « ecorations. 

ie regular dance committee included 

22 couples for the Space-Age Party. 
They not only made preparations for 
ove -all decorations but each couple 
put together one to six model space 
shits or rockets which were used as 
cen erpieces on the 65 tables. 

Enthusiasm generated by committee 


MEU 


Note: Clubs interested in doing’ a 
World’s Fair or “Man in Space” party 
of their own may get information by 
writing to Century 21 Exposition, 
Seattle, Washington. 


members in their search for props and 
decorations infiltrated the community, 
with startling results. The University 
of Washington offered to lend the club 
a 25-foot model of a space needle. The 
U. S. Army had a display of missiles 
which would have been available for 
the occasion. Boeing's space explora- 
tion models were used plus part of a 
display destined for one of Seattle’s 
major department stores. 

On the evening of the party, mem- 
bers and their guests gathered in the 
men’s lounge, converted into a “launch- 
ing pad,” for a social hour which 


WAC SPACe-AGE DINNER, DaNCcE 
(Nae 
de) BLASTING-OFF Date: 


ae 


price:*15“PR couPLe 
WEAR you, INGOR MAL SPACE ATrRE 


—) Make RESERVATIONS NOW+MA.2-7900 


Write advertisers you saw it in CLUB MANAGEMENT: NOVEMBER, 


featured “solid fuel” cocktails. The 
lounge was decorated with models and 
posters, and the bar advertised such 
house specialties as “neptune flip,” 
“heavenly high-ball,” “moonman’s mist,” 
“astronaut’s ale” and “jupiter julep.” 
Party-goers kept the v-shaped glass 
drink containers bought at a scientific 
supply house as souvenirs of the oc- 
casion. 

At “count down,” guests were put 
aboard “rockets” (club elevators) by 
a girl astronaut in Flash Gordon garb. 
Destination was the “Exposition Space 
Station,” otherwise known as the third- 
floor banquet rooms. A false ceiling 


held space mobiles and cut-out clouds, 
designed with hundreds of flashing 
lights. The committee-assembled_rock- 
ets and space ships were mounted 
on styrofoam bases concealed by blue 
angel hair. 

The sstrictly-from-earth menu in- 
cluded crab legs gourmet, New York— 
cut steak or broiled lobster (the party 
was on Friday so there was necessarily 
a fish selection for Catholic members) , 
small roast potatoes, vegetables Pari- 
sienne, lime sherbet in champagne 
glasses, “space” cookies, and, of course, 
coffee or tea. The balance of the even- 
ing was devoted to dancing. @ & 
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introduce you to SHANE’S 
wonderful Drip-Dry | 
100% Nylon Taffeta? 9 


be. 


Striking high fashion in delectable 
Candy Colors ... Mint Green, Mocha 
Cream, Licorice Black 

and Sweet Turquoise! 

There’s figure- 

flattering styling, 

too, in the smart set-in 

yoke with pleated trim in 

front and back; fetching 
button-anchored tabs; and 
matching pleating on headband 
and tie-sash apron. And the fabric 
is lustrous Taffeta Nylon which 
resists wrinkles ... drips dry 

and needs little or no ironing. 
Here’s another tip just for 

YOU ... this is only one of 

many, many Shane stylings in 
uniforms for both women 

and men — and every one 

is washable! 


Write today for new catalog 
illustrating in full color the 
complete line of Shane washable 
uniforms for men and women. 


Shane 


UNIFORM CO., INC. 


Factory and General Offices: 


2033 W. Maryland St. © Evansville 7, Indiana 


Branch Offices: 
NEW YORK « CHICAGO ¢ LOS ANGELES 


Representatives Coast to Coast 
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Card Parties With a Theme 
Build Up Attendance 


he addition of a new idea using 

themes and attendance prizes for 
our card parties at the Missouri Ath- 
letic Club has created an excellent in- 
crease in attendance. 

The idea developed one morning 
about a year ago when Ervin Pickel, 
Jr., our club publication editor, adver- 
tising manager and publicity director 
remarked, “I'd like to see our card 
party announcements designed with 
more punch.” He and I began to dis- 
cuss what we might use as a fresh 
approach. After tossing around a num- 
ber of ideas, we came up with the 
Patio Card Party theme idea. 

A highlight of our card parties is 
the awarding of a series of attendance 
prizes to guests. Knowing that the at- 
tendance prize display table always is 
the big attraction, we decided to carry 
out the theme with our prize selec- 
tions. 
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By Doris Von Behren 
Secretary to the Manager 
Missouri Athletic Club 
St. Louis 


We sent out an announcement in 
pink and green telling members the 
theme of the evening's entertainment 
(the Patio Party was held in May). 
The announcement pointed out that 
the grand final prize of the season’s 
card parties, a portable television set, 
would be awarded. 

Our idea created the spark of in- 
terest we wanted from our members. 
We received 566 reservations. This 
meant we had to make an “all out” 
effort to support the claims of our 
publicity. Members had to see an en- 
tirely different prize table setting when 
they walked into the main dining 
room. 

The number of prizes given is de- 
termined by the attendance. Our aver- 
age is about one prize to every tenth 
or twelfth person present. At the Patio 
Party we gave 52 prizes. 

Thought, imagination and leg work 
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go into our selection of attendance 
prizes. These are not solicited dona- 
tions. I make this special buying job 
part of my work, and at times my co- 
worker helps me. Our buying is done 
in many ways. 

Sometimes we study catalogs and 
order by telephone, or we search de- 
partment stores and small specialty 
shops for ideas. One exclusive source 
of supply arranges a special evening 
appointment for us after store hours. 
Of course, we like to buy wholesal. or 
by special discount arrangements. 

We take into consideration sevcral 
factors in our selections: quality, \se- 
fulness, striking color or design of an 
item, the type of showing it will make 
on the display table, the size items we 
need for a balanced display, and the 
price. 


(Continued on page 61) 





DON ROTH 
SPEAKS UP FOR RIPE OLIVES 





Chicago’s Blackhawk Restaurant is in a 
class by itself. And owner Don Roth 
says, “Certain dishes at the Blackhawk 
are not considered fully dressed without 
a ripe olive garnish. For example, 
poached eggs Benedict on grilled ham 
and toasted English muffin, covered 
with a fine tart Hollandaise sauce, 

must be topped with sliced ripe olives 
to complete the taste picture. 


“Nor would our popular Symphony Salad 
(with fresh crabmeat and gulf shrimp) 

be completely in tune without 

the relish that includes jumbo size 
California ripe olives. 


“Ripe olives are a ‘must’ in Blackhawk 
service, and are as important to have 
in inventory as coffee and tea.” 


(Olive Advisory Board, San Francisco) 


time like now for RIPE OLIVES 


Write advertisers you saw it in CLUB MANAGEMENT: NOVEMBER, 1961 








Competitions and Awards 


At 35th Annual Conference 


Seminole Mac 


aR new will be added to the 
competitions for club managers at 
the 35th annual CMAA Conference in 
Miami Beach. On February 27th you 
will have an opportunity to demon- 
strate your skill as a golfer during a 
one-day tournament to be held at one 
of Florida’s finest golf courses. Prizes 
will be awarded to both the so-called 
“pro-golfers” as well as the “duffers.” 
You don’t have to be a good golfer to 
enter the tournament, just be present. 
You will be rewarded with a good sun 
tan and possibly a valuable prize. 

In addition, the competitions com- 
mittee would like to urge you to begin 
assembling your material—in the form 
of bulletins, invitations, posters, menus, 
etc._for the CMAA publicity contest. 
In the past, material has been of a very 
high quality, but participation, by man- 
agers as a whole, has been limited. This 
is an opportunity to show you are proud 
of the publicity you send to your mem- 
bership, and the committee hopes that 
you will make a special effort to enter. 

Competitions at the conference will 
include material publicizing club ac- 
tivities and club publications. The 
official rules for entering are as fol- 
lows: 


First: “MATERIAL PUBLICIZING 
CLUB ACTIVITIES.” 


A. SUGGESTIONS FOR SUBMISSIONS: 


Competition limited to material 
aimed at motivating membership 
usage of facilities and services, stimu- 
lating sales within the limits of the 
club, or to create a better understand- 
ing of club policies. This category 
will not include newspaper articles, 
regular club publications, photo- 
graphs of parties or club facilities 
except as a part of original publicity 
material. 

DO include such things as: invita- 
tions, mailing pieces, table tents, 
posters (or photos of posters) , menus, 
place mats, menu covers, stationery, 
envelopes, etc. 


B. RULEs: 
1. Mount material correlated and at- 
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by J. Dave Anderson, chairman 
Competition Committee 


tactively assembled on a _ white 
show card of matboard quality, 
size 22” x 28”—one event only to 
a card. 

2. Each item must have been used 
between Jan. 1, 1961 to Dec. 31, 
1961. 

3. One card which will be used as 
a “cover” should contain the fol- 
lowing information: 

a. Name of club. 

b. Location. 

c. Manager’s name. 

d. Total number of members of 
all classifications. 

. Dues rate for 
member. 

. Total GROSS income from all 
sources except initiation fees. 

. Actual expenses for producing 
and mailing publicity material 
in calendar year of 1961. 


full 


resident 


C. Jupcinc: Three judges not engaged 
in management of clubs will con- 
sider the following points: 

. Artistic Merit. 

Taste. 

. Originality. 

Readability. 

All facts presented. 

. Will it sell? 

Scope of material. 

. The overall effect of all items 

submitted and their individuality. 


COND OP Poe 


Secondly, we will outline number 2, 
“CLUB PUBLICATIONS,” and there 
are two classifications of entries (re- 
gardless of size and type of club). 


1. Publications that do accept paid 
advertisements. 

2. Publications that do NOT accept 
paid advertisements. 


A. SUBMISSIONS AND RULES: 


1. Four different issues from calen- 
dar year 1961. 

2. All four issues bundled, with each 
issue wrapped or folded as it 
would be received by the mem- 
ber. 

3. A fact sheet containing the fol- 
lowing information: 
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. Name of club. 

. Location. 

». Manager’s name. 

. Total number of members of 
all classifications. 

. Dues rate for full 
member. 

. Total GROSS income from all 
sources except initiation fees, 

. Yearly subscription fee, if any, 

. Is subscription fee billed to 
member or deducted from 
dues? 

i. Is subscription voluntary or av- 
tomatic? 

j. State NET cost of publication 
during 1961. 


resident 


B. JUDGING: 
. Artistic merit. 
. Taste. 
. Originality. 
. Readability. 
5. All facts presented. 
. Scope of material. 
. Proportion of advertising to edi- 
torial, to picture content (if ap- 
plicable). 


C. AWARDS: 


1. MATERIAL PUBLICIZING 
CLUB ACTIVITIES: 
a. Sterling silver bowl 14 inches 
in diameter, suitably engraved 
(this is a traveling trophy), 
plus a smaller model to be re- 
tained by the winning club. 
. $100 expense vouchers to any 
CMI workshop held dvring 
1962. 


. CLUB PUBLICATIONS: 
a. Placque for the winner plus 
$100 expense voucher for any 
CMI workshop in 1962. 


b. A runnerup award. 


Be Sure To Mam Berore Fes. 10, 
1962, To 


J. DAVE ANDERSON 
Competition Chair:aan 
Deauville Hotel 

Miami Beach, Florida 
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How Top Food Service Builds Business 


Sparkling food service by a well-trained and 
efficient staff has brought a resounding success 
to the luxurious Dorchester Club, near Chicago, 
in its first year of operation... 


H”’ well the Dorchester is succeed- 
ing in its first year is indicated by 
its foods and beverages operation, un- 
der the direction of Leonard Hope and 
European-trained Chef Ernest Dugan. 
Foods and beverages, now selling at 
the annual rate of $500,000 account 
for 60 to 70 per cent of the club’s 
dollar volume. 

The 15-person food service staff op- 
erates five rooms seating up to 1000 





people. Present food and _ beverage 
service could expand to an annual vol- 
ume of $1 million without crowding 
existing facilities. Using December as 
a base month, advance food service res- 
ervations for April were 20 per cent 
ahead, for May 60 per cent greater, 
while June showed an increase of 65 
per cent. The single merchandising 
technique employed, besides meticu- 
lous service of creatively-prepared 
dishes, is direct-mail to the member- 
ship. 

Mr. Hope and Chef Dugan find lamb 
dishes of great value in providing es- 
sential menu variety. The great flexi- 
bility of lamb in menu planning allows 
the kitchens to offer members and 
guests stimulating novelties along with 
traditional favorites. 

Following are several lamb dishes 
which have proven themselves at the 
Dorchester Club: 


Left, main dining room seats 275 nor- 
mally and has banquet capacity of more 
than 425. Below, Crown Roast of Lamb 
is served by Chef Ernest Dugan. Looking 
on is Leonard Hope, director of foods and 
beverages. 
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Navarin of Lamb Printanier: 


INGREDIENTS: 
Stewing Lamb (neck, shoulder, 

breast) 5 Ibs, 
Carrots 1% lbs, 
Onions 144 Ibs. 
Celery 3 stalks 
Bay Leaves 3 leaves 
Tomato Puree 4 oz, 
Butter 4 oz, 
Flour 4 02, 
Garlic 1 clove 
Bouquet Garni 
White Stock 1 gallon 


METHOD: 


Melt butter in saucepan. Add pieces of 
lamb, chopped carrots, onions, celery, bay 
leaves. Brown nicely. Add flour and moisten 
with white stock. Add tomato puree, garlic 
and bouquet garni. Cook for 1% _ hours, 
When cooked, transfer meat to another pan, 
strain sauce over the meat, then serve in 
timbale, adding garnish of shaped potatoes, 
carrots, turnips, button onions, French 
beans. 


YIELD: 20-25 servings. 
MENU PRICE: $1.65 a la carte. 


Haricot of Lamb 


A variation of Navarin of Lamb Print- 
aniere. Use same ingredients and method 
but substitute white Northern beans for the 
varied Navarin garnish. Same yield and 
menu price as the Navarin. 


Curried Lamb Madtas 
INGREDIENTS: 


Stewing Lamb (neck, 
shoulder, breast), 


cut in squares 5 lbs. 
Butter 6 oz. 
Onions, diced 2 Ibs. 
Apples, diced 2 apples 
Fresh pineapple, 
diced 1 Ib. 
Curry Powder 4 oz. 
Flour 3 oz. 
Sultana raisins 4 oz. 
Currants 4 oz. 
Coconut milk 1 pint 
White stock 3 quarts (aproximatcely) 
METHOD: Melt butter in saucepan. Add 
pieces of lamb and onions. Brown lightly. 
Add curry powder and let sweat for ‘ew 


minutes. Add pineapple and apples and «on- 
tinue to sweat for an additional few r:in- 
utes. Add flour to soak up excess (at, 
moisten with coconut milk and white stuck. 
Simmer until done. Add currants and «ul- 
tanas five minutes before serving. Scrve 
separately plain boiled rice, chutney, Bom- 
bay duck, diced cucumbers and grated coco- 
nut. 


YIELD: 20-25 servings. 
MENU PRICE: $1.65 a la carte. i 
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SEAGRAM-DISTILLERS COMPANY, NEW YORK CITY. BLENDED WHISKEY. 86 PROOF. 65% GRAIN NEUTRAL SPIRITS. 
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“Make mine 7 Crown” 


mately) 


lighely. 7 Crown is the whiskey most frequently ordered in taverns and 
Soa package stores. Why? Because its supreme smoothness and 
re stuck, taste have made it uniquely satisfying...universally accepted ! 





Sell Seagram’s and be Sure 


Write advertisers you saw it in CLUB MANAGEMENT: NOVEMBER, 196! 
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Having a 


PARTY? 


Let us help you make it 
a fun-filled, financial 





success. 


Complete line of favors and 
decorations to make your party 
excitingly different. 


Gay 90’s 
Parisienne 


Bavarian 


Rebel 
Italian 


Fiesta 
Monte Carlo 


Arabian 


and many others 


Planning now for 


NEW YEAR'S EVE? 


Set-ups from $40. (for 100 
people) 

including 100 deluxe hats; 100 
fancy noise-makers or horns; 100 
large balloons; 500 F.P. 
Serpentine; 

| deluxe HNY banner. 


Visit us at 
BOOTH +2057 
NATIONAL 
HOTEL 
SHOW 


BENCO 


PARTY FAVORS, Inc 


242 W. 41st, N. Y. 36, N. Y. 
1020 E. 16th, Hialeah, Fla. 
175 7th St., San Francisco, Calif. 
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Hawatian Parties 


ep parties may be “old hat” 
to many, but there are some of us, 


| no doubt, who are comparatively un- 


and 


its foods 


| the cooking of them. Because so many 


club members are 
Islands” 


vacationing in “The 
now that they have been ad- 


| mitted to statehood, this month’s col- 


umn is devoted to Hawaiian food in 
case your members call upon you for 
a “luau.” 

Back in 1937 when Harry Owen, 
who wrote “Sweet Lei Lanai,” was 
making his first mainland tour (his 
band had been featured in one of the 
great hotels of Hawaii for years), my 
club booked his orchestra and we staged 
what was my first Hawaiian luau. 

For that menu I devised or created, 
if you will, a dessert which we called 
“Cocoanut Leilanai” in honor of Harry 
Owen and his famous song. 

Twice in the last few months we 
have staged Hawaiian parties at the 
Kansas City Club. The dessert of 24 


| years ago continues a favorite. It was 
| used for both menus. 


I do not pretend to be either an ex- 
pert or authority on Hawaiian cuisine. 
Many of you can excel my menu and 
perhaps our preparation, too. We did 
stage another Hawaiian party just a few 
nights ago and several of those present 
asked for my recipes or formulas. 

There is nothing so wonderful about 
getting such requests, but the thing 
about it which encouraged me to make 


| the Islands Party the theme of _ this 





month’s “Topics” was. this: 

Two of the women had lived in 
Hawaii, one for more than two years. 
She said she had never had any Ha- 
waiian food there as good as this. The 
other, asking for the Almond fried 
rice recipe. had almost the same thing 
to say, and she added she could finish 
her meal—and love it—on that dish 
alone. 


So, now for the benefit of those who 
may not be familiar with, but may soon 
be called upon to produce, an Hawaiian 
luau—here was our menu: 


Hala-Ai Akaakai Lomi 
Teriyaki Salami Shells §Puaa 
eee 


Shrimp Curry Hawaiian 


Write advertisers you saw it in CLUB MANAGEMENT: NOVEMBER, 196! 


by Harry F Fa woot? 


Hang Yang Fan 
ean 


Puaa Oma Barbecue 
Uwala Momona Na Maia 
on 
Ka Hoohuihui Ona Lichee Am» 
Ka Avocado Ame Hala 
eon 


Na Niu-Leilani 


eo 


Kope 


When we gave this luau, summer 
was over and with it went the oppor- 
tunity of staging an outdoor barbecue, 
the most common form of the luau. So 
we tried to produce the food you would 
find at a barbecue and in Hawaii, but 
served it inside. 

The Hawaiian terms used are au- 
thentic, too, except for our Kula Kulas. 
These pre-party drinks are made by cut- 
ting off the tops of large pineapples. 
First, hollow out the bottom, saving 
the pineapple you remove. We had a 
cutter which removes the entire cen- 
ter. This we use: part in the first course 
(pineapple sticks), part in the salads, 
and the remainder in our ice cream 
which fills the cocoanuts (the dessert), 
There is none wasted and at my club 
we sell the Kula Kulas for $1.25 each. 
We punch two holes through the top 
piece that we removed, insert gaily 
colored straws through the holes, put 
the tops back on the hollowed pine- 
apples filled with our Kula Kula mix 
ture and fasten them on with two col- 
ored toothpick frills. 

Our formulas: 

Kula Kula mixture for the pineapples: 
1 ounce lemon juice, 4 ounces pine- 
apple juice, 14 ounces rum, % ounce 
peach brandy. Shake well and then 
fill pineapples with shaved ice before 
adding above mixture. 

Starter Plate consists of: 1 Sa’ami 
Shell, thin round of salami made into 
cone or shell with toothpick, fill vith 
cream cheese combined with tiny bits 
of pineapple. 

Puaa: 2 pork triangles. Boneless pork 
loins baked until brown all over, cut 
in l-inch triangles; marinade in thin 


(Continued on page 60) 
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RED PEP 
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ER 


CINNAMON 


Sexton imports and mills 
its own spices 


Packs them in tin 


Sexton spices and herbs will 
help you make any item on 
your menu more delectable, 
from the simplest everyday 
dish to the most sophisti- 
cated culinary creation. 
Widest variety to choose 
from. Packed fresh in air- 
tight tin containers for long 
life. Send for Sexton’s free 
16-page‘*Guideto Spices” 


JAMAICA 
GINGER 


to preserve flavor and aroma 


Qualily $oods 
JOHN SEXTON & CO. 


Serving the volume feeding market since 1883 


j- 


CHILI 
EPPER PODS 
. . 


BLACK PEPPER P'S 
" 





For “Cheers!” 
in any lan- 
gauge... 
serve your fine 
foods with fine 
silverplate 


by Oneida. 


NEW! 


Fallsode’ 


ONEIDA LTD. 


ONEIDA ols 


SILVERSMITHS 


Hi¢ 


Tra 


ITEL AND RESTAURANT 


demark of Oneida Ltd., One 


DIVISION 
ia, N.Y 


See Oneida’s complete line 
of fine silverplate and stain- 
less at your equipment 
dealers. 





Program Set for 
Club Managers Day 
At Hotel Show 


lub Managers Day again will be an 
important feature of the National 


| Hotel Exposition, November 6, at the 


York Coliseum with the New 


New 


| York City, Metropolitan, Connecticut 
| and New Jersey Chapters of CMAA 


scheduled to hold a joint meeting at 

2 p.m. in the 4th floor meeting room. 
Dean Robert A. Beck of the Cornell 

University school of hotel administra- 


| tion will be the guest speaker and in- 
| vited guests include CMAA national 
| officers, Ed Lyon, CMAA executive 


secretary and Wesley H. Clark, editor 
of CLuB MANAGEMENT. General chair- 
man of the meeting is Philip H. Stone, 
manager of the Whitehall Club, New 
York, and CMAA regional director. 

As in the past, the four chapters will 
have a booth (M-17) at the Hotel 
Show, handled this year by the New 
York City Chapter, where club man- 
agers from all over the country can drop 
in and rest. 

At 6:30 p.m. club managers are in- 
vited to the Savoy Hilton Hotel, 5th 
Ave. at 58th St., for cocktails, dinner 
beginning at 8 p.m. and dancing. There 
is no limit on guests, but early reserva- 
tions are requested. Address requests 
to Peter A. D'Angelo, Hampshire Coun- 
try Club, Hommocks Road, Mamaro- 
neck, New York. Tickets are $15 per 
person and the cost includes gratuities. 

This year’s Show will display on four 
floors of the Coliseum a record-break- 
ing 846 exhibits featuring the products 
of 652 exhibitors. Among the displays 
will be new and improved products in 
furniture, furnishings, accessories, table 
appointments, food service equipment, 
utensils and supplies. The Exposition 
is designed to be a veritable “catalog” 
where club managers can see under one 
roof everything required to run a club. 

Of special interest to club managers 
will be the Kitchen Modernization 
Clinic, Booth No. 3250. Designed by 
Arthur W. Dana, F.F.E.S.(this year’s 
CMAA conference seminar speaker), 
the clinic will present a series of dem- 
onstrations at stated times each day 
with the dual objective of illustrating 
how to get the most out of the kitchen 


equipment purchasing dollar, and how 
to select and use kitchen equipment at 
maximum efficiency. 

Equipment will be rolled on casters 
to the front of the seated audience 
where a trained demonstrator will ex. 
plain the construction features of the 
item and conduct an actual demonstra- 
tion. Heavier pieces of equipment, such 
as dishwashers, ovens and broilers, will 
be fixed in positions completely visible 
to the audience. 

At the conclusion of a demonstration, 
visitors will be permitted to view each 
item of equipment in the clinic at close 
range. At that time representatives from 
each participating company will be on 
hand to answer any questions visitors 
may have and a brochure describing 
the clinic will be distributed. & & 


Riviera Party 
(Continued from page 25) 


United States banner complete with 
fringe. 

Guests were helped from the gang 
plank to the float and ferried (via 
rope) across the pool to the “European” 
side where they debarked and were 
seated at their tables. 

While guests were seated, waiters 
served the first course: palm canape, 
anchovy puff and cocktail shrimp. Then, 
as the diners moved under the pool- 
side canopy, Kurt Staerker, our stew- 
ard, served a double-line buffet which 
included roast tenderloin of beef Borde- 
laise, coq au vin, chicken liver cham- 
pignon with rice, fried frog legs Re- 
moulade and assorted salads and vege- 
tables. Following dinner, dessert and 
coffee were served at the tables. 

At 9 p.m. guests retired to the dance 
floor to enjoy the music of the or- 
chestra. 

We have planned several parties 
around our swimming pool at the club 
—both formal and informal—and we've 
discovered that they can be most suc- 
cessful when full advantage of the out- 
door setting is taken in planning and 
decorating. @ @ 
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IF. 


The spectre of increased payrolls and 
upset of normal crew routine make you 
shy away from further diversification 
or upgrading of your banquet menus... 


YET 


— You would respond to new entree deli- 
nent at cacies that erase such problems... and 
idle assure you the appeal, appearance and 
idience flavor to meet your Chef’s own exact- 


vill ex. ing standards... 
of the 


ionstra- 


it, such 
rs, will 
visible 


riggs You should investigate the 22 oven- 


at close ready Award Brand Delicacies, deliv- 
r from ered over-night at exact portion prices, 
ye On . ° . 
visites in any quantity ... that permit you 
scribing generous working margin. 
* 


An Award Brand Classic 


BONELESS SQUAB. CHICKEN stuffed with WILD RICE 


o wal = agg a With smoothly rounded plump breast and dainty 


e gang ; a. ——. drumsticks proudly erect, this entree offers a man- 
d (via ; 
ropean” 
d were 


sized portion combined with sophisticated flair. En- 


hancing its visual elegance, is the masterfully fla- 
waiters 
canape, 
». Then, 
e pool- 
ir stew- 
t which 
’ Borde- 
- cham- 
egs Re- 
d vege- 


ert and | firm name: — 


vored dressing of Wild Rice, which any Chef would 
gladly acknowledge as his own. Definitely a prestige 


menu addition in both 10 and 12 ounce portions. 


SEND FOR FREE COLOR BROCHURE 
AND FULL DETAILS 


| your name: 
e dance | 


tt address: __ 
1e OfF- 


] Cee 
parties | your title: ee 
he club 
d we've AWARD B 


! 
| 
ange | DELICACIES 
| 
| 


the out- PRODUCTS OF O'BRIEN, SPOTORNO, MITCHELL 


Ing ind i Dept. CM-O, 333 Clay Street, San Francisco 26, California 
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Officers: 
President 
JOHN T. BRENNAN, Birmingham Country 
Club, Birmingham, Mich. 
Vice President 


JOHN BENNETT, Commercial 
Francisco. 


Club, San 


Secretary-Treasurer 
JOHN OUTLAND, Dallas Country Club. 


Executive Secretary 


EDWARD LYON, 1028 Connecticut 
N. W., Washington 6, D. C. 


Ave., 


Directors 


RICHARD E. DALEY, Army Navy Country 
Club, Arlington, Va. 


ROBERT DORION, Scioto Country Club, Co- 
lumbus, Ohio. 


CHARLES E. ERRINGTON, The Beach Club, 
Santa Monica, Calif. 


WILLIAM J. HODGES, Paradise Valley Coun- 
try Club, Scottsdale, Ariz. 


FREDERIC H. HOLLISTER, Scarsdale Golf 
Club, Hartsdale, N. Y. 


KENNETH MEISNEST, Washington Athletic 
Club, Seattle. 


EVERETT L. WOXBERG, Evanston Golf Club, 
Skokie, IIl. 


CLEM YOUNG, Cleveland Athletic Club. 


ROBERT E. YOXALL, Country Club of Coral 
Gables, Fla. 


Regional Directors 


Joseph Brem, Oak Hill C. C., Rochester, N. Y. 
Jules Cates, Rosswood C. C., Pine Bluff, Ark. 


R. Alan Chesebro, Brae Burn C. C., West 
Newton, Mass. 


Paul F. Donnelly, Country Club of York, Pa. 


Horace G. Duncan, Cherry Hills C. C., Engle- 
wood, Colo. 


Raymond G. Froehlich, Beaumont C. C., Tex. 
Arnold L. Huber, Weber Club, Ogden, Utah. 
Stuart Johns, Minneapolis Golf Club. 


Erich J. Kruger, Burlingame C. C., Hillsbor- 
ough, Calif. 


Emil M. Lepp, Hillcrest C. C., Los Angeles. 


Lynn W. Markham, Petroleum Club, Oklahoma 
City. 


Edwin G. McKellar, Oahu C. C., Honolulu. 
John Polansky, Longue Vue Club, Verona, Pa. 


A. S. Price, Credit Valley C. C., Erindale, Ont., 
Canada. 


Jan H. Richter, Oswego Lake C. C., Lake Os- 
wego, Ore. 


Jack J. Rosemond, Valdosta C. C., Ga. 
James E. Rushin, Montgomery C. C., Ala. 


Alfred Schiff, Knollwood C. C., Birmingham, 
Mich. 


— A. Sherertz, University Club of Peoria, 
Tl. 


Charles E. Smith, Chevy Chase Club, Md. 
Philip H. Stone, Whitehall Club, New York City. 
Norman W. Storey, Phoenix C. C. 

J. K. Uren, University Club, Kansas City, Mo. 


Benjamin F. Waskow, Brookwood C. C., Addi- 
son, Ill. 


V. Graham Wright, Pendennis Club, Louisville. 
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Dear CMAA Members: 


Public relations may be defined as the creation and maintenance f an 
“image.” In the case of CMAA it may be further pinpointed to the creat on of 
an “image” in the eyes of club members throughout the country. It is te re. 
sponsibility of every CMAA member to aid in the betterment of the pub c re. 
lations of CMAA. His very actions, in the manner in which he takes care 5f his 
job, reflect the “image” of professional club management and CMAA to hi- club 
members. 

We continually should remind our respective boards of directors and club ‘nem. 
bers of the aims, ideals, accomplishments and workings of CMAA. The :ccent 
brochure entitled “Better Club Management through CMAA,” recently distri uted 
to all CMAA members, is an excellent means of passing on this inform.tion. 
Additional copies are always available from the national office. 

We have much to be proud of in CMAA. Our roster now numbers more than 
2000 managers of bona fide clubs. Our Club Management Institute has pro- 
vided a series of educational summer workshops which afford us the opportunity 
to improve our knowledge of club operation. Our national office stores a wealth 
of information on file covering all phases of club operation for our ready reference. 
The annual CMAA conference and regular chapter meetings give us an opportuni- 
ty to compare notes with fellow CMAA members with much profit to be gained 
through the exchange of ideas and experiences. 

These are just a few of the many accomplishments of CMAA that we have 
to tell our public about. We can do this by word of mouth, local publicity. and 
by sending CLuB MANAGEMENT magazine to our directors. Above all, though, 
we can tell others of what CMAA is and stands for, by the “image” we create 


— every day lives and by living up to the principles of the CMAA code of 
ethics. 


William J. Hodges, Chairman 
Public Relations Committee 


200 Attend Southwest Regional 


ore than 200 members and guests 
from seven states were on hand 
for the Southwest Regional Conference 
held for the first time, this year, in 
Oklahoma City on September 17-18. 
Managers in that area, with Lynn 


Markham of the Petroleum Club ser- 
ing as chairman, were the conference 
planning committee. 

Principal speakers were CMAA 
President John Brennan of the Country 
Club of Birmingham, Mich.; CMAA 








OPEN ENROLLMENT C.M.A.A. MEMBERS 
LOW COST GROUP INSURANCE 
YOU SAVE AS MUCH AS 50% 

Program #1—Sickness-Accident. Tax Free Income. 


Pays up to $400.00 Per Month Plus Hos; ital 
Benefits 


Program #2—Pays Accidental Death—$25,000.00 u; “fo 
$100,000.00. 


Request Your Portfolio Today (No Obligation) 


Exclusive 
For 
Members 








Name 


CMAA Group Insurance 


Administrator 


Joseph K. Dennis Co., Inc. 
175 West Jackson Bivd. 
Chicago 4, Illinois 





Address 





City 





Date of Birth 
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00 u; to See more Hardy Craft Linens at Booth 2193. 


WHITE AND YARN-DYED DAMASK OF COTTON OR LINEN e COTTON MOMIE IN SOLID COLORS AND PRINTS 
UNUSUAL LINENS, TEXTURED AND PRINTED 


JAMES G. HARDY & CO. INC., 11 East 26th Street, New York 10, New York | MU.9-6680 
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O-K Chapter members (left) held a special meeting during the 
Southwest Regional Conference in Oklahoma City on September 17 
and 18. Center: Chairman Lynn Markham receives plaque from 
Max Richmond, Sheraton representative, for scheduling the first 
convention at the recently acquired Sheraton-Oklahoma hotel, con- 


ference headquarters. Right: Mr. Markham, left, and other conference 


= & & F 


"Presidents got together at the Southwest 
Regional Conference. From the left: Wayne 
Vanderpool, O-K Chapter; Walter Clist, Texas 
Lone Star; John Brennan, CMAA; and "Doc" 
Perkins, Sunshine State. 


Secretary John Outland of the Dallas 
Country Club; and Arch R. Maulsby, 
nationally known speaker whose sub- 
ject was “Dare to be Different.” 

Mr. Maulsby urged that managers 
should alert themselves to the facts be- 
fore jumping to conclusions. First, he 
stated, one should ground oneself in 
the fundamental laws of the earth such 
as love, nobility, courage and loyalty, 
then, when one believes in a thing, 
stand up and fight for it. Nothing hap- 
pens without imagination, he con- 
cluded, but a person must be suscept- 
ible to what’s going on. 

President Brennan voiced his concern 
about the apparent apathy of the 
average CMAA member and related 
how letters from members received by 
the Washington office, in many cases, 
contain questions that have been pre- 
viously answered in the “CMAA Ad- 
visor’ CLUB MANAGEMENT and _ other 
media. “We have no association se- 
crets,” he continued, “and always try 
to keep all members informed.” His re- 
port included the latest information 
about CMAA plans, procedures, etc. 

Secretary Outland told the audience 
that in his opinion the great growth 
of the CMAA has been due in part to 
the seriousness of purpose of members 
and to the increase in information 
available to club managers through the 
national office. He pointed out that the 
club manager who takes advantage of 
this information increases in stature 
and thus the CMAA increases in stat- 
ure, too. 


50 


Socially the two-day meeting was a 
success, also, with a special Saturday 
program for early arrivals, which in- 
cluded visits to either Twin Hill Golf 
and Country Club or Hillcrest Golf and 
Country Club, followed by cocktails 
and dancing at the Beacon Club. Sun- 
day afternoon the Beacon Club was 
again host, and that evening a tasteful 
buffet dinner and dance was held at 
the Petroleum Club. A special floor 
show, “For People Only,” highlighted 
the evening. 

Monday’s meeting was held at Lake 
View Country Club, where the women 
played Cinemaraces, while the men had 
their business meeting. Following a de- 
licious lumcheon, the meeting ad- 
journed. 

Contratulations for a well-run and 
complete meeting were accorded the 
conference planning committee of 
Lynn W. Markham, Petroleum Club, 
chairman; John Atwood, Twin Hills 
Golf & Country Club; Jerry Corsi, 
Hillcrest Golf and Country Club; Dale 
Reid, Beacon Club; and George Reub, 
Lake View Country Club. Special 
thanks were given to their wives for 
arranging the fine entertainment for 
the women. @ & 


committee members discuss the Oklahoma City meeting. To Mr. 
Markham's left are Mr. and 
handled introductions; Miss Phyllis Gorgas, secretary at Mr. Mark 
ham's Petroleum Club; Mr. and Mrs. John Atwood. Missing vhen 
this photo was snapped were Mr. and Mrs. Jerry Corsi. 


Mrs. George Reub; Larry Cherry, who 





Texas Lone Star 
Reported by Harvey Mann, 
Secretary 


Walter M. Clist, Jr., Coronado Club, 
Houston, was elected president of the 


Walter Clist, Texas chapter president, pre- 
sents Henry Barbour with a plaque com- 
memorating the outstanding job Mr. Barbour 
did as chapter president during 1960-61. 


Henry Barbour, center, retiring president, congratulates newly-elected president, Wé'ter 
Clist, of the Texas Lone Star Chapter. Other new officers and directors include, from ft, 
Page Curran, and Robert Shreiner, directors; Harvey Mann, vice president; Al Chivers, tras 


urer; and, Harold Osborne, secretary. 
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Here's a grand opportunity 


for EXTRA PROFIT in January 


Send for 
FREE 


promotion 


LAE Ta RN eA UNIV AN 


Colorado Beef Month will be promoted 
nation-wide, with full page ads 
in such magazines as New Yorker, 
Gourmet, Town and Country and 
others. Leading metropolitan 
newspapers from New York to 
Los Angeles will carry bold 

ads, publicity releases will 

cover the nation, radio and TV 
will carry the story... all 

urging your patrons to dine on 
superior choice and prime 
Colorado Beef. 


You will build PROFIT and PRESTIGE by 
tying in with this promotion. 


Here is a real opportunity for every club, hotel 


it, pre- 

@ com: and restaurant to attract new patrons, lure old ones Cash in on this exciting and tremendously 
b : : ‘ ; 

wg back, and stimulate extra business. To help you, we profitable January promotion. Send for your 1962 


have prepared a kit of promotional materials which National Colorado Beef Month Kit, which illustrates 
includes a whole host of ways and means to tie in all of the material available to you. It’s FREE for the 
with this giant national promotion. asking, so act now...today! 


Hal Haney, Livestock Division 
Colorado State Advertising and Publicity Committee 
152 State Capitol, Denver 2, Colorado 


Mail this Please send me your free promotion kit on““1962 National Colorado Beef Month” 


coupon for 
FREE PROMOTION 
RET 
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athlete's foot with 
ONOX 


skin toughener 


One treatment with footmat costs about 1/5 cent. 


Skin specialists say the best way to pre- 
vent Athlete’s Foot is to increase the 
skin’s resistance to fungus growth*. 
That’s what Onox does. It keeps your 
feet as tough and healthy as your hands. 
Used by clubs, schools, and over 70% 
of the largest U. S. companies for the 
treatment and prevention of Athlete’s 
Foot. 


*American Pub. Health Assoc., Oct. 15, 1954 


@ TRY ONOX 60 DAYS AT OUR RISK 


Tf not satisfied, you owe us nothing. 
, Full details on request. 


@ FREE FOLDER 


Write for “Facts on Athlete’s Foot” 
including medical opinions. 


[Of 0 >. ae wk OF 
Pept. D, 121 Second St., San Francisco 5, Calif, 
Warehouses: Murray Hill, N. J. « Cleveland 
New Orleans’ «: Newark, Calif. 


Texas Lone Star Chapter at a meeting 
held during the Southwest Regional 
Conference in Oklahoma City Sep- 
tember 18. He succeeds Henry O. Bar- 
bour of the Houston Club. 

Other new officers include Harvey 
H. Mann, Westwood Country Club, 
Houston, vice president; Harold S. Os- 
borne, Columbian Club of Dallas, sec- 
retary; and Al Chivers, Jr., Briar Club, 
Houston, treasurer. 

Directors at large are Josephine Bax- 
ley, The City Club, Dallas; Page Cur- 
ran, River Crest Country Club, Fort 
Worth; and Robert Shreiner, Odessa 
Athletic Club. 

Regional directors elected were Gor- 
don High, El Paso Country Club, West; 
John Van Dix, Houston Country Club, 
South; and Victor Rimes, Oak Cliff 
Country Club, North. 

Some 60 Texas chapter members and 
wives attended the regional meeting 
which is described elsewhere in this 
section. 


Mid-America 


Reported by J. E. Fleck, Secretary 


The September meeting of the Mid- 
America Chapter was held on the 29th 
at Meadowbrook Country Club, Kansas 
City. This was a joint educational meet- 
ing with the Heart of America Golf 
Course Superintendents Association. 

Host-manager and chapter presi- 
dent, Harvey Brown, scheduled a full 


day of activity with golf at 1 p.m. for 
those interested, cocktails and jiors 
d’oeuvres served from 6 to 7 p.m. fol- 
lowed by a delightful dinner. 

After dinner the chapter was vel- 
comed to Meadowbrook on behal’ of 
the board of directors by Mau ‘ice 
Grossman, chairman of the grounds .nd 
greens committee. Howard De: ny, 
president of the Heart of America (‘olf 
Course Superintendents Associat on, 
then introduced GCSA National P esi- 
dent, L. C. Lambert, who repo ted 
briefly on his attendance to the GC SA 
meeting in Ontario. Tom Collins di ec. 
tor of public relations for the City Na- 
tional Bank, Kansas City, then sy ke 
on cooperation between organizati us, 
stressing the importance of voluni uy 
association for mutual benefit. A roi nd 
table discussion moderated by dr. 
Brown and Mr. Denny concluded he 
evening. 


Illini 
Reported by Betty Long, Secret.ry 


Miss Betty Brewer of the Jackson- 
ville Country Club was hostess to ‘the 
Illini Chapter on September 18. Thiity- 
one members and guests were present. 
Elcancy Isaacs of the Bloomington 
Country Club was elected to member- 
ship in the chapter. 

After a delicious Chateaubriand din- 
ner Chapter President William Gibbons 
introduced John Hackett, who spoke 





GEERPRES 
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Fast, easy, accurate mixing of 
mopping solutions, using large 
embossed numerals and rein- 
forcing, gallon-indicating: cor- 
is the 


rugations, newest 


improvement in Geerpres 
mopping buckets. Available in 
4-, 8- and 11-gallon sizes with 
of single, twin or 
‘*“Convertible’’ models. 


choice 


_ Ask your Geerpres jobber or 
write today for free bulletin. 
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P asi- Managers from Detroit mix good fellowship with Chicago area managers during a German beer party given at Butterfield Country Club 
o ted by Manager Vince Crump during the two-day get-together. 
x SA 
i ec- : ; 
; Ve » preparation and serving of fancy 
5 ke yds. 
tious, Mr. and Mrs. Howard Bassett of the 
nial linois Valley Yacht Club, Peoria, 
ound re to be hosts to the chapter in 
ir. ‘tober. 


1 the 


hicago-Detroit 


Reported By Wesley H. Clark, 
Editor 
Club Management 


Rain, rain and more rain . . . that was 
i.e principal problem when the Greater Head table VIPs included, from left, Ben Waskow; Vince Crump; Everett Woxberg, CMAA 
iicago Chapter entertained members director; John Brennan, CMAA president; Tony Wayne, Chicago president; William LePla, 
the Detroit Club Managers Associ- Detroit president; and Charles Haynes, Detroit arrangements chairman. The chair third from 
siti an Butterfield Ponca eo left was occupied by Wes Clark, editor, CLUB MANAGEMENT, who took this photo. 


lie weekend of September 24-25. 

Spirits were not dampened, however, 

id everyone enjoyed cards, the horses Crump, host manager, Ben Waskow of who made up the Chicago entertain- 
ai Hawthorne, sightseeing and the en- Brookwood Country Club and Stan ment committee. 

rtainment arranged for by Vince Najdowski of the Wilmette Golf Course, Golf, usually the order of the day, 





Oohs and ahs will be heard from your Club Members and Guests 
when you present them with these colorful, fun-filled, exciting 
New Year’s Eve Party Favors and Novelties. 


‘Fantastic’ Party Set Assortments 


Each Set Has: 1 No. 11 Round Balloon, extra 
1 Fantastic Party Hat large 
1 Fantastic Noisemaker or Horn 5 Strips Jumbo Flameproof 
1 Large Fringed Blowout Serpentines 


All this for just 60c per Set! 


‘Spectacular’ New Year’s Eve 
Decorating Kit 


(All Flameproof) 
Each Kit Has: 
4 Each—30-ft. Metal Twisters, 3” wide 6 Each Foil Accordion Garlands, 13’ long 
be oon neenarmnyl or merge snclaeggree elias Ee lichen geen cy 1e g S 
6 Each—Deluxe Spiral Cages, 26” tall long 
6 Each—Modernistic Garlands, 13’ long 2 Each—Foil Happy New Years Banners, 13’ each 


All this for just $50.00 per Kit. 


For additional items, such as Balloon Bags, Large Decorations, Novelties and 
Party Favors, write for our 12-page Catalog replete with appropriate items. 


Nackey Products 
193 Bradford St., Brooklyn 7, N. Y. 


Freight Charges: All orders of _—— send: 4 

$200 or more east of the Missis- ——————————— — New Year's Eve Sets @ $.60 Set 
sippi River are Freight Free. “The Finest tel Party Favors” Decorating Kits @ $50.00 Kit 
West of Mississippi River, add 
5% to order total. 














193 BRADFORD STREET 
BROOKLYN 7, NEW YORK 
Telephone: APplegate 7-9638 
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It’s the 
flavour... 
unmistakable 


"WGHL AND 
CREAM” 


j gorreeDay 
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BLENDED AwO BOTTLED BY 
W" TEACHER & Sons.L? 
DISTILLERS 


‘CLASGOW: 
SCOTLAND 








Sp IN 
se! ¥D * 
BOG yLANY 


86 PROOF 
BLENDED SCOTCH WHISKY 
Schieffelin & Co, 

New York 





was postponed due to wet grounds, 
caused not only by the weekend rain, 
but by one of the wettest Augusts in 
Chicago’s history. As a result, a new 
award donated by Chicago, the Stirrup 
Cup, will be held until next year when 
the two chapters will meet in Detroit. 

Handling arrangements for the De- 
troit group was Charles Haynes of the 
Detroit Golf Club, who supervised the 
15 Detroit members who made the trip 
by chartered bus. 


Metropolitan 
Reported by John A. McCabe, 
Secretary 


The fall meeting, dinner and dance 
of the Metropolitan Chapter was held 


September 18 at the Hampshire Coun- 
try Club with Manager and Mrs. Peter 
D'Angelo as hosts, and more than 50 
members and guests and their wives at- 
tended. 

New regular members elected w-re 
William Deaton, Lawrence Beach C]:\b, 
Atlantic Beach, N. Y.; Robert A. B.ur- 
ger, Strathmore-Vanderbilt Coun ry 


At the speakers table at the Metropoli‘an 
Chapter meeting were, from the left: John 
McCabe, chapter secretary; William Bir: er, 
president; Peter d'Angelo, host-manager; F:ed 
Hollister, CMAA director and Fred Schaff :n- 
berg, sergeant-at-arms. 





Food Specialties 
and Canned Meats 
from all over the 


world... 





NOW AVAILABLE: LOUIS HENRY 
FOIE GRAS FROM STRASBOURG, 
FRANCE. The very finest Gooseliver 
. . « luxury dining famous since 1829 











IMPORTERS OF BONAVITA BRAND 


Ask for our 72 page catalog or visit our showroom. 


LIBERTY import corp. 


105 HUDSON STREET, NEW YORK 13, N.Y. e WAlker 5-6150 
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Club, Manhasset, N. Y.; Franklin S. 
Reynolds, Leewood Country Club, 
Eastchester, N. Y.; Gino Torcellini, 
Silver Springs Golf Club, Ricgefield, 
Conn.; and Lynn McCaffery, Short 
Hills Country Club. Richard N. Mc- 
Cabe, Shattemuc Yacht Club, Ossing, 
N. Y.; and Daniel G. Byrne, Whippoor- 
will Country Club, Armonk, N. Y. were 
elected provisional members. 

CMAA director Fred H. Hollister 
moderated a discussion on the CMAA 
survey, “What’s Going On In Country 
Clubs.” 

The group thanked Host-Manager 
Peter D'Angelo for the excellent hors 
d oeuvres, p oon dinner and music— 
aad the members, officers and board of 
directors of the Hampshire Country 
(lub for their hospitality and the gen- 
erous donation of door prizes. 


Connecticut 


Keported by Grant Ruse, Secretary | 


Summer activities can be summar- 
ized as follows: 
John Gaiser was host-manager for 


tie May 16 meeting at the Avon Golf | 


Club. L. Wayne Furtney, a stockbroker, 
cutlined points to guide prospective 
stock buyers and told of the intricasies 


cf the market. Winners of the golf | 


tournament were R. C. Bush, Richard 
Neff and Gino Torcellini. The group 
enjoyed an excellent reception and din- 
ner. 

The group held its annual golf 
tournament and social at the Shore- 
haven Golf Club, East Norwalk, on 


June 26 with Richard Bush as host- | 


manager. Other chapters participating 
included City of New York, Metropoli- 
tan and New Jersey. Morton Mestell 
won low gross and John Cremers won 
low net. 

A mid-summer social outing was held 
at the Madison Beach Club on July 17 


with golfing at nearby Madison Golf | 


Club as well as swimming and boating. 
These activities were followed by re- 
freshments, an outstanding dinner and 
dancing. 


Central Pennsylvania 


Reported by A. W. Fahey, Secretary 


The September meeting was held at 
Blue Ridge Country Club, Harrisburg, 
with Mr. and Mrs. Robert Sjogren as 
hosts. The meeting was attended by 
56 persons. Introduced by Mr. Sjogren 
were his club president and two mem- 
bers of the board and their wives. 


City of New York 


Reported by Philip H. Stone, 
Secretary 


The Club Managers of the City of 
New York held the September 12 meet- 
ing at the New York University Club 
vith Ralph Campbell as host. 


President H. Alton “Owen, Jr., re- 


ported that a small group of luncheon 
club managers had begun to_ hold 
monthly meetings to discuss mutual 
problems and suggested the university 
club managers and managers of clubs 
open for business seven days a week 
might wish to form similar discussion 
groups. 

A report was made on the four-chap- 
ter meeting August 25 at the Hamp- 
shire Country Club by Phil Stone, 
and Richard Kirwan gave a report on 
the four-chapter meeting held Sep- 
tember 7 at the Cosmopolitan Club. 

President Owen reported that Jim 
Diamond, manager of the Ridgewood 
Country Club, Danbury, Conn., is to 


be the four chapters’ candidate for a 
national director of CMAA. 


Southern California 
Reported by Jerry J. Kearn, 


Secretary 


_ On September 25 the Southern Cali- 
fornia Chapter held a joint dinner 
meeting with the Santa Barbara Chap- 
ter at the Montecito Country Club in 
Santa Barbara. Roy Smith and Harry 
Masterson were host-managers for 
more than 80 members and their wives 
who were guests of the chapters. 


Those arriving on Sunday, Sep- 








gives you modern 


food merchandising 


Serve food from top shelf, remove soiled dishes to 
bottom shelf — for “round-trip” service. Now 


you always have a clean, neat table for appetizing 


presentation of food! g 
Comfortable working 4. 5 
| height of 36”, built-in shock absorber system, 
large 4” casters — rolls easy, won't tip. 


OO (ob 


AWARD 
IDEA 


FOOD SERVICE 
CONTEST* 


Denver. 


18”x 24” fibreglass trays in white, a 


pastel yellow or pastel red. 
Write for detailed catalog 
sheet or call your dealer. 


Pat. Pend. 


MOLITOR FOOD SERVICE AWARD IDEAS FOR 
PROFITABLE, MODERN MERCHANDISING OF FOOD! 


IDEA 


FOOD SERVICE 
CONTEST* 


Continental® 
Service Cart 


-Serve Banquet Assembly System® 


by molitor, inc. 


2829 S. SANTA FE DRIVE, ENGLEWOOD, COLORADO 


*Equipment ideas featured in Institutions Magazine 
Food Service Contest 1961 First Award, Pinehurst Country Club. 
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tember 24, were invited to the club for 
cocktails and dinner and offered over- 
night accomodations at the Sea Cap- 
tain Motel. 

Following an outstanding luncheon 
at the club on Monday, members en- 
joyed such recreational activities as 
golf, boat trips, swimming, card _ play- 
ing and sightseeing. That evening 
everyone returned to the club for cock- 
tails, dining and dancing. 

Roy Smith and the members of the 
Santa Barbara Chapter went all out in 
effort and expense in making this an- 
nual outing with the women a tremen- 
dous success, and the Southern Cali- 
fornia Chapter thanks you. 

The next meeting was to be held at 
the Santa Ana Country Club on the 


evening of October 24 with Riley Hub- 
er as host-manager. 


Philadelphia 


Reported by C. J. Connor, Secretary 


The regular monthly meeting of the 
Philadelphia Chapter was held at the 
Plymouth Country Club, Norristown, 
September 25 with Harry Hayes and 
Gerry Gearhart as host-managers. 

The chapter’s annual golf tournament 
was held in the afternoon, followed by 
a cocktail hour, hors d’oeuvres and a 
delicious dinner served to more than 
70 members, officers and guests. 


Following dinner, Golf Chairman 





7 


bg 


ce CRYST LS 


Earn larger profits and maintain customer satis- 
faction in your mixed drink sales with Cramores 


internationally accepted quality products. They 
help you create a reputation that will attract new 
customers and keep the old. Mixed drink sales will 





soar when your carefully chosen liquors are mixed 
with Cramores lemon or lime (with egg white 
added), or screwdriver base, for those popular 
cooling citrus juice drinks. Ask your dealer for 
Cramores quality products, your assurance for 





wy 
Cc natural flavors. 











continued profitable repeat business. There 
is no substitute for Cramores quality and 


CRAMORE PRODUCTS, INC. Point Pleasant Beach, New Jersey 





Harry Hayes made the presentation of 
awards. They included: The Presideni’s 
Cup for low gross to Bates McCartiyy, 
Bethlehem Steel Club; the Directors’ 
Cup for low net to John Pearson, 
Doylestown Country Club; and the -‘s- 
sociate Members’ Cup to Jim Knipe. 
Don White of Bethlehem Steel won te 
Jake Dowey Memorial Trophy for t'e 
second consecutive year. 

Mr. Johnson, president of the P',- 
mouth Country Club, was then int: - 
duced and he welcomed the group aid 
added that he hoped the chapter wou d 
return each year. 

Speaker of the evening was P1- 
fessor Joseph Burnett of the Whart: n 
School of Finance and a trustee of t ie 
J. Wood Platt Memorial Scholars} 'p 
Fund who gave an inspiring talk «n 
the project. 

The next will be held at Tavisto.k 
Country Club with George Wetmo-e 
as host-manager. 


National Capital 


Reported by Raymond J. Kyber 
Secretary 


The National Capital Chapter heid 
its monthly meeting September 18 :t 
the Winchester Golf Club, Wincheste: 
Va. Bob Hileman was host- -manager, 
and we were feted with the usual 
Apple Valley hospitality that only Win- 
chester can provide. 

After dinner a panel of experts coni- 
prised of Bob Beck, Columbia Coun- 
try Club, Paul Burley, Congressional 
Country Club, Charles Dyer, Metropoli- 
tan Club, and Ben Hilliard, Belle 
Haven Country Club, held a forum dis- 
cussion on construction problems, 
social management, publicity and em- 
ploye procedures. 

All members who attended enjoyed 
the scenic trip through the Shenendoah 

Valley and the Blue Ridge Mountains, 
ie those arriving early enjoyed a re- 
laxing game of golf. 


“s 


Mile High Chapter 


Reported by Paul J. Rubben, 
Acting Secretary 


The regular monthly meeting of the 
Mile High Chapter was held August 2! 
in Denver with Byron Aris, manager ot 
the Lakewood Country, Club, hostin:; 
the chapter for golf and ‘ ‘liquid snacks,” 
and Mel Conway as host-manager fo: 
hors d’oeuvres and dinner at the Der 
ver Athletic Club. 

Harold Tucker, Rolling Hills Countr:’ 
Club, was unanimously elected secr< 
tary-treasurer of the chapter, succeec 
ing Clayton Pruner who has left th 
Valley Country Club to enter institu 
tional catering in Omaha. 

Chapter President Finn Peterser 
Denver Petroleum Club, appointed 
nominating committee of four, includ 
ing Howard Mehlman, Denver Countr: 
Club, chairman, Bud Hall, Pinehurs 
Country Club, Littleton, Colo., Gar: 
Stay, 26 Club, Denver, and Mar 
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Toray, The Town Club, Denver, to con- 
sult with Dean Ralph Wilson of the 
University of Denver and select a 
candidate for the Fred Wood Scholar- 


ship. 


Francis P. Martel, Yellowstone Coun- | 
try Club, Billings, Mont., presented his | 
ic leas on ‘the formation of a new CMAA 


chapter to include Montana and Wyom- | 
ing, and it was unanimously agreed | 


that our chapter should assist in every 
way possible. 
The chapter complimented Host- 


Managers Aris and Conway for their | 


wonderful hospitality. 


Louis District 


Feported by Jack Kane, Secretary 


The chapter held its September 28 
neeting at Norwood Hills Country 
(lub with Manager Paul Lampe as 
host. A delicious dinner followed a 
s ort meeting and social hour. 


Central New York 


Reported By James A Rockey, 
Secretary 


The monthly meeting of the Central 

) ew York Chapter was held August 28 
a: the Teugega Country Club, Rome, 
with Klaus Heuser as host-manager. 

Paul McGraw, Country Club of Itha- 
ci’, was appointed chairman of the by- 
l:ws committee, and plans for the com- 
bined September-October meeting with 
the New York State and Albany Chap- 
ters were announced. The meeting 
promised to be outstanding and was 
to be held October 2 at the Country 
Club of Ithaca with Paul McGraw as 
host-manager and CMAA president 
John Brennan slated to attend. 

Mr. McSorley, manager of the Higby 
Hills Country Club, New Hartford, 
New York, was present as a guest, in 
addition to regular members of the 
chapter. 


Pelican State 


A. J. Rubben, Secretary 


The August 28 meeting of the chap- 
ter was held at the Shreveport (La.) 
Petroleum Club with J. W. Halloway as 
host. 

Three managers were elected to 
sme nt They were: Hans Buchele 

) 


(provisional), Lakewood Country Club, 





CLUB MANAGER 

Seeks an energetic, high class 
club. English, married, no children. 
Have managed golf clubs in Ameri- 
ca and in various parts of the world. 
Will be free November ist, and am 
willing to go anywhere. Member of 
the Club Managers Association and 
of the Food Executive’s Association. 
ADDRESS: Box 9-A, % CLUB 
MANAGEMENT, 408 Olive Street, 
St. Louis 2, Missouri. , 
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“ You can tell ™. 


BOOTH’S 


the difference 
mn gos dak... 


HOUSE of LORDS GIN 


does so much more for a martini 


A Martini takes on a very special quality when made with Booth’s 
House of Lords gin. You can actually tell the difference in the dark. 


DISTILLED FROM 100% GRAIN NEUTRAL SPIRITS * 86 PROOF 
IMPORTED BY W.A.TAYLOR & CO.,N.Y., N.Y. © SOLE DISTRIBUTORS FOR THE U.S.A. 





Direct Ate iia 


Easily Seats 10 
(5 on each side) 


1908-1962, 
la Spe tie 





Full Finished 
Masonite Top, 


Illustrated: | Stain-resistant 
MODEL K-3— 
30x96 inches, 
30 inches high 





FOLDING PEDESTAL TABLES 








FOLDING CHAIRS 


TRUCKS FOR 
FOLDING TABLES | 
AND CHAIRS 


PORTABLE PARTITIONS 


DIRECT FROM FACTORY SAVINGS 
® Churches, Schools, Clubs, and all Organizations 
If you are on the Purchasing Committee of your church, educa- 
tional, fraternal or social group, you will want to know more 
about MONROE Folding Banquet Tables. 94 models and sizes 
for every use. Also, MONROE Folding Chairs, Table and Chair 
Trucks, Portable Partitions, Folding Risers and Platforms, etc. 
Owned and recommended by over 60,000 institutions. Mail 
coupon today for catalog and full | information. ala 


MONROE’S | THE MONROE COMPANY, 79 Church St., Colfax, fom 
NEW 1962 | Please send me your new 1962 Menres catalog, and l 

full information on DIRECT-FROM-FACTORY PRICES. 
CATALOG 
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FREE! | «045 


I 

; I 

Jone I Mail to Title I 
INIA | | Address | 
inCOLORS - ] 


Church St., Colfax, lowa 




















Write advertisers you saw it in CLUB MANAGEMENT: NOVEMBER, 1961 














kitchen an 
dining rooms 


on different levels? 


If food still travels by foot from floor to 
floor in your club, you may not know how 
much simpler service can be with a modern 
Sedgwick Dumb Waiter! 


BENEFITS 


Faster service to guests using the same 
number of waiters —or fewer 


Possible payroll savings 


Reduction in confusion, fewer service 
accidents 


Soup served hotter—ice cream 
delivered frozen 


Happier members, more contented help 


SAVE LABOR 

Sedgwick Electric Dumb Waiters speed 
service between any number of floors by 
the touch of a button. Safe, dependable, 
economical in operation. Complete with 
interlocked doors and signals at each 
landing. Many replacements of obsolete 
equipment in clubs throughout the country 
with efficient Sedgwick units. Manually 
operated dumb waiters available for 
limited and occasional duty. 


FREE ENGINEERING SERVICE 
Engineering service based on 68 years 
of specialized experience includes sur- 
vey of your problem, recommenda- 
tions based on your club’s needs and 
budget, complete estimate —all with- 
out charge or obligation. Let us help 
you improve your food or bar service. 
Write today! 


edguvick 


MACHINE WORKS 
263 WEST 14th ST. * NEW YORK 11 
Other Sedgwick products: PASS WINDOWS 
CORRESPONDENCE LIFTS * SIDEWALK ELEVATORS 
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New Orleans; W. D: Rogers, Palmetto 
Country Club, Shreveport; and Ernest 
M. Quinones, NCO Club, England Air 
Force Base, Alexandria, La. 

A. E. Patterson was appointed as a 
chapter director to complete the term 
of Russell Yetter who resigned. Charles 
Brandt invited the group to hold the 
next meeting in Baton Rouge at a date 
to be determined later. 


San Diego 


Reported by Ray Strickland, 
President 


The San Diego Chapter held an un- 
usual meeting August 31 when the 
group met at the Kona Kai Club ind 
went to the Voyager restaurant, She’ter 
Island, for dinner. 

After dinner the chapter went by 





San Diego Chapter members are shown outside the Voyager restaurant where they had dinner 
August 31 before going by chartered bus to the theater. From the left: Mr. and Mrs. Tommy 
Atkins, Hal Serkowich, Bob Gorton, George McMasters, Miss Martha Heath, Mrs. John Grant, 
Mrs. MacArthur Gorton, Mr. Grant, Mrs. John Palermo, Mrs. Ray Strickland, Mr. Strickland, Mr. 
and Mrs. Bob Alvarado and Mr. Palermo. Kneeling in front: Mr. Gorton and Tom Colby. 
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chartered bus to the Circle Arts Theater 
to see Margaret Whiting in “Plain and 
Fancy.” Afterward the group returned 
by bus to the Kona Kai Club for re- 
freshments and dancing. 


Toledo 


Reported by Lester J. Pursell, 
Secretary 


The annual summer party of the 
Toledo Chapter was held at the Cataw- 
ba Cliffs Beach Club on August 14 with 
99 active and retired members and their 
wives in attendance. 

\ssistant Manager Phil Wahl acted 
as host for a day that included fishing 
for the “early birds” followed by cock- 
taiis and an excellent roast beef din- 
nex. 

“he next meeting was held Septem- 


be: 25 at the Heatherdowns Country | 


Club. 


List Managerial 
C@ualities At MSU 
Short Course 


‘ben Reynolds of the Cornell Uni- | 
/ versity School of Hotel Administra- | 


tion, who taught a concentrated course 


on financial management for club man- | 
agers from 12 states and Canada at the | 


short course held recently at Michigan 


State University’s Kellogg Center, East | 


Lansing, had the following comments 


to make about the qualities of a good 


manager: 


“First,” he said, “the manager must | 


be a diplomat, a man of boundless tact, 
an unruffled personality capable of 


keeping the members, his myriad bosses, 


placated and happy. 

“He must be an accomplished ac- 
countant and a sharp executive in order 
to keep his non-profit organization 
afloat in a rising sea of costs and taxes. 

“Just as people demand _ better 
schools and vote down bond issues,” 


Reynolds noted, “club members want | 
more services and resist dues increases. | 

“He must be a good restaurateur, | 
able to provide good food, beverages | 


and service. He must be skilled in 
building management and _ housekeep- 
ing. 


“And he must be a smooth coordi- | 


nator,” Reynolds said, “an operator 
with a talent for getting others to help 
but inconspicuous when the plaudits 
are passed out. 

“It might even help if the candidate 
has some ability as a recreation di- 
rector,” Reynolds added, “particularly 
in view of the current trend toward 
the ‘family club,’ geared to the enjoy- 
ment of the whole family group.” 








Supports Hotel School 


The Joseph Schlitz Brewing Co., Mil- 
waukee, has continued its support of 
the Cornell University School of Hotel 
Administration with a donation of $10,- 


500. 

Presenting check to Dr. H. B. Meek, 
recently retired dean of the school, is 
William J. Sesdelli, left, eastern di- 
vision sales manager for Schlitz. 

The annual donation is used to make 
individual grants of up to $1500 known 


as Schlitz Scholarships, and awarded 
for one year. The school was the first 
in the country to be established in this 
fiold. 





Space 1072, A.G.A. Section 


For 30 years, Cleveland Range 
has pioneered every important 
steam-cooker improvement. 
Cleveland Range is the largest 
manufacturer of steam-cookers 


exclusively .. . 
the most complete line with a 
size and style for every estab- 
lishment, large or small. 


3-compartment 
Steam-Chef ... gas, 
electric or 
direct-connected. 


manufactures 


So, for finest quality, depend- 


ability and top value, come to 
headquarters. Send for com- 
plete information and “What 
Users Tell Us.” 


Steamcraft... for 
smaller requirements. 


Cabinet enclosed Steamer- 
Kettle combinations . . . in 
capacities up to 4 bu. 40 gal. 


THE CLEVELAND RANGE CO. 


“HEADQUARTERS FOR STEAM-COOKERS” 


Steamliner ... Super 
deluxe steam cooker. 


STEAM-CHEF 
Steamcraft 
Seamer 
STEAM-THRIFT 


SEE US AT THE HOTEL SHOW, COLISEUM, N. Y. 
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Steam Thrift . . . your 
biggest value in steamer- 
kettle combinations. 


CLEVELAND 3, OHIO 





Food Topics 


(Continued from page 44) 


but very hot mustard sauce. Insert 
toothpick in each. 

Hala-Ai: 2 pineapple spears, cut 2 
to 3 inches long from centers of the 
pineapples used for drinks. 

Lomi: 2 pieces pickled (raw) fish, 
either salmon or herring, cut in 1-inch 
squares—impale on toothpicks. 

Teriyaki: 2 teriyaki bits. Cut beef 
steak in strips 2 to 3 inches long and 
1 inch wide. Marinate for 4 to 5 hours 
in soy sauce, sugar, ginger, black pep- 





per, crushed garlic. Starting with 2 cups 
of soy, this marinade is enough for 
six pounds of steak and serves 40 to 
50. Impale on bamboo skewers and 
cook for just a few minutes in oven 
or broiler. 

Akaakai: 2 green onions cut 3% to 
4 inches completes the plate of 11 
pieces and this course. 

Shrimp Curry: No need for me to 
detail this. We serve it in a natural 
scallop shell on the same plate with 
the almond fried rice. 

Hang Yang Fan: 

4 cups cooked rice 

% cup salad oil 

1 cup chopped green onions 
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THE CARD PLAYERS Cézanne 


YOU HOLD ALL THE CARDS 
When You Buy 
PALMER-OATES MEAT 


| 
| P. urveyors fo the Fiat Cals, 
Hotels and Kenshin 


| PALMER-OATES MEAT CO. 
2641 WEST MADISON STREET 
NEVADA 8-1111 











CHICAGO 12, ILLINOIS 
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cup chopped green pepper 
clove garlic (crushed or grated 
teaspoon salt 
teaspoon black pepper 
cup soya sauce 
cup blanched and 
almonds 

(These quantities are for 8) 
Fry in the usual manner. 

For the main course—the South ‘eas 
—which is the piece de resistanc: of 
the table, exchange medium for a vife 
or barter of any kind: 


eR Re ee 


shredded 


Young Pig—Puaa Oma: For 235 
pounds pork we use boned shoul: ers. 

Cook pork in little chicken ¢ ock 
until it boils. Then add: lemon j: ice, 
sherry, soy sauce, ginger, garlic, \c’- 
cent and black pepper, and cook for 
1 hour, low heat. Skin side (of all 
pieces having skin) down. Turn meat 
and cook low heat another hour vatil 
pork shows tender. Add the glaze ind 
return to oven for % hour. (2% hours 
should be plenty for entire cooki:g). 

You will need (approximately) for 
225 pounds of meat: 

3 gallons stock, 1% gallons soy sauce, 
2 bottles sherry, 1 bottle (5th) lemon 
juice, 2 dozen cloves crushed garlic, 
7 spoons black pepper, 10 to 12 ounces 
Ac’cent, 7 spoons ground ginger. 3 
pounds brown sugar or equivalent in 
apricot jam (for glaze). 

As to the glaze, the sugar or jam 
(whichever you use) can be mixed 
with some of the liquid from the pans 
and poured over the meat for the last 
30 minutes. The sauce can be thick- 
ened with a little flour or corn starch 
if too thin. 

I do not need to elaborate on Sweet 
Potato Balls—Uwala Momona. Just add 
some chopped Macadamia nuts to the 
mashed potato (filberts can be used in 
place) and cook in a little butter. We 
served two each. 


Na Maia is just a whole fried or 
baked banana but be sure to put fresh 
lemon juice on them before cooking. 

The salad course, and I’m not going 
to repeat the long name, is half an 
avocado with Lichee nuts and fresh 
pineapple—dressing of your choice. 


Na Niu-Leilani: Have your carpenter 
cut cocoanuts in half. 

Remove a small piece from each end 
so they will stand erect. Use the coco:- 
nut milk to make an ice cream mous;e 
with more of the fresh pineapple aid 
freeze. When ready to serve, te 


meringue is topped in a floral patte:n | 


and browned in the oven or under 
broiler just as you do with ary 
“Alaska.” 

The meal concludes with Kope «r 
coffee and we import “Kona” from tle 
Islands for this. 

No, we did not forget Poi, but we 
think you should! @ & 
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Card Parties 


(Continued from page 38) 


For the Patio Party we rented grass 
mats on which to present the prizes 
om the long display table. To carry 
out the theme with the decorations we 
ysed an umbrella table and chairs, a 
portable barbecue, an outdoor torch, 
bamboo lights and colorful plastic patio 
lamps. 

Record-keeping is an important part 
of tne work for the parties. I compile 
a hstory of each card party. Income, 
exp. nses, reservations and information 
abont the dinner, publicity in our maga- 
zine Cherry Diamond and comments 
on he management of the party are 
recc rded in a file. 

Cur manager, Thomas McGuffey, is 
a srong believer in keeping records. 
He says, “No matter how good a man’s 
memory is, he can’t retain exact de- 
tails on a multitude of events over a 
period of years. If a manager has a 
record to consult, however, he quickly 
can get the facts he needs and use 
thera as a guide in planning a current 
activity.” 

The date and time a reservation is 
reccived is recorded on a card which 
is posted in a record book in order of 
receipt. A table is assigned to each 
member. We type a reservation list, 
Thermo-Fax copies and distribute them. 

We furnish tally cards, score sheets 
and pencils, of course. And we record 
the type of card game played at each 
party since we must provide the cards. 

The attendance prizes are recorded 
om purchase orders. We schedule de- 
livery for the majority of the articles 
on the Friday before the party, usual- 
ly planned for a Tuesday. They are 
checked and stored. The afternoon of 
the party we arrange the display. 

Our card parties are held to stimu- 
late dinner business, not with the idea 
of making a profit on the party itself. 
Our goal for the parties is to keep 
over-all expense on a level with in- 
come, in other words, to come out 
even. Many members come to the club 
for dinner on card party night, the re- 
sult we want. 

Our attendance prize drawing be- 
gins about 9 p.m., conducted by the 
master of ceremonies. Entertainment is 
kept to a minimum but an mc provides 
a little fun for the proceedings. The 
frst winner draws the stub of the next 
winner and each person after that 
draws another name. A member may 
select any prize on the table he wants. 
We note which prizes are selected first 
so that we have some indication of the 
most popular items. Photographs of the 
winners are used in the club publica- 
tion, = 


Our Patio Party was so successful 
we tried a Harvest Card Party in the 
fall and later a Valentine Card Party. 
Members seem to find the idea of theme 
parties refreshing since attendance has 
increased substantially. @ & 


Red Label Campaign 


The biggest advertising and promo- 
tion campaign ever placed for Johnnie 
Walker Red Label Scotch Whisky has 
been scheduled by the wine and spirits 


division of the Canada Dry Corp., 
U.S. importers of the brand. 

The campaign will employ four basic 
media including trade papers, maga- 
zines, newspapers and outdoor posters. 
The slogan, “You'll be glad you said 
Johnnie Walker Red,” will be used con- 
stantly in all consumer advertising. 

Sales promotion at both the retail 
and consumer levels will back up the 
advertising. This will include package 
store display material, promotional aids 
for barmen and a league bowler’s hand- 
book for distribution by bowling lanes. 





Johnny 
On The Spot 





Stevens: ¥ 
Sinitex } 
Tablecloths 


FAMOUS NAME NAPERY 


Distinctive Simtex napery leads the list of famous 
name table napkins, cloths and damask from 
Southeastern. Ivy Leaf or Fleur-de-Lis patterns 
are available as well as herringbone weave or block 
damask. For less formal decor, Southeastern offers 
gaily colored momie cloths and napkins. Prompt 
deliveries can be made on all from Southeastern, 
located in the heart of the textile industry. South- 
eastern is Johnny on The Spot with Textiles. 
Write for samples and prices. 


—s 
Chatham Blankets « Utica & Pacific Sheets & Cases « Dundee Towels « Bates & Morgan-Jones Spreads 


—Deuthcadleen, TEXTILE CORP 


Box 76, Griffin, Ga., Tel. 5561 / 1602 Ruiz St., Houston 2, Tex., CA 7-9824 
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ney 


and entertainment with 
BiINGo PARTIES 


Members and guests flock to weekly 
BINGO PARTIES. They have fun... 


your club gains valuable revenue. 


Your cost is negligible and we furnish 
you with hundreds of free BINGO 
PARTY ideas. 
No risk, no charge for complete details 
and free samples. Airmail for free infor- 
mation today. 


“Serving Clubs Throughout the World” 
THE “BINGO KING’ CO., INC. 


Department 103 
LITTLETON, COLORADO, U.S.A. 


Cally 





walk-ins 


Aluminum or steel sectional construction 


| COMPLETE REFRIGERATION 
SYSTEM ON 14” x 46” 
PANEL AVAILABLE 
FOR MANY SIZES 
e Hermetically sealed 
e Ready to operate 


_ or combinations | iE 
Eo eZ | 


Sanitary! Strong! Efficient! You can assemble any size cooler, 
freezer or combination in any shape from standard sections. Add 
sections to increase size as your requirements grow. Easy to dis- 
assemble for relocation. 





Bally Case and Cooler, Inc., Bally, Pa. 
Get details — write Dept. CM-11 for FREE book. 
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Christmas Packaging 





real revenue booster for many clubs has been the gift 
shop or counter. And toward the end of the year this 


| A 


the gift-packaging presented by leading firms. 
This year CLUB MANAGEMENT again presents the }.test 
| holiday packaging by a number of firms offering a variety 
| of items for your gift department. 


| department takes on real significance with the coming of 





From Brown-Forman comes the Old Forester gift decanter (lefi) a 
slender column of glass with glittering gold vertical stripes. A gold- 
framed, circular label carries the brand name in white against a black 
background. At right is the gift wrapping for Early Times in bright 
fire-engine red with old-style engines. 





mee : f. = 


Stitzel-Weller this year presents Old Fitzgerald in a Florentine de- 
canter at left. It is cast in green tinted glass with the red and gold 
medallion actually fused into the glass. At right is the Cabin Still 
anniversary decanter available in selected markets with bronze and 
white “Chessmen" gift wrap. 








= 4 


Meier's Wine offers, at left, the single-bottle carton of bold’ ; ink 
and black color combination and the two-bottle unit for ei! ver 
champagne, pink champagne or sparkling burgundy. At right is ihe 
packaging for the firm's gigolos (splits), in three color combinati:.s: 
pink and black, bright red and gray, and light green and dark green. 
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Renfield Importers presents a number of packages this season. At 


left is the colorful gift carton for Haig & Haig Pinch, depicting | 


heraldic designs with a pamphlet explaining the designs inserted in 
each carton; center, Piper Heidsieck champagne available in 26- 
end 52-ounce bottles as well as packages of six splits; right, Cointreau 
liqueur and cordials with each of 20 flavors packaged in cut-out 
window cartons printed in full color. 








Two items from Southern Farms are shown here. At left is a gayly 
packed assortment of country-style breakfast foods including one 
pound of Aunt Lucy sausage, a pound of hickory smoked bacon, 
Aunt Lucy special-recipe sausage and two pounds of Aunt Lucy 
yellow corn meal. At right is the Aunt Lucy ham, aged and smoked. 





Prewrapped gift packages of Seagram's V.O. Canadian whiskey fea- 
ture a royal blue color with inlaid metallic gold stripes. At right is 


the gift decanter for Seagram's 7 Crown, featuring diamond- shaped 


S LOAU TIME 
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\ MGise 24 PAGE ILLUSTRATED CATALOG 


OSs: ORCHAWAII 
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ORCHIDS OF HAWAII, INC. 


MAIN OFFICE 4 
305 7th Ave., N.Y. 1, N.Y. © OR 5-65004 
Branches ‘ 


e 469 E. Ohio St., Chicago 11, Ill. + Tel.: 467-5765 
24421 Narbonne Av., Lomita (L.A.), Cal. » DA 5-0381 ¢ 
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"When you purchase Fc 


Insist on these | . 
Structural Fea 





1 EXTRA DEEP BACKREST—8!,,” high provides 
more form-fitting back support than most 
competitive chairs — Deep drawn, it 
features fully curled bottom edge for 
added strength and occupant safety. 


















SAVES WALLS because when 
feet are against wall, the 
backrest remains well away 

and safeguards wall from rub 
marks and costly maintenance. 








3 THREE FRAME CROSS-BRACES 
— two on rear legs and one 
on front legs insure superior 
frame stability and rigidity 
for longer chair life. 





4 SEAT FOLDS WITHIN 
FRAME to double frame 
thickness for flat 
stacking—more chairs / 
to storage area. 





5 SEAT BRIDGE AND FULLY 
CURLED EDGE on apron 

of seat add over-all seat 
strength and safety—No 
sharp edges to tear clothing. 





G RESISTANCE WELDED 
FRAME similar to that 6 
used on automobile 
frames insures greatest 
strength and rigidity. 





9 BUILT-UP VERTICAL 

FRAME STRENGTHENERS 

provide rigid bearing 

= points for seat pivot rivets 
— add to overall strength. 


'7 SUPER DYLAN 

FEET — long wearing 
molded feet are non- 
marring and provide fi 
firm floor contact. 





10 TEN YEAR GUARAN- 
TEE against structural 
failures is your assurance 
of the best investment in 
folding seating, by far! 


8 ELECTROSTATICALLY 
APPLIED FINISHES in 
Standard enamel or Metallic 
colors... free from runs 
and soft spots. 








These Important 
KRUEGER Features 


BE SURE you get what you 
think you're getting! 


To the casual observer, most fold- 
ing chairs look alike. But what a 
difference there is upon closer 
examination! Study the Krueger 
901-E features above and you will 
readily see why they last longer 
under hardest usage. 


WRITE for complete line catalog. @ my —— 


89) GLO) ch) dh 


METAL PRODUCTS *GREEN BAY ® WISCONSIN 


than Competitively 
Priced Chairs of 
Inferior Quality. 














FOR PRESTIGE AND PROFIT— 
WORLD-FAMOUS 
BOLS LIQUEURS 


CTT 
NO y 






Twenty-nine 
sought-after liqueurs. 








ERVEN LUCAS BOLS DISTILLING CO., 


LOUISVILLE. KENTUCKY 60 PROOF 
PRODUCT OF U.S.A. 


CONTINUOUS NATIONAL ADVERTISING IN 
THE NEW YORK TIMES, THE NEW YORKER 
AND SPORTS ILLUSTRATED MAGAZINES 






It 1s 


at G +8 


Wirzhurset when 
hofbrau_ 


“te hon LIGHT we 
SEER , 


Wiirzhurger 


0 


Unchanged for over 300 years 


Original Beer Imp.& Dist.Co.Inc., New York 36, N.Y. 


Imported 
Bavarian 


BEER 


“3 












facets over the entire area and a stopper in columnar shape with 
a diamond-faceted surface. 








The gift box from Gold Seal shown 
here is available on all types of 
champagnes in the fifth size. Also 
available, although not shown, is 
an attractive box containing four 
bottles of the eight-ounce splits. 


> BEEFEATER $ 





TAM 


oe cael 





From Kobrand comes Beefeater gin in a colorful carton that repro- 
duces the bottle on the front panel. Robertson's Yellow Label Scotch 
is offered in a handsome yellow carton and Taittinger Comtes de 
Champagne, Blanc de Blancs, Brut, 1953, is presented in a strikingly- 
designed gift box in full color. 











Two handsome cheese gift boxes are available this season from 
Liberty Import. The assortment is varied and most are available with 
ready-to-mail sleeves. 








.. make Cocktails 
for Twe fron 
coch Bottle! 


Each easy-to-open MEIER’S Gigolo 
provides just enough delicious 
Champagne for two large cocktails— 
eliminates the profit-robbing waste 
# and handling expense involved in 
tmas3 | using fifth bottles. Available in reg- 
ms, ular Champagne, Pink Champagne, 
| Sparkling Burgundy. Write for name 
of your MEIER’S distributor. 


MEIER’S WINE CELLARS, INC. « Silverton, Ohio 





‘MEIER'S. 


GIGOLOS 


perregerarsantermsne 
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Tie Old Kentucky Tavern bond decanter from Glenmore this year 
is a classic, flat-shaped bottle with a glass stopper. It comes in a 
handsome kromecote carton with a slash of red ribbon and a gold 
crest on the front. At right is Glenmore Silver Label, dressed up for 
Christmas in a multi-color designed prewrap printed on gold paper. 








A colorful gift carton which doubles as a display piece is a holiday 
offering of the Taylor Wine Co. The package contains a fifth of | 
champagne and comes ready-packed. One of the cartons may be} 
opened and the bottle tilted in it for an attractive display on a 
wine table. | 





The liqueurs of Holland are available this season from Bols (left), 
eaturing the ballerina bottle with a tiny dancer twirling to the tune 
of a music-box melody; at right is the wrapping for Usher's "Green 
Stripe" Scotch with a gold-foil wrap bound by a ribbon in the familiar 





green, black and white Tartan-plaid. 





















' BOTTLED 
\, IN SCOTLAND 


» “Whiskey 
Distitions { 
[O30 re ” 


Think about Johnnie Walker 
Red Label in quarts. Big on con- 
venience in pouring and storing. 
Big on added profits, too. And 
never bigger in fame, with power- 













ful promotion backing it in a 
big way. Better talk with your 
Johnnie Walker distributor about 
those big Red Label quarts. And 
do it today! 


BORN 1820 
... still 


‘ t 
grontee nm going strong! 


s 


BLENDED SCOTCH WHISKY 86.8 PROOF. IMPORTED BY CANADA DRY CORPORATION, NEW YORK, WLY.. 
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Make it a memorable fun fest with “all 
the trimmings!” The finest advertising 
you can have is a guest who has had a 
good time. Depend on DON for a com- 
plete, colorful selection of ... 


Favors, Noisemakers, Horns, 
Balloons, Souvenirs, Hats 


Add these funmakers to your holiday 
parties, banquets, birthday and anniver- 
sary celebrations, tributes and retirement 
parties. But party favors are only a few 
of the 50,000 items sold by DON. Also 
consult DON for linens, silverware, 
glassware, china, cutlery, kitchen utensils 
and equipment. 


Satisfaction Guaranteed ... 
or Your Money Back. 


WRITE Dept. 4 FOR A DON 
SALESMAN TO CALL. 
Address Dept. 4 


GENERAL HEADQUARTERS—2201 S. LaSalle St.—Chicago 16, III. 
Branches in MIAMI ° PHILADELPHIA 
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TABLES 


offers the most complete line 
of portable folding products 
for schools, churches, hotels, 
institutions, clubs, and indus- 
try. Each Midwest product is 
constructed to insure strong, 
durable, efficient service. 


aa rel PEDESTAL FOLDING TABLE 


Offers comfort, ample leg room. The “Off Cen- 

ter” leg principle adds seating at the ends. 
FOLDING BENCHES 

a Made of fir plywood heavy steel frame and 

PS=7 Constructed for strength, durability, reinforced 

with steel apron. Tops are fir plywood or smooth 

C Constructed of heavy gauge steel. Folds com- 

pactly. 

PLATFORMS AND BANDSTANDS 

Perfect for music rooms. Easy to set and re- 


plastic. 


FOLDING STAGE 
Features of a permanent platform. Easy to fold. 








welded steel legs bolted to assure maximum 
arrange. Folds compactly for storage. 


safety. 
Me a FOLDING PRODUCTS 2%; 


SQUARE FOLDING TABLE 
CM-311 see) 345 Sea fel ks 








Great Hate as ee Me \ 
€e Gist Weak 
Bis orf ‘ tout Heston. | 6 
A nen eee® % an one . 
. ‘ r ied 


Every bottle of Great Western's sparkling burgundy and pink cham. 
pagne can be sold in the coral and gold holiday package this :ea. 
son, including one-bottle magnum and two-bottle gift boxes. Closed, 
the package reveals the label and the neck of the bottle; the box 
also opens at the center for display on the counter. 


Heublein's Smirnoff vodka has a gleaming gift wrap with a removable 
cellophane brand name sleeve. At right is Bell's Scotch, gift-wrapped 
in a quality pattern. Each Scotch is wrapped in the same bell-themed 
paper with a different identifying holiday color: red for Bell's Re- 
serve; blue for Bell's 12; and gold for Bell's 20. 


Shown here are a number of the gift packages available from Alna- 
den. Included is the champagne treasure chest consisting of thee 
bottles in a leather-covered chest. Other items include the Pinot dio, 
the Sherry duo, the champagne entertainer, the holiday windopak, the 
windosix, the party trio and the Sherry trio. 


Write advertisers you saw it in CLUB MANAGEMENT: NOVEMBER, 1961 





















For holiday giving National Biscuit Co. presents its fruit cakes 
packed in all-metal containers for snug protection. The containers, 
which also include a sturdy cardboard mailing carton, feature a 
go'den wheat design on a white background and may be used for a 
variety of purposes after the contents have been consumed. 











Jack Daniel's again this year has 
followed the characteristic simple, 
reserved design for its holiday 
packaging. 








Canadian Club from Hiram Walker this year is gift wrapped in 
heavily embossed foil, which carries reproductions of 16 original 
water color vignettes.. Each decanter of 8-year-old Walker's Deluxe 
(center) carries a richly embossed foil booklet containing popular 
bourbon drink recipes. At right is the gift package for the HW 





CLAREMONT—MAJESTIC 


EMPLOYMENT SERVICE 


AGENCY 


tiredtedee PERSONNEL coccit 





80 WARREN STREET, Room 305 
New York 7, N. Y. 





Herman Litman Manager 


. PHONE: COrtlandt 7-3853 
“< 7 t A. Zahler, Licensee 


Great New Design — 











Offices in Other Principal Cities 
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POLAR WARE 
. 
5-Gallon 
“Rectangular” 
Beverage 


(Ortaal-s4 


of heavy gauge 
stainless steel 


POLAR 500 PORTER 


It’s more efficient 
more productive 
more economical in use 


In this new insulated beverage carrier by Polar 
Ware you'll find advanced, positive features that 
help you lower your costs. Rectangular design! 
— yours only with Polar Ware — saves valuable 
space in storage and transportation . . . lets you 
pack ‘em in tight. 

AND NOW CARRY TWO CON- 
TAINERS EASIER THAN ONE 

— 10 gallons instead of 5 — with the 
special self-locking, easy grip Polar 
handle . . . save time ... save steps 
to the kitchen. 


PERFECT FOR TABLE SERVICE 
. . . for informal affairs indoors or out 
— the attractive, modern appearance of 
the Polar carrier makes it ideal as a 


So. eee self-service unit. No need to transfer 


_ <= contents to another server. 


To these functional features add Polar durability. 
Deep drawn, one-piece, seamless stainless steel 
interior provides extra strength, plus an extra 
measure of assured sanitation. Moreover — all 
of these plus values come your way without any 
premium in price. So check into this superior 
Polar carrier today. Write for a free fully illus- 
trated, fully detailed bulletin. 


Polar Ware Company 


* 5100 LAKE SHORE ROAD, SHEBOYGAN, WIS. 


Merchandise Mart — Chicago 54, Room 1455 


*415 Lexington Avenue *800 Santa Fe Ave. 


New York 17,.N. Y. Los Angeles, Calif. 





*Designates office and warehouse. 














WHEN YOU NEED LEMON JUICE 
DO YOU HAVE TO: 


cordials featuring three-dimensional “gate” designs with English, 
French, Italian and Swiss scenes. 








Squeeze lemons and pay the | 
high cost of labor and ma- | 


terials? 








dissolve so easily? 


Dissolve crystals that do not | 





Combine bottles "A" and "B" 
to make a gallon? 





Add a frothing ingredient to | 


put attractive heads on the 
drinks? 








Use a frothing product contain- 
ing Saponine, banned in 
many states? 


A bright, new “holiday special” 
by Miller Brewing Co. The package, which contains a dozen 12-0:1nce, 








Pay more than '/2c per cock- 
tail for a lemon flavored 


drink base? 








no-deposit bottles, features a pop-up handle for carrying. 





lf you are using FROTHY | 


MIXER your answers are all 








EVEN MORE IMPORTANT: 


Which frothing lemon cocktail base gives greatest satisfaction? 
FROTHY MIXER can prove itself, only if you try a free sample. 








WRITE TODAY! 





ROCHESTER 20. N. Y. 



































gether, profits flow more freely. With a Tom & Jerry 
set on your bar or cocktail table, there is a special incen- 


tive for more festivity. 


DON offers beautiful Tom & Jerry sets. 4- or 8-qt. 
bowls and 5- or 7-oz. mugs of heat-proof vitrified china 
—in black or ivory, beautifully decorated. 


This is just One of the 50,000 Items Sold by DON 
DON carties a complete line of all your needs for the 
Holiday season and throughout the year, such as glass- 
ware, chinaware, silverware, linens, serving carts, food 
preparation equipment, kitchen utensils and sanitary 
supplies. Satisfaction Guaranteed or Your Money Back. 

















GENERAL HEADQUARTERS—2201 S. 


Branches in MIAMI 





















































package is being offered this scason 


At left is Park & Tilford Reserve 
packaging for the holiday season 
featuring a gayly printed carton. 


Federal Tax Calendar 


for Clubs 


Prepared by Horwath & Horwath 





with TOM @ JERRY 


. . and Make a Merry Holiday Profit! 


Cold weather and the Holiday season provide a demand 
for this popular hot drink. When good fellows get to- 


November, 1961 


15—Withholding tax and Federal Insurance Contributions 
Act tax: The sum of tax withheld from wages during 
October, 1961, and employe tax and employer tax uncer 













..- ELIZABETH GARRISON 





specializes in the procurement and placement of 
EXECUTIVE personnel for city and country 
. Our standards are high and our coverage 


Men and women with good work records and top 
references are invited to register with us. 


WABASH EMPLOYMENT AGENCY 
202 South State St. 
Phone: WAbash 2-5020 
(Wabash Agency established in 1935) 


—DON Salesman to call. 


LaSalle St.—Chicago 16, 
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Chicago 4, Illinois 






















En glish, 


the Federal Insurance Contributions Act for October, 
1961, if more than $100, payable to an authorized de- 
positary. Return on Form 450. 


Exempt corporations: Information return on Form 990 


periods ended June 30, 1961. 


30-Excise taxes: Tax on membership dues, initiation, trans- 
fer, and assessment fees, admissions, and other excise 
taxes for October, 1961, if more than $100, payable 
to an authorized depositary. Return on Form 537. 


December, 1961 


\6—\Vithholding tax and Federal Insurance Contributions 
.ct tax: The sum of tax withheld from wages during 
Jovember, 1961, and employe tax and employer tax 
nder the Federal Insurance Contributions Act for 
November, 1961, if more than $100, payable to an 
uthorized depositary. Return on Form 450. 





» SC aSOn 


pile ‘xempt corporations: Information return on Form 990 
-0.1nee, 


lue from certain exempt corporations with accounting 


_ eriods ended July 31, 1961. 


‘xcise taxes: Tax on membership dues, initiation, trans- 
er, and assessment fees, admissions, and other excise 
axes for November, 1961, if more than $100, payable 
o an authorized depositary. Return on Form 537. 





BOOK REVIEW 


Reserve 
| s€ason 
carton, 








Serv 
and service in dining room management in a new book, 
The Gourmet’s Host. 

Mr. Heubener, who has divided his book into two parts, 
first discusses the importance of the atmosphere in which 
me dines, the hierarchy of waiters and assistants required 
for the classic continental service, ways of preparing and 
serving classic dishes in the continental tradition, European 
wines and concludes this section with a glossary of terms. 
This is followed by a step by step discussion, illustrated 








[uM Fwith 186 photographs in 22 sequences, demonstrating de- | 
tails of professional service, carving and “flaming” at the 
Ss table. 

Club managers whose club offers food service should find 
this book of general interest and a handy reference item 
because of its analysis of necessary dining room organiza- 
tion, and its outline of fundamental serving methods and 

procedures. 
neh The book costs $5.00 and is published by the Exposition 
under § tess Inc., 386 Park Ave. So., New York 16. 
—m 
\ Subscribe to 
CLUB MANAGEMENT 

t for your club lounge 
'y ‘ 
re Let your members see the national 

magazine for club executives . . . 
. $3 for One Year 
j Write: Club Management 
is 408 Olive St. 

St. Louis 2, Mo. 

me 5) ne 




















due from certain exempt corporations with accounting | 


P:ul O. Heubener, director of the School of Dining Room | 
ces, San Francisco, has traced the role of classic cuisine | 
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One ett 
Gruendler : 
Disposer f° k=) 


CAN DO MORE THAN ' 
2 ORDINARY DISPOSERS 


Disposes bulk waste 
Table scraps from up to 2000 settings 
Pulp, pits, pods, cobs, bones 
Paper cups and milk cartons 
Food preparation wastes 
With little or no maintenance cost 








Have your food consultant or architect write us, or ad- 
dress us direct for full details. Do it today. 
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GRUENDLER | 


HEAVY-DUTY % 
REDUCTION 
EQUIPMENT 
SINCE 1885 















2915 North Market + St.Louis 6,Mo. | 
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DURABLE and SMART 


furniture 





NO. 8290 
Wall-Saving Easy Chair 
Matching Sofa, Love Seat and Occasional Tables. 
Full Rubber Construction. 


Wide assortment of chairs and tables. See your dealer or 
write us for our distributor’s name. 


AMERICAN CHAIR COMPANY 
_ Manufacturers Of Contract Furniture 
Sheboygan, Wisconsin FG 
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“A new four-compartment  chafer, 
manufactured by Sterno, Inc., is now 
available. 





SQUARE 


Designed for hot hors d'oeuvres, 
TWIN COFFEE URNS vegetables or snacks, the chafer holds 
New, modern design with removable three and one-half pints in each pan, 


lift-out stainless steel liners. Two and the top i able so that the 
Thin and two Short Line models Ho lh shgpeaanccsis r. 


available in Twin 3 and Twin 5 
gallon capacities. Write. 


unit may be converted to one, two or 
| three sections. Complete with a five-inch 
dome cover (not shown) the chafer is 
available in copper, lined with stain- 
| less steel, on a brass stand (model no. 

675), or all stainless steel on a chrome 

plated stand (model no. 665-cp). Both 

have a single burner for large Sterno 
4578 GUSTINE » ST. LOUIS 16, MO. | Canned Heat. 









More details are available from Dept, 
CM, Sterno, Inc., 300 Park Ave., N. y 
ZS. 
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“A booklet featuring recipes entitle 
Sparkling Hospitality is now available 
from Taylor Wine. 

The 32-page illustrated booklet with 
full color cover contains recipes for 
drinks, appetizers and punches. Als 
included are sandwich recipes and hints 
on wine service. 

For a copy write Dept. CM, Taylor 
Wine Co., Hammondsport, N. Y. 
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“Four new Solid Kumfort foidingf (ryc 
chairs have been introduced by Ristet-{§ stored 
ter. grecs, 

The chairs, designed to have theff izing.” 
appearance of the finest conventionalff other 
furniture, feature broader seats and specifi 
restyled backs, and are available inf For 
five wood finishes and 24 upholstery CM. P 
Maclisc 
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Al tmosphere 


— USE — 
MASON 





CANDLELIGHT 


30 U.S. Highway 22 


Dunellen New Jersey 

















Sit down and be our guest! May we recommend 
the specialty of our house? 

You — and Dennis Water Cress — can do 
such wonderful things together. 







Martinsburg, W. Va., or Huntsville, Ala. 
Write advertisers you saw it in CLUB MANAGEMENT: NOVEMBER, 1961 








Only Dennis Water Cress assures you that crisp fresh- = 

Write for catalog ness and distinctive limestone flavor patrons love. on 

Your order cut, washed and shipped the very same WRI 

day. Satisfaction assured. - & for cor 

Mason CANDLELIGHT Co. CULTIVATED FOR BETTER TASTE _ 





Shipments made fo all states 
east of the Rocky Mountains. 








Home Office Winter Address 









‘Bolors. The chairs fold and stack flat 
‘Bior easy handling and storage. 

For additional information write 
Dept. CM, Louis Rastetter and Sons 
Co., 1320 Wall St., Fort Wayne, Ind. 
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/P:.lmer-Oates now offers the modern 
packaging of plastics, made possible 
by Cryovac. 

Shown here is the Cryovac depart- 
mert where all of Palmer-Oates corned 
bee! is packaged, permitting the meat 
insile the film to age without losing 
moisture and without molding. 

Cryovac packaged meats can be 
stored for several weeks at 34-38 de- 
gecs, for natural aging and “tender- 
izing.” Cryovac packaging for meats, 
other than P-O corned beef, must be 
specified when ordering from the firm. 

For complete details write Dept. 
CM, Palmer-Oates Meat Co., 2641 W. 
Madison St., Chicago, III. 
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“A one source supply for all holiday 
party and entertainment food needs’ is 
being offered by 
Vita Food, im- 
porter, packer and 
distributor of food 
specialties. 


line of 
consists of 
300 items, includ- 
ing a wide variety 
of smoked 
pickles, 


maraschino cherries, 


olives, 
salads and condiments. | 

For complete information write Dept. 
CM, Institutional Division, Vita Food | 
Products, Inc., 644 Greenwich Ave., 
New York 14. 


“A Quantity Formulas book for fry- 
ing, baking and salads is available 
from Hunt-Wesson. 

The new, 28-page, illustrated book 
has over 120 basic formulas and vari- 
ations along with “quik-tips” for extra 
profit, all designed to help in the prepa- 
ration of distinctive food. 

The book is available through Hunt- 
Wesson distributors or by writing Dept. 
CM, Hunt-Wesson, Fullerton, Calif. 





The Vita Food | 
products | 
over | 


and | 
pickled fish, caviar, | 








GAY 90'S * ROARING 20'S 


P, ackaged P, arties 


Bundles of Fun That 





Create Atmosphere and 
Moods . . . That Save 
Time and Trouble and 


H 
A 
Ww 
A 
| 
| 
A 
Help Make An Affair |N 


To Remember! 


Send for Free 
“Party Murals” Catalog 


PACKAGED PARTIES 


Merchandise Mart Bldg. 
1000 Washington Ave. 
St. Louis 1, Mo. 


Tel. GArfield 1-3279 


SPACE * BEATNIK * CALYPSO 
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DELUXE INSTANT 
ORANGE 
BREAKFAST DRINK 
GRANULES 


Your Customers Will Like the 


Lasco Orange Granules are per- . 
fect for screwdrivers, valencia , 
cocktails, orange blossoms and _ ,° 
many other mixes. So easy to 
prepare ... just add 2 gal- 
lons of water to a 2 lb. 


New CALO™ 


ORANGE BREAKFAST DRINK 
GRANULES 


Natural Orange Flavor and Color .” 


Nee” } 
And Your Old Favorites 





| FOR 


ONLY 


| MEMBERS 























enc vacuum packed can. No 
messy squeezing or ® DELUXE 
peeling, no storage . : 
do problems. ONIN S. FROTHY Nothing except a paid-up member's Card-Key 
' eranlttee, Orange GRANULES will unlock this door. 5,000 Fraternal and 
ssh- ranules Contain z : 
Pure Dehydrated ° 
“a ca” . vn, WITH EGG WHITE ADDED Private Clubs are now using Card-Keys. Be 
° a ru avors 0 asco H H 
“_ WRITE wv" Deluxe "Frothy “Cocktail” Lemon. _Laseo sure your club gets the benefit of this Card- 
e ocktai ime or Orange Granules are idea 
for complete .° for your bar mixed drinks, because Lasco Key System. 
details! . Granules contain pure dehydrated fruit juice. 
— ° One 10 oz. jar will make one gallon. No refrigera- a - 
‘er tion necessary. Also available in 12 other flavors Write for Free Information 
tes ° for delicious summer beverages. 
ins. ALLEN FOODS, INC. 


CARD-KEY SYSTEM, INC. 


P. O. BOX 589 BURBANK, CALIFORNIA 


Finer Foods for Hotels and Institutions | 
4555 GUSTINE ¢ ST. LOUIS 16, MISSOURI 





. 
| 


| 
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N@\ CHECKs 
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Economical 
STANDARD FORMS 
TO FIT YOUR NEEDS 


Write us now 
for Samples and Prices 


: Ae ig 
3 


TICKETS 


Weldon, Williams & Lick 


Since 1898 
Fort Smith, Arkansas 








hotelmen’s EMPLOYMENT AGENCY 


45 W. 45 St., Suite 506-C, New York 36, N. Y. 
JU 2-4382 


Earl Guenter Kocksch Owen G. McKenna 
Licensee Director 
WISE MANAGERS PLAN THEIR 
PROFESSIONAL FUTURES. 
THEY DON'T WAIT 
Founded by Eugene Rafferty as a highly se- 
lective service devoted to the hotel club and 


food industries. The placement medium of 
those who are proud of their profession. 

















Subscribe to CM 
For Your Club Lounge 














t is appropriate that we revisit the 
glorious province of Burgundy in 
November, for this month sees the cul- 
mination of the grape year along the 
Golden Slope of the Cote d’Or. 

1. Early in the month the rapid fer- 
mentation of the must made from 
grapes picked in October subsides and 
the young wines become quiescent for 
the winter. 

2. The great Food Fair occurs at the 
capital city of Dijon, also the capital 
of the Mustard World (which doesn’t 
go well with wine). 

3. On the third Saturday, the 18th 
this year, the Chevaliers du Tastevin 
have their largest ceremonial investi- 
ture and dinner of the year in the old 
Chai (above ground storehouse for 
wines) of the Chateau du Clos de 
Vougeot, the 700-vear-old monastery 
in the midst of one of the finest vine- 
yards of Burgundy. Here are sung the 
praises of the wines of Burgundy, to the 
accompaniment of Burgundy wine 
gurgling from the rotund bottles. 

4. On Sunday the 19th, wine mer- 
chants from all over the world, but 
principally Belgium and Germany (the 


& Henry O. Barbour 
The Red Wine of Burgundy 





/OUGEOT 
FLAGEY-ECH ZEAvy 
JOSNE-ROMA EE 


NUITS-st Geoxces 








best markets for Burgundy wines), 
wend their way 12 miles farther down 
the slope, to the wine auctions in the 
courtyard at The Hospices de Beaune. 
This hospital for the indigent sick was 
founded in 1443 by Nicholas Rollin, 
chancellor (and tax collector) of Bur 
gundy. Louis XI remarked that it was 
only fitting that the man who had made 
so many people poor should establish 
a hospital to minister to them! The 
Hospices, which, despite the very un- 








659 W. RANDOLPH ST. 





Since 1860 


Quality and SERVICE— 
A Heritage 


Serving the Nation’s Finest Meats 
to the Nation’s Finest Clubs 





CHICAGO 6, ILLINOIS 


Phones: ANdover 3-1361-2-3 
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ysual uniform of the nurses, is a lay 
organization, has received about 150 
acres of vineyards as gifts and con- 
trols 65 more in all parts of Burgundy. 
The money realized from the auctions 
is used to support the work of the Hos- 
pices. The auction, coming as it does 
so close to the end of the vintage, 
serves to set the price for Burgundy 
wines for that year. 


=. Monday, the 20th, will find the 
me:chants at a grand luncheon, La 
Pailee at Meursault, the capital of 
whte Burgundy wines. These three 
days in mid-November are Les Trois 
Gl rieuses de Bourgogne, when all the 
wit e people of Burgundy celebrate the 
cor pletion of a good year—or cry over 
a poor one. 


| ATHE 
rea LAT 
qaigky SOOTCH 
-&2)~WiTH 


rep, BLENDED AND BOTTLED ae Sco : 


1 June, CLuB MANAGEMENT visited ———_4 
white wine producing areas of Bur- STERN PRopucens inc: NEW TORE 


dy—in Chablis and in the Southern : , a at htt 

of the Cote d’Or. The fine red wine : 
‘ducing areas are found around, but 
‘tly north of Beaune in a strip about 
niles long and at its widest no more 
than two miles. The finest vineyards 
of Pinot Noir grapes all lie to the west 
of Route Nationale 74, on the upper 
sloves of the range of hills that forms 
the western escarpment of the Saone 
River basin. 








99 


wiles), RARE SCOTCH WHISKY 

SINCE 1844 
Also WHYTE & MACKAYS Rare 21 Year Old: Blended Scotch Whisky 
86 Proof - Imported By Great Western Producers, Inc.,New York, N.Y. 
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Nearly all the vineyards of Burgundy 
are small, a result of the French prac- 
tice of division of the tracts between 
successive generations of children of 
the owners. As many of these vineyards 
trace their existence back to before the 
time of Charlemange (800 A.D.), the 
parcels have been divided so many 
times that today they are frequently 
less than one acre (435 feet by 100 
feet in size! While these small, subdi- 
visions of Burgundy vineyards, can 
legally bear the same name, obviously 
the quality of the wines of each pro- 
prietor will vary greatly. 











FOR LUXURY DINING—LAND, SEA OR AIR, 
NO FINE MEAL IS COMPLETE WITHOUT 


GEORGES BRUCK 


Foie Gras 


STRASBOURG (FRANCE) 
A Preferred Quality Product Since 1852 








This is not the case in Bordeaux, 
where each Premier Grand Cru vine- 
yard is owned in total by one family 
and occupies at least 100 acres. Thus, 
in Burgundy the reputation, resources, 
techniques and integrity of the Maison 
de Vins who buy the wines and ship 
them is all-important. They must, of 
necessity, frequently combine the wine 





Sole Distributors for the United States 
CLASSIQUE FOODS DIV., M. H. GREENEBAUM INC., 











165 CHAMBERS ST., N.Y. C. @ Digby 9-4300 






































EXPERIENCED 








CLUB MANAGER AVAILABLE 





CHIEF ACCOUNTANT and 
OFFICE MANAGER, thoroughly 
experienced in country club and 
hotel operations, seeks position in 
Metropolitan New York area. 

ADDRESS: Box 8-A, % CLUB 
MANAGEMENT, 408 Olive 
Street, St. Louis 2, Missouri. 











Age 36. Fourteen years experience in 
all phases of club management! Thor- 
ough knowledge of food and beverage 
cost control, social activities, pool and 
house maintenance. Wife has served as 
bookkeeper and hostess and is available 
if needed. Reference and past resume 
upon request. Available immediately. 
WRITE: Box 11-A, % CLUB MANAGE- 
MENT, 408 Olive Street, St. Louis 2, 
Missouri. 





CLUB MANAGER AVAILABLE: 


Years of European hotel training and 
all phases U.S. country club operation ; 
food and liquor control; purchasing ; fine 
food preparation and service; staff train- 
ing; special party menus plus records, 
promotional work, etc. Excellent refer- 
ences; ready to travel for personal in- 
terview; age 46; unencumbered. AD- 
DRESS: Box 4-A, % CLUB MANAGE- 
MENT, 408 Olive Street, St. Louis 2, 
M'-souri. 
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brown and 
white 


60 proof 


LEROUX LIQUEURS 


A distinguish, Guo of 4 edi, 
: a a 
th - inte ai 
Rope ely a pear 


FREE Recipe Brochure: write Leroux & Co., Inc., | 
1220 Spring Garden St., Philadelphia; Pa 

















Need Tennis Courts? | 
. . . Or Resurfacing? | 


Write Tru-Bounce®, Inc. | | 
7173 Delmar Blvd. | 
St. Louis 30, Mo. 
Phone: PArkview 1-0963 




















Coming Soon 


in CM: 
Controlling Labor Costs 





from several small proprietors of land 


| carrying the same vineyard name to 


get enough wine to make it economical- 
ly feasible to merchandize. The quality 
of the wines that they can afford and 
the handling they must invest makes 
a great deal of difference in the final 
result in the bottle. 

We have had good merchandise 
from: Louis Latour, Frederick Wild- 
man, Barton & Guestier, Alexis Lichine, 
Frank Schoonmaker, H. Sichel Fils, 
Maxims of Paris, Calvet & Cie, Charles 
Vienot, Lupe-Cholet, Chanson & Fils 
and, of course, Domaines de la Roma- 
nee-Conti. 

The finest vineyards (*represents 
Premier Cuvees, **Tete de Cuvees, ar- 
ranged from south to north: 

Volnay—lightest and most delicately 
flavored, with faint raspberry taste and 
aroma. **Les Caillerets. *Les Cham- 
pans, Les Fremiets, Les Angles. 

Pommard—fairly light, ruby in color, 
straightforward and marchands—with 
commercial appeal. **Les Rugiens Bas. 
*Les Epenottes, Les Clos Blanc. 

Beaune—soft, delicate and _ refined, 
when from these good vineyards: ** Les 
Greves, Les Feves, Les Bressandes. 
*Les Marconnets, Les Clos des 
Mouches, Les Perrieres, Les Cent-Vig- 
nes. 

Aloxe-Corton—brilliant in color, needs 
time to mature; full odor of violets and 
smooth flavor. **Les Corton, Clos du 
Roi. *Renardes, Les Bressandes. 

Nuits-Saint-Georges—firm, dark in 
color, full-bodied. **Les Saint Georges, 
Les Cailles, Les Boudots. “Les Vau- 
crains, Les Corvees, Les Didiers. 

Vosne-Romanee—prescribed to cure 
the infirmities of Louis XIV as “ming- 
ling satin and velvet in a bottle,” linger- 





ing bouquet, rich but delicate. 
*** (Grand Tete de Cuvee) La Roma. 
nee-Conti (Average annual production 
from its five acres: 450 cases). **Les 

Richebourg, La Tache, La Romanee, 
La Romanee Saint-Vivant. *Le Mal. 
consorts, Les Beaumonts, La Grande 
Rue, Les Suchots. 

Flagey-Echezeaux—soft, perfured, 
yet full-bodied. Very good buys. ** Les 
Grands-Echezeaux, Les  Echeze wx. 
*Orveaux, Les Beaumonts. 

Vougeot—“A massive, yet vel ety 
wine, . . . deep of flavor, with scen: of 
eglantine.” **Clos Vougeot (125 a:res 
divided among 54 owners!). 

Chambolle-Musigny—glorious _ }j:er- 
fume and lasting bouquet, full bocied 
and spicy. **Musigny, Les Bonnes- 
Mares. *Les Amoureuses, Les Charmes. 

Morey-Saint-Denis—delicate, well- 
bred, with finesse, long lasting. ** Clos 
des Tart, Les Lambrays. *Clos de la 
Roche, Clos St. Denis. 

; Gevrey-Chambertin—Napoleon’s fav- 
orite wine; a perfect union of body, 
color, bouquet and finesse. **Le 
Chambertin, Clos de Beze. * Latricieres- 
Chambertin, Charmes-Chambertin, 
Chapelle, St. Jacques, Ruchottes. 

While not as long lasting as red Bor- 


deaux wines, good examples of these 


older years are still worthy of consider- 
ation 


sleeper—good buys; 


gather a 


May not be long (15 years) lived. 








(from reputable shippers, of 
course): 1929, a great year; 1934, a 
very good year; 1937, very good; 1945, 
very, very good; 1947, great year, not 
too long lasting; 1949, great; 1952, 
1953, 
great—now at its peak; 1955, good; 
1957, good, but might as well buy °59s 
and wait a year or two; 1959, Perhaps 
the greatest. The best are not yet ready. 





Club Members Favorite ... 








As advertised in BARRON’S 
& THE WALL STREET 
JOURNAL 


time hors d’oeuvre. 


Southern Farms 


FOUNDED 1929 





Aunt Lucy Year-Old Ham 


Country-Cured e Smoked with Mt. Hickory 


How pleased your members will be when you 
bring them Aunt Lucy Aged Ham—the Maryland 
Ham that’s known the country over for its dis- 
tinctive flavor! Aunt Lucy Ham is cured by her 
treasured, century-old recipe . 
over hand-tended fires of real mountain hickory. . . 
then hung in Southern Farms ham sheds for a 
full year of unhurried mellowing. 


Perfect for Parties 


Baked Aunt Lucy Ham, sliced-thin, adds prestige, beauty and much “good taste” 
to buffets. So good with breast of turkey and chicken. Makes an ideal cocktail- 


. slow-smoked 


Now Available to Clubs Direct from Southern Farms 


Can be ordered uncooked or beautifully baked, ready-to-thin/slice. We recommend 
our six-month Ham for frying. Write for Country Foods Brochure and club-dis- 
count prices of our Hams, Turkey, Sausage, etc. 


Walkersville 


ellis Maryland 
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IN THE NEWS 





— 


T. Mackin Sexton has been re- 
edected president and chief executive 
officer by the directors of John Sexton 
& Co., Chicago. Also re-elected by the 
board were: William C. Sexton, vice 
president; John S. Marten, vice presi- 
dent; Ora D. Chidester, vice president; 
H. P. Gaughan, vice president; Thomas 
Webb Sexton, secretary; and A. H. 
Egan, treasurer. 


ohn Cox has been appointed west- 
err: division manager of Hiram Walker 
Inc., Detroit, and will have charge of 
marketing Hiram Walker brands in 
Calif., Nev., Ariz., Alaska and Hawaii. 
He succeeds Paul Spengler who has 
opened a wholesale liquor distributor- 
ship in Hawaii. Mr. Cox, who has been 
in the liquor industry for the past 15 
years, was formerly the company’s Ari- 
zona state manager. 


John M. Storm has been appointed 
as sales representative by the Market 
Forge Food Service Division, Everett, 
Mass. Mr. Storm, whose territory will 
include La., Ark., Miss. and the Mem- 
phis area of Tennessee, has a_back- 
ground of 15 years as a sales repre- 
sentative. 


Robert F. Knight has been appointed 
sales manager of the dealer sales di- 






vision of Hobart Manufacturing Co., 
Troy, Ohio, succeeding Joseph’ C. 

Schnell who has undertaken a field sales 

assignment. Knight joined Hobart in 

1950 as a dealer division representa- | 
tive, and placed first in division sales | 
in 1954, 1955, 1956 and 1957. He was 

appointed assistant division sales man- 

ager in 1958. 

























































G. B. Fox, manager of the special 
engineering division of Hobart Manu- 
facturing Co., Troy, Ohio, has been 
awarded a presidential citation by the 
National Association of Sanitarians for 
“distinguished service and leadership.” 
Mr. Fox, associated with Hobart for 40 
years, has been connected with the 
public health field through his work 


with commercial dishwashers and food A party becomes _ nenaners 


machines. a PARTY when 

you serve Cham- 

Donald Stover has been named east- pagne. Why not 
ern regional manager for the Danville serve what many experts call Our 
(Illinois) Division of Bohn Aluminum Country's Best?— ALMADEN Brut! 


& Brass Corp. He will be responsible for 
field management related to Danville 
Division products through all channels 

CALIFORNIA 
of sale in the New England and South 


Atlantic states (except Ga. and Fla.).. | Bru Champagne 


FREE — Quarterly News on wines and recipes. 
Write Aimadén Vineyards, P.O. Box 906 


Personal Selling Los Gates, California | 
‘ ‘ J 
(Continued from page 34) ee ——— 

306 people @ $6.00 $1800.00 






Bar Sales 779.00 
Total volume $2579.00 
On the debit side we had the follow- 
ing: 
Ralph Marterie $1000.00 
Cost of Bar Sales 272.65 


HERE’S 

















Available 
FOR LIMITED ENGAGEMENTS 


for DATES and Further Information CONTACT 
SHEP FIELDS 


Shamrock Hilton Hotel Houston, Texas sheets oe. 
- MO 4-9307 to carton. 


SHEP FIELDS 


and his 


Rippling Rhythm Orch. Bang Tne 

















DELUXE PAPER 
TABLE CLOTHS 


TOWELS & TISSUE 





STRAUBEL PAPER CO - GREEN BAY - WIS. 
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on your menu- 
symbol of 
fine 


‘otal tate 


CANNED SWEET CHERRIES FROM THE PACIFIC 
NORTHWEST. GLAD TO SEND QUANTITY RECIPES. 
PLEASE REQUEST FROM CHERRY GROWERS 


AND INDUSTRIES FOUNDATION, : 


622 WEST YAKIMA AVE., YAKIMA, WASH. 





MAYONNAISE-FRENCH DRESSING 


BLENDED OIL: OLIVE OIL- SALAD OIL 


CONDIMENTS: OLIVES ¢ CHERRIES 


CHICAGO L.A. 
NEW YORK 
PHILADELPHIA _ S.F. 


BOSTON 


MiAMt | 























te 


J 








ASSISTANT MANAGER 


Available after January 1, 1962. Sin- 
gle, age 34, graduate Hotel Training 
School. Nine years private club exper- 
ience. Front Office. Ordering. Inventories, 
Accounts Receivable bookkeeping—NCR 
3200. Presently employed. Desire change 
to obtain focd background. Location im- 
material. Resume and references on re- 
quest. ADDRESS: Box 5-A, % CLUB 
MANAGEMENT, 408 Olive Street, St. 
Louis 2, Missouri. 














Olive 


Cost of 





Free Cocktail Hour 144.70 
Cost of Canapes and 
hors d'oeuvres 314.00 
Labor 159.70 
$1891.05 
Income over dispersement $687.95 
The above list does not include 


breakage or linen or a host of other 
very small items, but all in all the 
amount of income over the disperse- 
ment left no doubt that we did break 
even. 

The weather was perfect, we had 
our full moon (with a total eclipse) 
and at 11:30 p.m. we turned out all 
the lights and let the moon handle the 
lighting. 
| Ralph Marterie was excellent. He 
| played 45 minutes out of each hour, 
and members danced who hadn't been 
on the floor in years. The party in 
| every way was a success. The members, 
| whose aid we had enlisted in selling 
| the dance, were justly proud of the 
crowd and are more than willing to 
| back us to the limit on our next ven- 
| ture. 

It once 








again points up a _ very 


| “going” members and they will greatly 
help you in selling the event. & & 





STATEMENT REQUIRED BY THE ACT OF 
AUGUST 24, 1912, AS AMENDED BY THE 
ACTS OF MARCH 3, 1933, JULY 2, 1946 
AND JUNE 11, 1960 (74 STAT. 208) SHOW- 
ING THE OWNERSHIP, MANAGEMENT, 
AND CIRCULATION OF Civsp MANAGEMENT 
published monthly at St. Louis, Missouri for 
| October 1, 1961. 


1. The names and addresses of the publisher, 
editor, managing editor, and business managers 
are: Publisher—Donald H. Clark 408 Olive 
Street, St. Louis 2, Mo.; Associate Publisher— 
James J. Wengert, 408 Olive Street, St. Louis 2, 
Mo. ; Associate Publisher—Harold R. Colbert, 408 
Street, St. Louis 2, Mo.; Editor—Wesley 
H. Clark, 408 Olive Street, St. Louis 2, Mo.; 
Managing Editor—Johnson Poor, 408 Olive 
Street, St. Louis 2, Mo. 





2. The owner is: Commerce Publishing Com- 
pany, 408 Olive St., St. Louis 2, Mo.; Donald 
H. Clark, James J. Wengert, Harold R. Colbert, 


Richard C. Budlong, Wesley H. Clark, all of 
408 Olive St., St. Louis 2, Mo. 
3. The known bondholders, mortgagees, and 


other security holders owning or holding 1 per- 
cent or more of total amount of bonds, mort- 
gages, or other securities are: None. 


4. Paragraphs 2 and 3 include, in cases where 


| the stockholder or security holder appears upon 


| appear upon the books 


the books of the company as trustee or in any 
other fiduciary relation, the name of the person 
or corporation for whom such trustee is acting; 
also the statements in the two paragraphs show 
the affiant’s full knowledge and belief as to 
the circumstances and conditions under which 
stockholders and security holders who do not 
of the company as 
trustees, hold stock and securities in a capacity 
other than that of a bona fide owner. 

5. The average number of copies of each is- 
sue of this publication sold or distributed, 
through the mails or otherwise, to paid sub- 
scribers during the 12 months 
date shown above was: 7040. 

HAROLD R. COLBERT, 
Associate Publisher. 
Sworn to and subscribed before me this 30th 
day of September, 1961. 
CATHERINE M. BARRETT, 
(Seal) Notary Public. 
(My commission expires January 28, 1962) 
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BIG PROFIT ITEMS: 


Att: Executive Chefs! Write for prices & literatu:e. 


3V Co., Dept. C, 53 Mercer St. 


New York 13, New York 














CLUB MANAGER 


General manager of exclusive country 
club, seeks similar position with country 
club, West or East Coast. International 
record in hotel and club field. Unusual 
background in food, wines, banquets, 
ete. Thoroughly experienced to take full 
charge of entire club operation. College 
graduate, age 46, married, no children. 
Available March 1st. Living in preferred. 
ADDRESS: Box 7-A, % CLUB MAN- 
AGEMENT, 408 Olive Street, St. Louis 
2, Missouri. 














CLUB MANAGER available. 
Also hotel and restaurant train- 
ing. Desires change. Heavy ex- 
perience in food and beverage in- 
cluding purchasing, costs, prepa- 
ration and service. ADDRESS: 
Box 10-A, % CLUB MANAGE- 
MENT, 408 Olive Street, St. 
Louis 2, Missouri. 














MANAGER WANTED 


Managership open at 5 year old 
Sherwood Forest Country Club, 
Baton Rouge. Desire experienced 
young man, professionally trained, 
with culinary skill and business abil- 
ity. Must be family man with good 
references. Send complete resume 
and photo to Lee Herzberg, Sec- 
retary, Box 950, Baton Rouge, Lou- 
isiana. Salary open. 
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Agencies listed in italics under advertisers 


Be, Ps SIN cca ge chnndecesnninansceesicccimisnecsnnsersvnce 18 
(Connor Associates, Inc.) 
SIRI Ns IN sicecsacsies ccccokscnsapccocsscasasassessvees 71 


(Ridgeway-Hirsch Advertising Co. 


Almaden Vineyards 
(Grant Advertising, 






American Chair Company ...............:00cee 69 
(Jacobson Advertising) 

American Express Travel Service .............. 79 
(Benton & Bowles, Inc.) 

Bally Case & Cooler Co. ..0.......ccccccccccceeeeeeees 62 





(Beaumont, Heller & Sperling, Inc 
Benco Party Favors ... 
Bingo King Co., Inc. . 

(Curt Freiberger & Co.) 


Bols, Ine., Ervem Leas. ............0ccsccccccssscosess 64 
(The Albert Woodley Company, Inc.) 





















Brown-Forman Distillers Corporation ...... 2 

(Erwin Wasey, Ruthrauff d& Ryan, 
Ine.) 

Canada Dry Corporation—Johnnie 
TU seer. easenticasacteecisusitadyssvesseayncosshccckarsdens 65 
(J. M. Mathes, Inc.) 

Card-Key System, Inc. .. ty 
(Davis & Blackwell, Inc. 

Caterers Equipment Company .................... 77 

Cherry Growers and Industries 
Foundation ae (06 
(Pacific National Advertising Agency) 

Claremont-Majestic Employment 
PN Satna da ca cicane ssn case cn casinadedincdsiononthoncss 67 
(Equity Advertising Agency) 

CHOCOIRME TROMNO COS icc cies cosccisssessisienscssssiccssee 59 
(David G. Wolaver Advertising) 

Conway Import Company, Ine. ................. 76 


Cramore Products, Ic. ...........:ccccccssesseeseees 56 
(Carpenter, Matthews d& Stewart) 






Dennis Company, Inc., Joseph K. .............. 48 

Dennis Water Cress, Inc. ...............ccccccceeeees 70 
(The Homer Guck Company) 

Don & Company, Edward .................... 66 & 68 
(Leo P. Bott, Jr., Advertising) 

Dow Jones News Service .............cccsccesesseeeee 12 
(Martin K. Speckter Associates, Inc.) 

Du Pont De Nemours & Co. ..............:000005 19 
(Batten, Barton, Durstine d& Osborn, 

Inc.) 

Fee Bros. ..... ro 
(Wilkinson Advertising) 

Fields Orchestra, Shep ................cccscssesseesees 75 
(Artists Corporation of Texas) 

Food Warming Equipment Co., Ine. ........ 33 

Geerpres Wringer, Inc.  ............ccccccccccsssesees 52 
(Denham & Company) 

Gold Seal Vineyards, Inc. ...............:.::c000 14 

Great Western Producers, Ine. .................... 73 

Greenebaum, Inrc., M. He .........cccccceceeeeseeeeeeee 73 
(Bruce Friedlich d& Co.) 

Gruendler Crusher & Pulverizer Co. ........ 69 
(B. J. Teach and Associates) 

Hardy & Co., Ine., James G.. ........cccscesseees 49 
(Lester Harrison, Inc.) 

FS sieteeess bceiacintrsensteinccncccisascminenesenssionsase 77 
(The Biddle Co.) 

Hillyard Chemical Company ...................... 9 
(Fardon Advertising, Inc.) 

Howe Folding Furniture, Inc. .................... 31 
(Lawrence Peskin, Inc.) 

Hunt-Wesson People 20 





(Young & Rubicam, Inc.) 


Kobrand Corp. (Beefeater Gin) ................ 41 
(Hicks & Greist, Inc.) 

MESOEE WR CHD isis oi ivcnséccccenscoseieses 4, 5 
(J. Walter Thompson Company) 

Krueger Metal Products Co. ................0008 63 
(Jack C. Wemple Advertising) 

Legion Utensils Company. ...................:.00008 29 
(Samuel L. Greenspan) 

Leroux & Company, Inc. ...............:cccceeeeeees 74 
(Daniels & Charles, Inc.) 

Liberty Tmport Carpe... ..0c.icccccoscsccccscosssccssccssess 54 


(Lee Mandell Company ) 





Mason Candlelight Company 


Meier’s Wine Cellars 
(Wm. Savage & Company) 





Midwest Folding Products Sales, Ine. ...... 66 
(Mohr é& Eicoff, Inc.) 
a scar sccscesccce cess sssncstesemmntssabenintncscestcte 55 


(Tallant/Yates Advertising, Inc.) 














Monroe Company, The aie 
(Lessing Advertising Company, Inc.) 

Nackey Products ................0s0000 . 53 

National Theatre Supply Co. .......0.....0.... 8 
(Paul Smallen Advertising, Ine.) 

Norbest Turkey Growers Association ........ 16 
(David W. Evans & Associates) 

O’Brien, Spotorno, Mitchell ....................0000 47 
(Lester A. Friedman) 

Olive Advisory Board. ...............ccccssscssescesseeees 39 
(J. Walter Thompson Company ) 

Oneida, Ltd. oie ae 
(Conklin, Labs & Bebee, Inc.) 

UR TGs « cnsccerstoscsscicecencnissccccccaien 52 





(Albert A. Drennan Advertising 
Agency ) 
Oneida CF Te wWGll, TRG... .......cccasssccssscesscesscces 63 
(Kenneth A. Glaser, Inc.) 
Original Beer Importing & Distributing 


Seis, SING < wens cncenasenciesatienennsomiinassomniesietnaiitnnilaiins 64 
(Booth, Michaels, Inc.) 
Owens Illinois Glass Company (Libbey)... 7 


(J. Walter Thompson Company) 
Packaged Parties 
Palmer-Oates Meat Co. ... 
Polar Ware Company 

(Charles Meissner and Associates, 

Ine.) 
Richards-Wilcox Manufacturing Co. .......... 33 

(Connor Associates, Inc.) 

Ruprecht & Co., Ime. ............. 
Schieffelin & Co. ........... 

(Donahue & Coe, Inc.) 

Seagram-Distillers Corporation .................. 43 

(Warwick & Legler, Inc.) 

SE Si TG. sacincehictitieacctasccccanesesntinstaascssncte 70 

(Flavin Advertising Agency) 

Sedgwick Machine Works. ................:::0:000 58 

(The House of Twiss, Inc.) 

Sexton & Company, John .............:cccccceee 45 

(Roche, Rickerd & Cleary, Inc.) 

Shane Uniform Company. ............c:ccccsccceeseees 37 

( Keller-Crescent Company ) 
Shenango China Incorporated 

(Ketchum, MacLeod d& Grove. Inc.) 
Shwayder Brothers, Ine. .0.........::cccccseseeesees 35 

(Grey Advertising Agency, Inc.) 
Southeastern Textile Corp 

(Sid H. Dunken Advertising) 

SORE, TR III i oerccsnissoccacascinsnstscinnneasastoossgess 74 

(William E. Sheppard) 













State of Colorado—Colorado Beef .............. 51 
(Curt Freiberger & Co.) 
SR, a acc cp srettecencev cptsaion enn cenctnnavnetosinccents 3 


(Ted Bates & Company, Inc.) 
Stevens & Company, J. Pw .....cccccccsescessees 15 
(Fletcher Richards, Calkins & 
Holden, Inc.) 


Stitzel-Weller Distillery, Inc. ...............00 80 
(Winius-Brandon Company) 





Straubel Paper Company ... 
(Jack C. Wemple Advertisi 


Taylor & Company, W. A. ..........::ccccsccceeeeeee 57 
(Charles W. Hoyt Company, Inc.) 





I WD CI since veceecccsss rcsiciccorncosons 76 
(Martin Tashner Associates) 

a NG sana pcicerianncaeneas cbt sineccernin denies 74 

Vogt Machine Co., Henry. ...........cccceeees 13 
(Farson, Huff & Northlich) 

Wabash Employment Service ...............06 68 

Walker China Company. .............::cccccceeees 11 
(David G. Wolaver Advertising) 

Weldon, Williams & Lick, Ine. .................. 72 
(Humphrey, Williamson & Gibson. 

Ine.) 
Wesson People, see Hunt-Wesson People 
Wile Sons & Co., Inc., Julius. .................... 58 


(Chirurg & Cairns, Ine.) 















ELECTRIC RECIRCULATING 


FOUNTAINS 


ti DB and. 
wt” oe 
EXTRA PROFITS 
FOR... 
© Banqueters 
® Caterers 
® Hotels 
® Clubs 
® Cocktail Mix 


® Punches 
® Wines 





PATENT NO. 182,725 


AVAILABLE IN 7 MODELS 
CAPACITIES—2—4-6 GALLONS 
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Write for Free Brochure describing our 
Display Fountains « Hors D’Oeuvres and 
Smorgasbord «Turntables « Chafing Dishes 
Musical and 3 Tier Cake Plates 


; 
Caterer t EQUIPMENT CO. 


250 Lafayette St., I 





ork 12 








Write Dept. CM for Brochure 
See our Display Booth B-2000 
National Hotel Exposition 





SPIRIT DUPLICATOR 
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PRINTS HUNDREDS OF COPIES 
QUICKLY — AUTOMATICALLY! 


Just load ordinary paper on the feed table . . . 
the Heyer Conqueror feeds, prints, counts, 
stacks 110 copies per minute for pennies pe 
run. Prints 1 to 5 colors at one time on thin 
papers, cards, even newsprint, sizes 3 x 5 to 
9 x 15 in. Duplicator manufacturers since 
1903, Heyer has developed many importan: 
features others can’t match. Nationwide sales 
and service by 1247 authorized dealers. Fully 
Automatic Electric Model $299.50, Hand Op- 
erated Model $214.50, plus tax. HEYER INC., 
1835 S. Kostner Ave., Chicago 23, Ill. 


FREE! memo Pad with your name on 
each sheet—Our demonstration by mail 

















r----- ee er --+ 
| emmy §=HEYER INC., i-61 
1 | 1833S. Kostner Ave., Chicago 23, Ill. ' 
tj Piease send my free memo pad and in- ! 
tj formation on the Conqueror Spirit Dupli- t 
- Lesictaad cator. | understand there is no obligation. - 
1 ' 
i NAME. ' 
' FIRM ! 
1 | 
1 ADDRESS ' 
' ' 
1 CITY. ZONE STATE 1 
ee rrr 4 



































































































X<RUOUM PuIN G 
TEE CLUBS 


(Continued from page 18) 


on kitchen expansions and interior re- 
furbishing, purchased 61 additional 
acres of land at a cost of $92,000 and 
built a $35,000 cocktail lounge which 
was completely paid for less than 20 
months from the night it was opened 
to the members.” 


Gene F. Gilmartin, manager of the 
Cleveland Yacht Club, writes that the 
C.Y.C. has introduced a “Spaghetti 
Night” every Tuesday. In addition to 
the regular menu, diners are offered all 
the relishes, spaghetti and meat balls, 
Italian salad, French bread and 
Spumoni they can eat—plus a beverage 
—for $2.25. 


Scottsdale (Ariz.) Country Club, 
where Judson W. Bunnell is general 
manager, recently re-opened its 18 
hole, championship golf course after 
a complete revamping which began 
last June. While the new course was 
being readied, members played the 
courses of Century and Indian Bend 
Country Clubs. Work has also been 
completed on some minor changes be- 
ing made on the clubhouse. 


J. R. Akeroyd, formerly assistant 
manager of Milburn Country Club, 
Overland Park, Kan., has accepted the 
position of manager at Victory Hills 
Country Club, Kansas City, Kan. 


Jerry Caldwell, right, proudly conducts a spe- 
cial tour of his new club, Quail Creek Coun- 
try Club in Oklahoma City. Others in the 
picture, from left, are, Robert Knowles, Pe- 
troleum Club, Ft. Worth; Earl Hedges, Hill- 
crest Country Club, Bartlesville, Okla.; and 
Freeman Hubbard, Glen Garden Golf & Coun- 
try Club, Ft. Worth, all of whom were in 
Oklahoma City for the September 16-17 
Southwest Regional Meeting. Quail Creek is 
a new $1,500,000 club being built on the out- 
skirts of the city and opening date is sched- 
uled for early in December. 


78 


Colonel Henry R. Dutton, Fort 
Worth club and hotel consultant, has 
been named manager of the Runaway 
Bay Hotel and Country Club, Jamaica, 
West Indies, a new 102-room luxury 
resort scheduled to open December 15. 


Colonel Dutton has served as con- 
sultant to such institutions as the Club 
del Mar, Santa Monica, Calif.; Lake 
Whitney Club, Fort Worth; Saxony 
Hotel, Miami Beach; the Cornell School 
of Hotel Administration; and the San 
Francisco College Hotel School. In ad- 
dition he has managed the New York 
Athletic Club, Nassau’s British Colon- 
ial Hotel, the Casa de Manana Hotel, 
La Jolla, Calif., the Hollywood Roose- 
velt, Hollywood, Calif., the Miramar 
in Santa Monica, Calif. and the Flam- 
ingo Hotel, Miami Beach. 


Arthur Giraudy, general manager of 
the Knickerbocker Country Club, Tena- 
fly, N. J., recently gave an autograph 
party for the club’s head-bartender, 
Robert J. Allen, who has written a book 
covering his 40-year’s experience be- 
hind the bars in exclusive clubs and 
hotels all over the world. 


Allen’s book, “How You Look To 
Us,” has just been published by Van- 
tage Press, N. Y., and, Mr. Giraudy 
said, “is an excellent book of anec- 
dotes, well worth reading.” 


Clem Young, the manager of the 
Cleveland Athletic Club, writes that 
the club redecorated its main dining 
room this summer. He reports: 


“We really brightened it up. The 
theme is French Provincial. The walls 
are a light grey and white, the carpet 
a bright red and green floral design, 
the chairs in coral leather and drapes in 
green trimmed in gold. 


“Along the inside wall we placed 
comfortable booths and these are prov- 
ing very popular. Hand painted murals, 
beautifully framed pictures and crystal 
chandeliers complete what we believe 
is a beautiful dining room.” 


The Ocean Club, Paradise Island, 
CLUB MANAGEMENT: NOVEMBER, 1961 
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Among those attending the short course 
held recently at Cornell University were: f:om 
left to right, Claude Cyr, Country Club of 
New Canaan, Conn.; Forest Davis, Greenwich 
(Conn.) Country Club, and James Diamend, 
Ridgewood Country Club, Danbury, Conn, 
All are six-year men, having attended each 
year that the course has been offered. 


The Bahamas, has signed World Tennis 
Champion Pancho Gonzalez as its ten- 
nis pro for the 1962 season. It marks 
the first time that a world tennis cham- 
pion has retired to teach at a club while 
still title holder. Mr. Gonzalez will 
stage a number of demonstrations at 
the club in addition to teaching on the 
courts. The Ocean Club will open this 
February with nine holes of the 18- 
hole golf course, designed by Dick Wil- 
son, ready for play, and the restaurant, 
Cafe Martinque, featuring French cuis- 
ine, in operation. 


George A. Presser, former manager 
of the Toledo Club, writes that he will 
again spend the winter in his home in 
St. Petersburg, Fla. Mr. Presser, who 
retired several years ago, will return 
to Toledo about June 1. 


William Mathieu reports that he is 
now manager of the Joliet (IIll.) Elks 
Club, having resigned from the Bolling 
Restaurant in Chicago. 

Mr. Mathieu formerly was manager 
of the Freeport (Ill.) Country Club, the 
Blue Island (Ill.) Elks Club and the 
Hannibal (Mo.) Country Club. 


Robert W. Hines, manager of te 
Coral Ridge Country Club, Ft. Laudcr- 
dale, Fla., has resigned to accept a 
position as manager of the Hyatt House 
restaurant in Lincolnwood, Ill. Mr. 
Hines had been manager of Coral 
Ridge for the past six years. 


To ke 
in clo 
leadet 
Grour 
free. 

to he 
in ad 
cia! f 





Group travel is easy 


(if you have a smart leader) 


To keep your group of friends, club members or employees 
in close formation, put them under the wing of a proven 
leader in smooth group travel—American Express. 


Group travel with American Express is low-cost and trouble- 
free. American Express has the experience (and patience) 
to help you plan every detail: transportation, reservations 
in advance of every stop, sight-seeing, side tours to spe- 
cial fiestas and festivals, drive-your-own-car service—every- 


thing your group needs to have a memorable vacation! 


Contact your nearest American Express Travel Service 
Office for free literature on Group Travel. Or write: American 
Express Travel Service, Group Travel Unit, 65 Broadway, 
New York, N. Y. 


AMERICAN EXPRESS TRAVEL SERVICE 





How to 
make your gift 
memorable 


GIVE BEAUTVY...a brilliant r ew 
decanter of regal design 
worthy of the hand of 

a Florentine artist. 


GIVE EXCELLENCE...the tn- 
changing choice of bour\,on 
scholars. One name. Onz 
quality. One rich and 
friendly flavor. 


GIVE EXPRESSION to your Own 
good taste. Give the ultimate 
in Bourbon enjoyment... 


Ow 
FITZGERALD 


Naatealere One and Only 
Premium* Bourbon 
exclusively Bottled in Bond 


*at its price or higher 
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NEW FLORENTINE DECANTER re-creates the Golden Age of Renaissance splendor... a last- STARFIRE GIFT WRAP for familiar Fiftr or 
ing reminder of your gift of the One and Only Op Fitzcerato. Same price as regular Fifth. Pint. As always, your Key to Hospital ty. 


STITZEL-WELLER, America’s Oldest Family Distillery « Estab. Louisville, Ky., 1849 +» Mellow 100 Proof Straight Bourbon Whis ‘ey 





